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HTIHOC CriaHyaic
tines Spanoudis

[TaHi Ta lNaHoBe,

I3 3aA0BOAEHHAM MPEACTABASEMO BaM 3BIiT COL-
AAbHOI BIiAMOBIAAABHOCTI CUMCTEMW KOMMaHiIM Ko-
ka-Kona B YkpaiHi 3a 2012-2014 poku.

Y pAaHOMY 3BiTi MW BUCBITAFOEMO NPOrpec y BUKO-
HaHHi HaluKMX 3060B’A3aHb, @ TAKOX AIAMMOCH Ha-
LWMMU CTAAMMM NPaKTUKaMM.

Xoua oCTaHHi poKM BYAM HEMPOCTUMM AN YKpaTHH,
Halla KOMMaHifa NPOAOBXYE BTIAOBATU COLiaAbHI
MPOEKTH, apKe Lie BXE CTaAO 0COBAMBICTIO HALLIOro
CTUALD BeAeHHS1 B6isHecy. OCHOBHI Halli coLljiaAbHi
NPOEKTU CNPAMOBaHi Ha AONOMOTY MiCLLEBUM IPoO-
MaAaM Ta PEeani30BYHOTbCA Y TPbOX HanpAMKax:
NIATOMMKa aKTMBHOMO Cnocoby XWTTH, 3aXWUCT Ha-
BKOAULLIHBOIO CEPEAOBMLLA Ta PO3ZBUTOK MOAOAI.

Mwu cnoBHEHI ONTUMI3MY LLOAO MalbyTHbOrO Ta Ha-
LLIOT POAi B YKpaiHi. MpoAOBXYOYM CYMAIHHO BECTU
CBiK 6i3Hec, M1 ByaeMO i Hapani CTBOPIOBATH LiiH-
HOCTI AASl HALLIMX CNOXMBAYIB, KAIEHTIB, NapTHEPIB,
npauiBHWUKIB Ta YKPaiHCbKOI rpOMaAM.
CnoaiBaemocs, Bam cnopobaeTbca Hall 3BiT.
MpoekTn BinobpaxeHi Ha NOro CTopiHKax He BiA-
6yAncb 61 6e3 NIATPUMKK Ta KOMaHAHOT po60oTK
HalMX BHYTPILWHIX i 30BHIiWHiIX napTHepiB. Mu
BASIYHI BCiM Bam!

KoHcTtaHTiHOC CriaHyaic,

[eHepanbHUI AMPEKTOP

Il «Koka-Kona besepiaxna YkpaiHa Nimites»
Poaxep loHTAE,

[eHepanbHUi AnpeKkTop
TOB «Koka-Kona YkpaiHa Nimitea»

‘POA)Kep [OHTAE
Roger Gauntlett

Ladies and Gentlemen,

We are pleased to present you the Corporate So-
cial Responsibility report of the Coca-Cola System
in Ukraine for the period of 2012-2014.

In this report we share the continued progress we
have made in delivering on our commitments and
promoting our sustainable practices.

Although recent years were challenging for
Ukraine, our company remained focused on so-
cial investment, because this reflects our style of
doing business. The key priorities are centered in
local community support via 3 focused areas: pro-
moting active and healthy lifestyles, environment
protection and youth development.

We remain optimistic about the future and our
ongoing role in Ukraine. By continuing to drive
operational performance we will create value for
the Ukrainian community, our consumers, clients,
partners and employees.

We hope you will enjoy our report. The work show-
cased in the pages that follow would not have
been possible without collaboration and team-
work of our internal and external partners. We are
grateful to you all!

Constantinos Spanoudis,

General Manager

FE “Coca-Cola Beverages Ukraine Limited”
Roger Gauntlett,

General Manager
LLC “Coca-Cola Ukraine Limited”



lNpo Haw 3BiT

3BIT MiCTUTb NPO30PUIN OrAAIA AIIABHOCTI | Nporpecy
Yy KOPMOPATMBHIN coOLjaAbHIM BiANOBIAQABHOCTI
cuctemn Koka-Kona B Ykpainiy 2012-2014 pokax.

3a CTPYKTYpPOIO 3BIiTy Halli NPOEKTU MOAIANEHO Ha
Taki po3sainu: MMiaBuLLyrour A0BPOBYT KOXHOIO,
ByayEMO CUABHI rpoMaan, ABAEMO NPO AOBKIAAS.

3BiT Bipobpaxae Hall MiaxiA, MNOKA3HUKKU i
pes3yAsTaTh  AIIABHOCTI Yy HanpsAMKy CTaAoro
PO3BUTKY. BiH MICTUTb CTaHAAPTHI  E€AEMEHTU
3BiTHOCTI GRI.

KomnaHis i Hapani 6yae neperasipatv CBili miaxia Ao
3BiTYBaHHS 3 TUM, OO BiANOBIAATA OUiKYBaAHHAM
3aljikaBAEHUX CTOPiIH Ta KOMYHiKyBaTW fIK Halla
KOMMaHis CTBOPHOE LLIHHOCTI AAS TPOMAA.

BinblLe iHGOpMaLi MPO HaLi coujanbHi iHiLiaTUBK
MOXHa 3HaWTM Ha HalMX KOPNopaTUBHWMX BeO-
cavtax abo oTpMmaTtU y NpPEeACTaBHUKIB BipAiAy
3B’AA3KIB 3 'POMAACBKICTIO KOMMAHii 3a 3anutom
(koHTakTHa iHpopMmauia y AoaaTky 5 UbOro 3BiTy).
Bala pAymKa BaxanBa AAA Hac! byaemMo BASIUHI 3a
Balli KOMeHTapi i 3BOPOTHUI 3B’A30K.

|

About Our Report

The Report provides a transparent overview of
Ukrainian Coca-Cola system’s performance and
progress in social responsibility for 2012-2014.

Structure of the report describes our activities
which are set in separate sections: Enhancing
personal well-being, Building strong communities
and Protecting the environment.

Our report focuses on the major approaches, ac-
tivities and results in the field of sustainable de-
velopment. It contains Standard Disclosures from
the GRI guidelines.

Over the coming years, the Company will continue
to review its reporting approach and routines, to
ensure it meets expectations of its stakeholders
and maintains the visibility on how our Company
creates sustainable value for the communities it
serves.

More details about our CSR initiatives can be
found at our corporate websites or obtained from
our public affairs and communications service
upon request (contact information - in the Appen-
dix #5).

Your opinion is important to us! We are grateful for
your comments and feedback.

o " “‘
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KomnaHia Koka-Koaa npautoe Hap CTBOPEHHAM HOBMX Ta MIATPUMKOKO iCHYHOUUX MPOEKTIB 3i CTAaAOro
PO3BUTKY HaLLIOro H6i3HECYy Ta rpoMaa, Y AKMX MU XXMBEMO i NPaLIOEMO.

o gl
4 4

Halwa npoaykuisi BUpobaseTbea Ha Maixe 900 3aBopax, y Hinbl HixX 200 kpaiHax CBiTy, i yctoan Mu
HaAaroAMAM TiCHI 3B’I3KM 3 rpoMasamMu. Mu BcebiuHo 3alikaBAeHi B eKOHOMIYHOMY A0BpobyTi Ta cTa-
6iAbHOMY 3POCTaHHI LMX rPOMAA.

CBOEIO LWOAEHHOO POOOTOK KOMMAaHIiA CNPUSIE EKOHOMIYHOMY PO3BMTKY MiCLEBMX rpoMas, 3abeaneuy-
tour poboui Micus i Ha CBOIX MNIANPUEMCTBAX, i Y CYMiXKHUX ranyssx.

3aranom «Koka-Kona» € 6isHecoM MicueBHM. TyT 3HAXOAATb POOOTY MiCLIEBI XXUTEAI, CNAAUYHOTLCA NoAAT-
KM AO MiCLEBMX BIOAXETIB, @ MiCLLIEBUM NMocTayaAbHUKaM NepepaxoByOTbCA KOLLTU 3a TOBapH, MOCAYTU
Ta KaniTaAbHe yCTaTKyBaHHS, a TaKoX NIATPUMYIOTbCS AOKAAbHI iHBECTULIMHI NpOrpamu.

Cucrtema komnanin Koka-Kona

3a3BuuYan Hac cnpuimatoTb K NpocTo «Koka-Koaar», ane HacnpaBai Halla CTPYKTypa € YHIKaAbHOLO i
AOCUTb CKAAAHOK CUCTEMOLO, WO GYHKLIOHYE Yepel Barato KaHaAiB.

Otxe, The Coca-Cola Company CTBOPHOE Ta 3AIMCHIOE MAaPKETUHT BPEHAIB Ta TOProBUX MapOoK Mo yCboMy
CBiTYy. 3acHoBaHa 1886 poKy, LS KOMNaHis BUPOOASIE AAST CBOIX BUPOOHULTB-60TAEPIB KOHLEHTPATH Ta
CUPONKU AAA BUTOTOBAEHHSI 6AM3bKo 3500 HanoiB No ycboMy CBIiTy. TakoX pPo3pobAsie i peanidye mapke-

The Coca-Cola Company Coca-Cola HBC
CTBOPIOE NonuT 6 O 3aA10BONbHAE noNuT
* B/TACHVK TOProBMX MapoK -piq Ha : BMP06HMHTBO Hanois
- AUCTPUBYLLiA Ta NPOaaxK
icTopin + B3aEMOBIJHOCUHN 3 KNliEHTaMM
napTHepcTBa « IPUCYTHICTb B TOPrOBYX TOUKaX
« iHBeCTULi y BUPOOHULITBO
Ta 06nagHaHHA

* BUPOOHMLTBO KOHLIEHTPaTIB Ta
cuponis A8 HanoiB

+ pO3BUTOK OpeHAiB

* MApPKETUHIOBI cTpaTerii

TUHIOBI cTparterii. [oAOBHMI 0dic KOMMNaHiIi po3TtalloBaHUi B ATAaHTi (Axopaxisa, CLLA).
AoaaTtkoBa iHpopmalis npo The Coca-Cola Company po3millieHa Ha canTi www.coca-colacompany.com

Coca-Cola Hellenic Bottling Company AG (Haaani - Coca-Cola HBC) - aApyruit y cBiTi Ta HabiAbLLWI B EB-
poni 6otAep Koka-Kona - 3aiMaeTbcsi PO3AMBOM Ta AMCTPUOYLIIED BE3aAKOTOABHUX HAMoiB Ha yMOBaXx
¢dpanuamsmHry The Coca-Cola Company.

Coca-Cola HBC Haniuye noHaa 36 Ticay npauiBHUKIB. 3 06’'eMOM Npoaaxy 2 MiAbSIPAM YMOBHUX YNaKo-
BOK MpPOAYKLIi, KomnaHia BTamoBye cnpary 6iabll HiXX 589 MiAbIMOHIB cnoxuBauis LopiuHo. Coca-Cola
HBC npautoe y 28 kpaiHax: ABcTpii, binopyci, Boarapii, BocHii Ta lfepuorosuHi, Bipmenii, Mpeuii, ECTOHi,
IpAaHaii, ITanii, Knunpi, Aatsii, Autsi, MakepaoHii, MoapoBi, Hirepii, MiBHiuHiM IpAaHaii, MoabLui, Pocii, Py-
MyHii, Cepbii, CAoBauuuHi, CroBeHii, YropLiuHi, Ykpaidi, Xopgarii, Yexii, YopHoropii Ta LLBenuapii.

AopatkoBa iHpopmauia npo Coca-Cola HBC po3smillieHa Ha cawTti www.coca-colahellenic.com
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The Coca-Cola System is committed to creating and supporting sustainable practices for our business
and the communities where we live and operate.

Our beverages are produced in nearly 900 plants in more than 200 countries, and we have deep roots
in communities around the world. We are intensely committed to the economic success and continued
growth of these communities. And contribute to it through our day-to-day work, by providing jobs in our
own operations as well as jobs in businesses we touch along the way.

The Coca-Cola business is essentially a local one. We employ local people, pay taxes to governments, pay
suppliers for goods, services and capital equipment, and support community investment programs.

Coca-Cola Business System

While many view our Company as simply «Coca-Cola» our organization is a unique and complex system
that operates through multiple local channels.

Thus, The Coca-Cola Company creates and markets brands and trademarks all around the world.
Founded in 1886, The Coca-Cola Company is the world’s leading manufacturer, marketer, and dis-
tributor of non-alcoholic beverage concentrates and syrups. Today, the company produces syrups and
supplies them to licensed bottling plants around the world. These syrups are used to produce over
3500 products worldwide. The Company develops and implements marketing strategies. The Coca-Co-

Creates demand Delivers demand
Partners in growth for Coca-Cola HBC

The Coca-Cola Company

- Bottling
- Owners of trademarks
6 O « Sales and distribution
TRt E S e y rS - Customer managment
« In-outlet execution

- Investment in production and fasilities

« Brand development
» Consumer marketing

la Company corporate headquarters are located in Atlanta, Georgia, USA.

More information on The Coca-Cola Company is available at
WWww.coca-colacompany.com

Coca-Cola Hellenic Bottling Company AG (also reffered to as
“Coca-Cola HBC") is the second largest Coca-Cola bottler and the big-
gest in Europe. It produces and distributes beverages of The Co-
ca-Cola Company.

Coca-Cola HBC has more than 36,000 employees. With an-
nual sales of 2 billion unit cases, the Company serves
approximately 589 million comsumers. Coca-Cola HBC
operates in 28 countries: Armenia, Austria, Belarus,
Bosnia and Herzegovina, Bulgaria, Croatia, Cyprus,
Czech Republic, Estonia, FYROM, Greece, Hungary,
Republic of Ireland, Italy, Latvia, Lithuania, Moldo-
va, Montenegro, Nigeria, Northern Ireland, Poland,
Romania, Russia, Serbia, Slovakia, Slovenia, Swit-
zerland and Ukraine.

More information on Coca-Cola HBC is available at
www.coca-colahellenic.com




Cucrema Komnanii Koka-Kona B Ykpaini

Cuctema KomnaHin Koka-Kona B YKpaiHi (Hapani - Koka-Kona B YKpaiHi) BKAIOUGE KOMMaHito
TOB «Koka-Kona YkpaiHa Aimitear, I «Koka-Kona besepiaxns YkpaiHa Aimitea» Ta TOB «KBac
Beepipxua». TOB «<Koka-Kona YkpaiHa Aimitea» € npeactaBHUUTBOM The Coca-Cola Company,
a «Koka-Kona beBepipxuna YkpaiHa Aimitep», B CBOK Yepry, € AOUYipHbOK KoMMaHieto Coca-
Cola Hellenic Bottling Company AG.

KomnaHii TOB «Koka-Kona YkpaiHa Aimitep», I «Koka-Kona beBepipxns YKkpaiHa Aimiten» Ta
TOB «KBac beBepiaxns» € oOKpeMUMM Cyb’eKTaMM rOCNOAAPHOBAHHS | 3 FOPUAUUYHOT TOUKK 30pY,
i B KOHTEKCTI ynpaBAiHHS.

Koka-Kona B YKpaiHi cTana OAHIEH 3 MEPLLUNX MiDXKHAPOAHMX KOMMAHIW, AKa BUSIBMAA 3aLlikaBAe-
HiCTb MPaLIOBATH Ha YKPAIHCbKOMY PUHKY. KOMNaHisi iHBECTYE B EKOHOMIKY KpaiHu Bip 1992 p.

Ha coorogHi insectuuii cuctemn Koka-Kona 8 ekoHomiky Ykpaiun cknagaoto

280 minvioHis gonapis CWA Ta 117 minvioHis EBPO.

Mepwni 3aBoa B YKpaiHi BiakpmBca ¥y AbBOBi 1994 p. Ay 1998 p. Ha NOBHY MOTYXHICTb 3a-
npauBaB HOBO3byaOBaHUIM 3aBoA «Koka-Kona beBepiaxina YkpaiHa» 6ins micta bpoBapu, Ha
KUIBLLIMHI.

2008 p. - KomnaHis Koka-Kona npuabana ToproBy Mapky «ApuAo» — KBac, LLIO BUPOOAABCS Ha
3anopi3bkoMy 3aBoAi 6e3aAKOroAbHUX HAMoiB. 3a LWiCTb POKIB 3 TOro Yacy 3aBOA NEPETBOPUB-
€S Ha cyyacHe nianpuemctBo TOB «KBac beBepiaxns», pe 3aCTOCOBYIOTLCS HaMaKTyaAbHiLLi
TexHoAorii. TyT 6yA0 3aMiHEHO NMPAKTUUHO yce oBAapHaHHSA, Wob6 BiANOBIAATU HANBULLIMM BUMO-
ram, npumnHaTMmM B Cuctemi KomnaHi Koka-Kona. Ane cam peuent NpuroTyBaHHSA TPaAULLIMHO-
ro HaMow i MOro CMak 3aAULLUAMCS HE3MIHHUMMU.

Cxema crparerii Koka-Koara XeAeHik Cxema ctparerii Koka-Kona
CBiT HaBKOAO Hac MOCTIMHO 3MiHKETbCA.
Typ6ora Came TOMy OAHIEHO i3 FOAOBHMX YMOB yCHilLL-
Hagsariia T HOrO PO3BWTKY Ta MPOLBITaHHA 6i3Hecy Ha
) HacTyMnHi AecATb i BiAblue POKIB € BMiHHA
AOCKOHaAiCTb Mu opHa . .
y BCbOMY KoMaHAa NnAaHyBaTW Ha AEKiAbKa KPOKIB Brnepea, roTy-

rpa BaTUCS AO 3aBTPALUHbOIO AHSI BXE CbOrOAHi
S Ha nepemory Nepewmora i pov3y|v|m4 OCHOBHI TEHAEHLLji Ta peanii, .LU,O B
npuHLMnam FERTN [ ManbyTHbOMY BNAMBATMMYTb Ha Hal 6i3Hec
KAIEHTamu . o
i BUBHAYATUMYTb MOro HaNpPsiM.

3 TCCC
Ha HaukKpauwmu pesyabtat

Ha nepemory», Wo 6a3yeTbCA Ha KAHOYOBUX
Bianosiasions cnispo. Coutana Sessoranticns LiHHOCTAX Ta cTpaTeriyHmMx npuHumnax. Ctpa-
norpeGam Girmureo BiAnosiAaneHiCT y KepyBaKH TErif AO3BOAAE HALLIMM ALOAAM NPALIOBATH AK
CMnoXxwuBaviB 3 KAIEHTaMK BUTparamu ) o
OAHa KOMaHAa i AOCATraTW CTIMKOro 3pocTaH-
HA pa3om 3 The Coca-Cola Company.

y NapTHEPCTBI

3B’A30K i3 3aliKaBA€eHMMHW CTOPOHAMM

Po3ymiHHSI NoTpeb Ta iHTepeciB 3aUikaBAEHUX CTOPIH, Y TOMY YMCAI HALLMX NapTHEPIB, KAIEHTIB,
nocTadanbHUKIB i MicLLEBUX FpoMaa, AoroMarae Ham obupaty NPiopuUTETU Ta PO3BUBATH CTaAi
6i3Hec cTparTerii AAA CTBOPEHHS LiHHOCTEN.

3B’A30K 3 HALLUMMW BHYTPILLIHIMWU Ta 30BHILLHIMW 3aLiKaBAEHUMW CTOPOHAMU HEOBXIAHUIA AAS
BU3HAUYEHHS i BUPIiLLEHHA EKOHOMIYHKUX, COLAaAbHMUX Ta €KOAOTIYHUX NMUTaHb, AKi MOXYTb BMNAK-
BaTW Ha Hally 3AATHICTb CTBOPHOBATK LLIHHOCTI Yac BiA yacy.

AoAaTOK 2 LbOro 3BiTy MICTUTb iHGOPMALLKO AK MW CNiBNPALIKOEMO i3 3aLiKaBAEHUMW CTOPOHAMM.
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The Coca-Cola System In Ukraine

The Coca-Cola System in Ukraine (hereinafter referred to as ‘Coca-Cola in Ukraine’) includes
LLC «Coca-Cola Ukraine Limited»; FE «Coca-Cola Beverages Ukraine Limited», and LLC «Kvass
Beverages». LLC «Coca-Cola Ukraine Limited» is a representative office of The Coca-Cola Com-
pany, and «Coca-Cola Beverages Ukraine Limited» is a subsidiary of Coca-Cola Hellenic Bot-
tling Company AG.

LLC «Coca-Cola Ukraine Limited», FE «Coca-Cola Beverages Ukraine Limited» and LLC «Kvass
Beverages» are separate legal entities from legal and management perspectives.

Coca-Cola in Ukraine was one of the first international companies to start operating in Ukraine.
It has been investing in the country’s economy since 1992.

For today Coca-Cola System investments in the country’s economy amount to

US$ 280 million and €UR 117 million.

The Company opened its first bottling plant in Ukraine in the city of Lviv in 1994. In 1998,
Coca-Cola Beverages Ukraine began production near the town of Brovary in the Kyiv region.
The facility was newly built and operating at full capacity.

In 2008 The Coca-Cola Company aquired the «Yarylo» trade mark - for the traditional Slavic
beverage - kvass - which was produced at the Zaporizhia Non-Alcohol Beverages Plant. In
the six years since that time the enterprise has been transformed into a modern facility that
relies on state-of-the-art technology and was re-named «Kvass Beverages, LLC». AImost all
equipment was replaced or modernised to meet Coca-Cola’s highest standards while main-
taining the traditional beverage and its taste.

Coca-Cola Strategic Framework Coca-Cola Hellenic Strategic Framework

The world is changing all around us. To continue

to thrive as a business over the next ten years :
and beyond, we must look ahead, understand e Cargegof;;our
the trends and forces that will shape our busi-

ness in the future and move swiftly to prepare for Excellence
what’s to come. Play to Win

Play to Wln strategic frameworl.< is the basis for e With the Coca-Cola Company Winning with
our business. The framework incorporates our our partners in growth customers

values and strategic pillars. Our strategy enables
our people to perform as one team and achieve
sustainable growth together with The Coca-Cola

Company.

High Performance

mindset

Community Consumer Customer Cost )
Trust Relevance Preference Leadership

Connecting With Our Stakeholders

Understanding the needs and interests of stake-

holders - including our partners, customers,

suppliers and community members - guides our prioritisation and helps us develop sustain-
able business strategies to create value.

Connecting with our internal and external stakeholders is necessary to identify and appropri-
ately manage economic, social and environmental issues that may affect our ability to create
value over time.

Appendix 2 contains the information about how we engage with our stakeholders.
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«Mwu Hap3BUYaHO NMULLIAEMOCSI NapTHEPCTBOM 3 Koka-Kona, apxe KoMmnaHisi He NpocTo
NIATPUMYE CMOPTUBHI MPOEKTU, @ NparHe CrpusTh 350POBOMY CMOCOBY XUTTA Ta PO3BU-
BaTW CMOPTUBHY KYABTYPY CEPEA YKPATHCBKOIO HaceAeHHs. Ak pedyastar cnisnpauj ®oH-
Ay Kanuko Ta ®yHaauii Koka-Kona, Bxe nobyayBaHo binblie 140 AMTAUMX CMOPTUBHUX
MahAaHUMKiB MO BCiK KpaiHi! MPoeKT «Kany ApysiB — rpaiiMo pasom», METO0 AKOTO € Mo-
BEPHYTU AITAM AHOOOB A0 CMOPTY Ta iHTEPEC A0 GI3UYHOr0 BUXOBAHHS, HE BTpayaE CBOET
aKTyanbHOCTI. TOX Halle NapTHEPCTBO Ha AOCATHYTOMY He 3aKiHuyeTbCAl

Boaoanmup Kamuko
UemnioH cBITy 3 BOKCY y HaaBaXKiv Basi
3acHoBHUK DOHAY KAnyko

«We are proud of our partnership, as Coca-Cola not only supports sports projects but
aspires to promote healthy lifestyle and to boost sports culture among Ukrainians. The
Klitschko Foundation and the Coca-Cola Foundation partnership resulted in construc-
tion over 140 new children’s sport grounds across Ukraine! The purpose of ongoing
project «Call friends - let’s play together» is to return to children a love for sports and
interest in physical education. So much work ahead and our partnership continues!»

Wiladimir Klitschko
World Heavyweight Boxing Champion,
Founder of the Klitschko Foundation

«Koka-Kona beBepiaxuns YkpaiHa € OAHUM 3 FOAOBHUX BHOAXETOYTBOPHOKOUMX MiANPU-
€MCTB paioHy. KomnaHis Beae 6i3HEC MPO30pO Ta BiAMOBIAAABHO: CYMAIHHO CriAauye
MOAATKU A0 MiCLIEBOTO BHOAXETY, CTBOPHOE PoBOUi MicLs, BUACHO BUMAAUyeE 3apobiTHY
naaty. CniBpobiTHUKM KOMMNaHIi akTMBHO AOAYYaOTbCS AO COLLiaAbHOIO XUTTA BpoBap-
LLMHK | AoONOMararTb PainoHHOMY AUTAUYOMY BYAMHKY, BUCAAXYIOTb AEPEBA B PEKpea-
LiMHKX 30HaXx, 6epyTb y4acTb Y CMOPTUBHUX 3MAraHHAX».

Bonoanmump CiHbKO
[onroBa bpoBapcbkoi parioHHOI
AEPXaBHOI apaMiHicTpauii

«Coca-Cola Beverages Ukraine is one of the main enterprises that forms district
budget. The Company does business transparently and responsibly, pays taxes to
the local budget, create jobs, pays wages on time. Company employees are actively
involved in social life and help Brovary district orphanage, plant trees in recreation
areas, participate in sport competitions».

Volodymyr Sin’ko
Head of Brovary district administration




Bia uacy BuHanaeHHs Coca-Cola 'y 1886 p. po6pobyT cnoxmBadiB € CKAGAOBOH HALLMX LiiHHOC-
Tel Ta 6aveHHs. | cboroaHi, 128 pokiB notomy, TypboTa Npo HaLIUX CNOXMBAYIB 3aAULLAETLCSA
HEeBIA’EMHOIO YaCTUHOO YCIET AIIABHOCTI HaLLOT KOMNaHii — Bia AKOCTi HANoIB, IXHMbOIro MapkKy-
BaHHSA Ta peEKAAMM A0 MICLLEBMX MPOrpam NiATPMMKM QisMYHOI aKTUBHOCTI. MK — BianoBiaaAb-
HWIM YAEH CYCMiAbCTBA i MapTHEP MiCLEBUM rpoMasaM.

Hawi Hanoi

KomnaHis Koka-Kona BeBepipxua YkpaiHa npoaae Ta 3AIMCHIOE AMCTPMOYLIKO MONYyASPHUX
B yCcbOMy CBITi 6e3ankoronbHux HamnoiB Coca-Cola®, Fanta®, Sprite®, Coca-Cola light®,
Schweppes®, a Takox AOKanbHMX — COKiB Rich® Ta Aobpunin®, nuTHy Boay BonAqua®, Towwo.
KomnaHis Koka-Kona B YKpaiHi NponoHye LWMPOKMIA aCOPTUMEHT HanoiB, CMaku AKMX NOCTIMHO
3MIiHIOKOTbCA 3aAEXHO Bia NoTpeb cnoxumBadis.

OkpeMi NPoAYKTM KoMMaHii, sk, HanpukAaa, cam 6peHp Coca-Cola®, matoTb yHiBEpCcanbHe 3Ha-
UeHHS, a iHLLI CTBOPHOKOTLCS 3aAEXHO BiA CMaKiB Ta ynopobaHb CNoXMBaYiB, a TaKoX TPaAMLIH,
LLLO iCTOPUUYHO CKAAAUCb Ha BITYUSHAHOMY PUHKY. MU nparHeEMO HapaBaTU MOXAMBICTb KOXHOMY
CnoXunBadeBi HACOAOAXKYBATUCh HALLIMMM AKICHUMM Ta CMaYHUMKU HaNosAMK 3a ByAb-AKOI HaroAu.

KaTteropii HanoiB

e Conopki razoBaHi Hanoi: Coca-Cola®, Coca-Cola light®, Fanta® 3 aneanbCMHOBUM Ta
Fanta® 3 AMMOHHUM COKOM, a TakoX Fanta® (cmMak NMoAyHUUA Ta MaHAapwH), Sprite®,
Schweppes Bitter Lemon®, Schweppes Indian Tonic®;

e Bopa: npupoaHa nuTHa Boaa BonAqua® (ra3oBaHa, HerasoBaHa Ta CeEpeAHbOra3oBaHa);

e Coku Ta cokoBi Hanoi: Rich® (13 cmakiB), Rich kids® (4 cmaku), Aobpun® (4 cmakm);

*  EHepretnuHi Hanoi: burn®, burn Intense Energy®, burn Refreshing Energy® 1a Gladiator®;

e Yai: xonopHU yan Nestea® (4 cmakm);

* Kaac: Apuno «CnpaBxHim®.

3aKnapn TPOMAACBKOrO XapuyBaHHA MatoTb MOXAMBICTb peanidoByBatk Hanoi Coca-Cola®,

Fanta Orange®, Sprite® Ta KBac Ha PO3AUB, OCKIAbKM Halla KOMMaHisi HaAAE 3aMOBHUKaM Y
KOPUCTYyBaHHS BianoBiaHI anapatk (Postmix).

AkicTb

Ha BMPOOGHMLTBI BNPOBaAXEHI Ta NPaLIOiOTh CUCTEMU KEPYBaAHHA AKICTIO Ta 6e3neKo xap-
YOBMX NMPOAYKTIB, LLO 3abe3neuytoTb BiAMOBIAHI BAQCTUBOCTI MPOAYKTY — LIE CUCTEMM, AKI cep-
TMIKOBAHO 3ripHO i3 MiXXHaApoAHMM cTaHAaapToMm ISO 9001, PAS 223, FSSC 22000 Ta Biano-
BiAHUMW HaLiOHAaAbHUMU CTaHAapTaMu. ICHYe BUMOrAnBa
cuctema Bipbopy Ta 3aTBEPAXEHHSA MOCTAYaAAbHUKIB iH-
rPEAIEHTIB Ta NaKyBaAbHUX MaTtepianiB.

Ha camomy BUPOBHULTBI BUMIPIOHOTLCS AKICHI MOKa3HMKK
MPOAYKLI | yNTaKOBKM, BIACAIAKOBYETLCA iX BIAMOBIAHICTb AO
XOPCTKMX BUMOT CTaHAAPTIB KoMMaHii Ta A0 O4ikyBaHb CMno-

XmBauiB. CTaTyC BEAMKOI MiXXHApPOAHOI KOMMaHii HaKAaAa€e
e -"J'-f-'--,i'-'l LB 060B'A30K AOTPUMYBATUCh HABULLMX CTAHAAPTIB y 3a6es3-

- E e

neyeHHi cTabinbHOI IKOCTI Ta 6e3nekn HaLLoi MPOAYKLII.

Yci Bumoru B obaacTi ynpaBAiHHA AKICTIO NPOAYKLi 3i6pa-
Hi y koprnopaTtuBHMx ctaHaapTax KORE, 3aBASIKM YoMy YCi
onepauii B HawWi rnobanbHi cucTeMi BiAMOBIAAIOTb OA-
HaKOBWM CTaHA@pTaM 3 BUPOOHMLUTBA Ta AUCTPUOYLI.

[apaHTis BUCOKOI SIKOCTI Ta He3nekn NPoAyKLIi koMmnaHii —
HaMBaXAMBILLWIA aCNEKT HaLLoro HisHecy.




Since the first Coca-Cola was served in 1886, our consumers’ well-being has been an inte-
gral part of our values and vision. Today, 128 years later, from the beverages we offer to how
we label and market them to local physical activity programs we support, our consumers’
well-being is interwoven into the fabric of our company, both as a responsible corporate citi-
zen and as a community partner.

Our Beverages

Coca-Cola Beverages Ukraine produces, sells and distributes some of the most popular
beverage brands in the world, including Coca-Cola®, Fanta®, Sprite®, Coca-Cola light®,
Schweppes®, as well as local juice brands Rich® and Dobriy®, BonAqua® water, and others.
The range of Coca-Cola® beverages offered in Ukraine is continually changing to meet the
tastes of our consumers.

While some of our beverages, such as Coca-Cola®, Fanta® and Sprite®, have universal ap-
peal and are recognized the world over, others are created to suit the tastes, traditions and
preferences of consumers in the local marketplace.

Drinks Categories

e Sparkling beverages: Coca-Cola®, Coca-Cola light®, Fanta Orange®, Fanta Lemon®,
Fanta Strawberry®, Fanta Mandarin®, Sprite®, Schweppes Bitter Lemon®, Schweppes
Indian Tonic®;

e Water: natural water for human consumption BonAqua® (carbonated, lightly carbonat-
ed, non-carbonated);

e Juices and juice drinks: Rich® (13 flavors), Rich kids® (4 flavors), and Dobriy® (4 flavors).

e Energydrinks: burn®, burn Intense Energy®, burn Refreshing Energy®, and Gladiator®;
* Ready-to-drink teas: Nestea® (4 flavors).

* Kvass Yarylo: «Spravzhniy»®.

Quick serve restaurants can offer their customers Coca-Cola®, Fanta Orange®, Sprite® and
Kvass fountain beverages, served from ‘post-mix’ fountain machines provided by the Com-
pany.

Quality

Food products quality and safety management systems are fully implemented at Coca-Cola
Beverages Ukraine. These systems are certified with international standards ISO 9001, PAS
223 and FSSC 22000 as well as relevant national standards. We have a rigid selection and
approval system for raw materials, ingredients and pack-
aging suppliers.

We measure key product and package quality attributes
at the production to ensure our products meet Compa-
ny requirements and consumer expectations. The global
nature of our business requires that the Coca-Cola sys-
tem has the highest standards and processes for ensur-
ing consistent product safety and quality.

To ensure such consistency and reliability, we also com-
ply with the corporate standards KORE. It is the integrat-
ed quality management program, which holds all of our
operations systemwide to the same standards for pro-
duction and distribution of our beverages.

Ensuring high quality and safety of our products is most
important for our business.




Lle o3Hauae, Lo Hal 3aBOA i3 BUPOOHMUTBa 6€3aAKOrOABHWX HaMOIB OAMH 3 HaMCyYacCHiLKUX
Ta HaMNOTYXHiWwKx y €Bponi, BiANoBiAa€E cTaHAapTaM cuctemun Koka-Koaa i HanBULLMM YKpaiH-
CbKMM Ta CBITOBMM BMMOramM AKOCTI.

BcTaHOBAEHHS LOPIYHUX aMBITHUX LiAeH 3 SKOCTI Ta 6e3rnekn xapuoBUX NPOAYKTiB 3abe3neuye
NocTinHE BAOCKOHAAEHHS i BIAMOBIAHICTb AO BCiX CTaHAAQPTIB.

OAHWM 3 eAeMEHTIB CUCTEMM YNpPaBAIHHA AKICTIO NPOAYKLIiT € MOHITOPUHT MOKA3HUKIB — IHAEK-
CiB AKOCTI NPOAYKTY Ta YMakoBKMU.

InaAeKcH AKOCTI NPOAYKTY Ta ynakoBKH, %

. IHOeKC AKOCTI NnpoayKuii . IHOEeKC AKOCTi yNakoBKK
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Bca Boaa, SIKy MU BUKOPUCTOBYEMO B Harosx, BIANOBIAGE, a 3a AESKUMU MNOKa3HUKaMU i nepeBu-
LLIyE CTaHA@PTU, BCTaHOBAEHI BcecBiTHbO OpraHisaLieto 3A0p0B’sl Ta 3aKOHOAABCTBOM YKpaiHU.

LLlomicAuHO NpoBOAWTLCA HE3aAEXHWI Biabip 3pa3kiB NPOAYKLIi 3 MarasuHiB, ki NepeBipstoTh
y crneuiani3oBaHi aHaAiTUUHIN AabopaTopii «Koka-Kona» B IHAIT Ha BiANOBIAHICTb A0 BUMOT
CTaHAAPTIB KOMMaHIi 3 AKOCTI.

Takox Aie nporpama LLOPIYHOI NEepPeBIPKM BOAM B HE3aAEXHI HiMeupkin rabopatopii SGS
Institut Fresenius.

Kpim Toro, KOMnaHis BMMarae AOTPUMaHHS NocTayaAbHUKaMM TakMx CaMuUX BUMOT AO AKOCTI
Ta Xxap4yoBoi 6e3neKu, AKUM BIANOBIAGE camMa. A KOHTPOAb MaTepiaAiB Ta NOCAYT, AIKi BOHWM HaAa-
FOTb, 3AIMCHIOETLCA LUASXOM MPOBEAEHHA ayAWTIB Ta NEPEBIPOK BXIAHOIO KOHTPOAIO.

MixHapoAHa ayAMTOPCbKa KOMMaHIA LWOPIYHO NPOBOAWUTL ayAUT Ha BianoBiaHICTE ISO 9001,
PAS 223, FSSC 22000.

lMpo3opicTb iHdpopmauii WoA0 IHrpeAieHTIB

Mu BipuMO, WO A0Bpe NOIHPOPMOBAHI CNOXMBaui NpUIMatoTb HaMKpalli pilleHHA AAA cebe
i cBOiIX 6AM3bKMX. MMOCTYN NOYMHAETLCA 3 iHbopmMaLii. Ocb YOMY MU PO3MiLLYEMO iHDOpPMaLLito

Hapgaemo npo3opy iHpopmaLito npo xapuoBy LiHHICTb,
3a3Hayvyaloum KaJIopifHiCTb TaKOX Ha TUTYNIbHIN CTOPOHI eTUKETKN

Mwu He BUKOPMCTOBYEMO
reHeTU4YHO MoAndiKoBaHi
iHrpeqgieHT a6o Ti, Wo
OTPUMaHi 3 BUKOPUCTaHHAM
reHeTU4HO MoAndiKoBaHNX
opraHi3mis.

CnoXxwuBayi MOXYTb 3HalTH
AopAaTKoBy iHpopMaLilo Npo Hawwi
Hanoi, CKnag Ta NOXMUBHY LliHHICTb
Ha HaluuX Be6-caiTax, a TakoX Ha
«rapAvin niHii» AnA cnoXmBavis.

Jlonomaraemo niogam 6inblue pyxaTucb, NiATPUMYIOUMN CMOPTUBHI NPOEKTN
Y KOXHil KpaiHi, 6 M1 NPUCYTHI.




It means that our beverage plant — one of the most modern and most powerful plants in
Europe — meets Coca-Cola standarts and the highest Ukrainian and world quality standards.

Setting annual goals for quality and safety of food products at all technological processes
provides continual improvement and compliance with all the standards.

Monitoring of product quality and package quality indeces is one of the elements of quality
management system.

Product and package quality indices, %

B Product Quality Index [l Package Quality Index
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All water used in our beverages complies, and in some case is even higher than the standards
set by the World Health Organization and the Ukrainian legislation.

Independently selected samples are taken from stores on a monthly basis and tested in a
specialized Coca-Cola laboratory in India for compliance with the Company quality standards.

The program of annual water examination is conducted in the independent laboratory of SGS
Institut Fresenius, German.

Besides, company requires its suppliers to follow the same requirements towards quality and
food safety. Control over materials and services they provide is carried out through audits and
incoming goods inspection.

International audit company annually conducts audit for compliance with ISO 9001, PAS 223,
FSSC 22000.

Transparent Nutritional Information

We believe well-informed people make the best decisions for themselves and their families.
Progress begins with information. That’'s why we’re putting calorie information up front to help

Provide transparent nutrition information,
featuring calories on the front of all of our packages

Consumers can find further
We do not use ingredients information about specific
that are genetically modified beverages, ingredients and
or derived from genetically nutritional content through
modified organisms. our websites and consumer
response hotline.

Help get people moving by supporting physical activity programs
in every country where we do business
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NPO KaAoOpii Ha TUTYAbHIM CTOPOHI €TUKETKM, @ CKAAA KOXHOIO Hamot MOXHa npoyuTati Ha
3BOpOTi. Hawa meta - AoonomMortn pobutu NoiHGOPMOBaHI PiLLEHHS.

BianoBipaAbHMM MapKEeTHHT

KomnaHis Koka-Koaa K HiXTO 3HA€E i YCBIAOMAIOE CUAY MapKETUHry. Tak, y Hallii KoMnaHii
BXE AABHO A€ NMOAITUKA LLLOAO MAaPKETHHIY, CIPAMOBAHOIO Ha AiTel. MU 4iTko AOTPMMYEMOCH
B3STOro Ha cebe 3060B’A3aHHS HE PEKAAMyBaTH CBOKO MPOAYKLIO AITAM A0 12 POKiB, apXe MU
NepPeKoHaHi, Wo AuLLEe BaTbKKM MOXYTb BUPILLYBATH, LLLO iXHi AiTM NOBWHHI CNOXWBATH.

BiANOBIAHO AO HaLLIOI MOAITUKM, Hallla PeKAaMa He Moxe ByTu cnpAMoBaHa Ha aiter po 12
POKiB, MM HE PO3MILLYEMO PEKAAMY Mip Yac AUTSUMX Nepepad. 3BUYAMHO, ¥ AEAKUX BUMNAA-
Kax BaXXKO BUOKPEMUTU ayAUTOPIO Nepeapadi UM KaHaAy, ane MU KOPUCTYEMOCH MPaBUAOM, LLO
AIKLLIO OPIEHTOBHA ayAmTOpPIA Ha Binblue HixX 35% CKAAAaETbCS 3 AiTel A0 12 POKiB, MU He Kyny-
€MO TaKkuU peknamMHKI yac. OKpiM TOro, Ha HalMX PEKAAMHUX HOCISIX BU HIKOAW He nobauunte
AiTEN, AKI CMOXMBAIOTb Hallly MPOAYKLIO - Xiba Lo AiTM 3006paxeHi pa3om i3 6batbkamu. Lia
MOAITMKA CTOCYETbCA YCiX HaLLMX HAMOIB Ta YCix 3ac0biB peknamu, Y TOMY UMCAI Ha TerebaueHHi,
Ha paaio, y ApykoBaHux 3MI, a Takox N0 MOXAMBOCTI B [HTEPHETI Ta Ha MOBIAbHWUX TeEAePOHaX.

MNpoBagnTh BignoBiganbHy MapKeTUHIOBY RiANIbHICTb,

y TOMY Yncili He peKiaMmyBaTy NPOoAYKLito AiTam 0o 12 pokis

Hawi npasuna signosiganbHoro A A ~ Hawwi Frno6anbHi
MapKETUHrY BK/IIOYaIOTb ’ \ npasuna wono
rno6anbHy NONITUKY He KynysaTu NPUCYTHOCTI HanoiB
peknamy, 6e3nocepeHbo Yy WwKonax,
HanpasJieHy Ha ayauTopito, aKa A~ — po3pobieHi Lwe

2010 poky,
CTOCYIOTbCS YCi€l

Ha noHag 35% cknapaeTbea 3
HaLLOi AisNbHOCTI
y noHap, 200

nitei po 12 pokis. Lle ctocyeTbes

aK TenebayeHHs, pagjo Ta @ @ @ ‘

opykosaHux 3MI, Tak i, e

DOCTYMHi AaHi, mepexi IHTepHeT KpaiHax, e mv

Ta MOGiNbHUX TenedoHiB. NPAaLoEMO.

MapkeTunrosi akrusauii Coca-Cola® po YEOA €BPO 20121Tm

2012 p. 3aAMWKUTLCA y Nam’ATI BCiX yKpaiHUiB Ak pik EBPO. YemnioHat €Bponu 3 dyT60AY CTaB
HarMacLUTabHILIOK CNOPTUBHOK MOAIED B CyyacHin icTopii YkpaiHu: 31 maTy 3a 26 aHiB. A
NPUrOTYBaHHA W OYiKyBaHHA TpUBaAKM 3Ha4YHO poBlie. Ana Coca-Cola® niarotoBka po €EBPO
po3noyanach 3a ABa POKM A0 CaMOi MOAIT: MM LLMPO BipMAKM B ycnix YemnioHaTy B YKpaiHi. Kom-
naHis Koka-Koaa Ha npaBax odiuiiHOro naptHepa pobuaa yce, abu eBponencbka nepLuictb
crnpaBAi CTana 3HAMEHHOIO MOAIEID, @ YCi CNoXMBadi OTPUMAAU MPUEMHI BPaXEHHS.

3a KinbKka TUXHIB A0 nouaTky YEOA €BPO 20121m lMoablia Ta YKpaiHa npuimani odiuinHum
Kybok YemnioHaty, akuii nobyeas y 7 Mictax MoablLui Ta 7 micTax YkpaiHu. Koka-Koaa YkpaiHa
BUKOPUCTAAA L0 YHIKAAbHY HAroAy AAS MPEACTaBAEHHS PiBHOMaHITHUX GyTOOAbHUX aKTUBALLIK
Ta CTBOPEHHS HacTpoto. Ha MaripaHi HezanexHocTi, nopsa i3 camum Kybkom, 6yAo po3millleHo
30HY akTuBaLUi Coca-Cola®, fika nponoHyBaAa LikaBi po3Baru: HacTiAbHUIN GyTOOA, Kapaoke,
denc-apr.

MapkeTnHroBa kamnaHis «LLlaneHin Bip dyT60AYy!» 3i6pana noHas 5 MiAbMOHIB 3apeeCcTPOBaHUX
koaiB, aKki Burpaan 600 000 npusiB: cneuiarbHi 6peHpaoBaHi Ao EBPO-2012 ¢yTOOAKM, CKASIH-
KW, M'iUi | KBUTKM Ha Matdi YemnioHaty, cepea fkmux 40 Ha ¢iHan! Y pesyabrati Coca-Cola®
cTana 6peHaom Nel, skuii acouitoBaBcs 3 GYTOOAOM y MOAOAI (3a pe3yAbTaTaMm AOCAIAKEHHS
YkpaiHcbkoi MapkeTuHroBoi lpynu), a 6iabll Hixk 60% HaceneHHA BBaxano Coca-Cola® ronos-
HUM cnoHcopom YEDA EBPO 20121m.

Aktnauii Coca-Cola® B 0¢iuiMHMX ¢aH-30Hax YEDA OyAn0o TakoX OAHOTOAOCHO BW3HAHO
HansickpasilWMMK i Hanuikasiwnmu. «lLlaneni Kanybu ®danartis» BiaBiaano 400 000 ocib. Be-
AmyesHa 3D nadwka Coca-Cola® y dyT60OABHOMY CTWMAI CAyryBana TAOM AASt TUCAY CBITAMH i
CTaa LWe OAHWM CUMBOAOM OYTOOABHOTO cBSiTa. bpeHaoBaHi riraHTcbki Kynai Coca-Cola® 6yan



you make choices to meet your needs and those of your family. Our goal is to make informed
decisions even easier.

Responsible marketing

We recognize the power of marketing and the importance of doing so responsibly. We have
reaffirmed our long-held policy of not marketing to children. We are committed to not mar-
keting to children younger than 12 anywhere in the world because we believe parents and
caregivers are in the best position to make decisions about what children eat and drink.

Under our policy, we do not directly target children younger than 12 in our marketing mes-
sages, and we do not advertise during programming specifically targeted to children. We do
not buy advertising directly targeted at audiences whose makeup is more than 35 percent
children younger than 12. And our advertising does not show images of children drinking our
products unless the children are shown with a parent or caregiver. Our policy applies to all of
our beverages and to all of the media outlets we use, including television, radio, print and,
where data are available, Internet and mobile phones.

Responsible marketing, including no advertising to children under 12 anywhere

in the world

Our responsible marketing A A Our Global School

guidelines include a global Beverage

industry policy to not buy Guidelines,

advertising directly targeted at developed in 2010,
0

audiences that are more than 35% guide our practices
children under 12. This applies to across the

TV, radio and print, and, where 200+ markets
datais av‘a|lable, to the Internet Q . in which we
and mobile phones. kN operate.

UEFA EURO 2012™ Marketing Activity

The largest and most significant event in Ukraine’s modern history - UEFA EURO 2012 cre-
ated some of the most unforgettable football moments through 31 matches played over 26
days. And the preparations and anticipation lasted for much longer. Coca-Cola® started pre-
paring for EURO a full two years before the actual event in the belief it would be a success
for Ukraine.

As an official partner of the Euro championships, Coca-Cola Ukraine created an environment
to stimulate passion for football throughout all four host cities and raise enthusiasm among
all Coca-Cola consumers.

A couple of weeks before the tournament started Poland and Ukraine welcomed the UEFA
EURO Cup Trophy Tour. The Cup travelled to seven Polish and seven Ukrainian cities. This was
a unique opportunity to create a more exciting football experience and raise passion levels
ahead of the football. The Coca-Cola® activation zone featuring different entertainment: face
painting, table football, and karaoke was installed on Maidan Nezalezhnosti, Kyiv's main
square, where the Cup was displayed.

The Coca-Cola® National promotion generated more than 5 million registered codes and
led to the redemption of more than 600,000 promotional prizes including: football brand-
ed T-shirts, glasses, balls and of course tickets to UEFA EURO 2012 matches, including 40
tickets to the final match. As a result, Coca-Cola® became the #1 football associated brand
among youth (according to the Ukrainian Marketing Group agency), and more than 60% as-
sociated Coca-Cola® as being the main sponsor of the Euro event.

Coca-Cola® activities at the official UEFA fan-zones were recognised as the most engaging,
exciting and fun. The Crazy Fan Clubs were visited by more than 400,000 people. A huge 3D
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OAHIE 3 po3Bar BOOAIBAAbHUKIB, SIKi OUiKyBaAW TPaHCAALIM B 0iliiHKMX ¢aH-30Hax. Ycboro
X daH-30H1 YEDA y 4 mictax YKpaiHv BiaBiAaAM MOHaA 3 MiAbIOHM Aoaeit. Im 6yno po3paHo
6inbLL HixX 200 000 pyTHOABHMX NPU3IB, 3 SKkMx 100 000 - nip yac GpiHAAbHOIO MaTuy.

Mu TBOPWAM icTOpito pa3oM. | MU NepekoHaHi, Wo crnoraax nNpo Taky MoAito i Hapani byayTb
HaAMXaTU HalLUX CMOXMBAYIB.

BonAqua® - Boaa i3 3eMHUX TAMOUH

BonAqua® - Le nUTHa BOAA AASI LLLOAEHHOTO CMOXMBAHHSA, | MW Abaemo npo Te, abu BoHa byaa
HaMBWLLIOT AKOCTI Ta BianoBiaana cmakaMm i notpebam cnoxusadis. BonAqua® BupobyBaeTbes
i3 CeHoMaHCbKoro Ta FOpcbKoro BOAOHOCHUX rOPU30HTIB rAnbuHoto 220 i 380 meTpiB BiANo-
BiAHO, WO CHOPMYBaAAUCL COTHI MIAbMOHIB POKiB TOMY. Bia 30BHILLHBOrO BNAMBY BOAY B HUX
HaAIMHO 3aXMLLAOTh LLIAbHI LIAPW 3EMHMX MOPIA. 3 MOMEHTY BUAOBYTKY | AO PO3AMBY Y MASILLKK
BonAqua® npoxoaWTb TiIAbKM MeXaHiuHy QiAbTpauito, WO AO3BOASE ii MiHEPAAbHOMY CKAAAY
3aAULIATUCH HE3MIHHUM.




Coca-Cola® football style bottle served as the background for thousands of photographs and
became a real symbol of the football event. Giant Coca-Cola branded balloons were seen by
fans watching matches at the Official Fan Zones. More than 3 million people who visited the
UEFA fan-zones in four cities were given 200,000 football-related prizes and an additional
100,000 more were handed out during the final game.

We created history together and we are confident that the memories and the passion created
through this spectacular event will continue to significantly have an impact the Coca-Cola
system in Ukraine.

BonAqua® - water from the Earth’s depth

BonAqua® is a natural drinking water suita-
ble for daily consumption, and we offer this
high-quality drinking water to consumers. Bon-
Aqua® is extracted from a depth of between
220 and 380 metres from Jurassic and Ceno-
manian period aquifers that formed hundreds
millions years ago. Solid rock effectively pro-
tects these water bearing layers. Thanks to
the extraction process, bottling on site and a
rigid quality control system BonAqua® is crys-
tal-clear, maintains its natural taste and miner-
al qualities from the Earth.

In 2012 Arno Steguweit, Europe’s leading wa-
ter sommelier, tested Ukrainian BonAqua®,
his opinion on the taste was impressive:

«BonAqua® starts with a short sigh when
opening the bottle, then on the palate it is very
smooth and silky, with a cool and refreshing
attitude. In middle part hardly any irritants are
noticeable at all and the water on the tongue
feels quite elegant. It offers a clearly stated
character at this point. Just in the end there is
a discreet bitterness that arises for a moment,




Y 2012 p. ykpaiHcbky BonAqua® cnpobyBaB neplini B €8-
poni BOAHWI comenbe ApHo LLiTerysaiiT. Moro BUCHOBOK npo
cmak 6yB Bpaxaruum:

«BipkpuBatroun nrsawky BonAqua®, Bu BipuyBa€ete Aerke
«3iTXaHHs». CripobyBaBLIX BOAY, BIAYYETE UMCTHI M’SKWMI
CMaK i NPOXOAOAHY CBiXiCcTb. Ha niAHebiHHI BOHa AyXe Aerka
i HXXHa, BUTOHUEHO OropTa€ I3uK; AeCb B MOUHI Ha MUTb
BUHUKaE NAEABE MOMITHA TOHKa lpYuHKa. A B NpUCMaKy 3a-
AMLLIAETLCA AMLLE MTPUEMHE BIAYYTTH CBIKOCTI...»

HasecHi 2013 p. BonAqua® 3miHMAacCH 3apaam NiKAyBaHHA
npo naaHety. Hosa naswka BonAqua® nocrana B yHiKaAb-
Hin EKOdopMi, apxe BOHa CTana AErLWLOIO i BiaTENEp MICTUTb
Ha 20% (y NOPiBHSAHHI 3 NONEPEAHBOKD) MEHLLE NAACTUKY. A
BMKOPWUCTaHHST MEHLLOI KIAbKOCTI MAQCTUKYy O3HauYa€ eKOHO-
MitO MPUPOAHUX PECYPCIB Ta CNPUAE 3MEHLLUEHHIO BUKUAIB
CO2 y nositps. Ao TOro X, TENep NAALLKa AerkO CKPY4yeTbCA,
LLLO AO3BOASIE 3MEHLLIWUTM 06’€MU MOOYTOBUX BIAXOAIB.

MiaATpMMKa aKTUBHOTO i
3A0pPOBOro CnNocoby xurra

Cnienpaua 3 donpom Knmuko

Bia 2006 p. baaroaitHa opraHizauis «®oHA Kanuko» Ta Ko-
Ka-Koaa cninbHO peani3oByHOTb MPOEKT «KAUY ApY3iB — rpam-
MO pa3om!» 3 BYAIBHUMUTBA AUTAUMX CMOPTUBHUX MalAaHUU-
KiB, KM BXXE MOLLUMPUBCA BCiEO YKpaiHOoto. METOI NpoeKTy
€ BIAPOAXXEHHS CMOPTUBHOI KYABTYPU CEPEA NIAAITKIB, MOBEP-
HEHHA MICbKiN KyAbTYPI TPaAMLIM 3A0POBOTO CNOCcoBy XUTTS,
BTIAEHHS iAei ABOPOBOIO CNOPTY AASI BCiEi poaMHU. Malaah-
YyMKKM MatoTb po3mip 10 Ha 10 meTpis, BiANOBIAAOTb BCiM Cy-
YaCHWM EKOAOTIYHUM BMMOTraM Ta BMPI3HAIOTbCA CTUABHUM
Ta ICKPaBUM AU3ANHOM.

MpOoEeKT NPOXOAWUTb Ha KOHKYPCHIM OCHOBI. YyacHMKam Mpo-
MOHYETHCA MOAIAMTUCH CBOIM AOCBIAOM BEAEHHSI aKTUBHOMO
3A0POBOro Crnocoby XWUTTHA, HaMMCaBLLUM AUCTa-3asiBKYy opra-
Hi3aTopam NpPoeKTY, AKi 1 06MpatoTb NEPEMOXLIB.

Y 2013 p. dopmat KoHKypcy Byno 3MiHEHO. Biatenep y KoH-
Kypci MponoHyeTbca BpaTh yuacTb HE FPOMaAaM, a LLIKOAAM.
Takui niaxia NpUHic Bpaxatodi pesyabtatv — ByAo OTPUMaHO
noHap 700 3asB0OK!

BrnpopoBx 2012-2014 p.p. 6yro cnopyaxeHo 42 HOBWX
CMOPTUBHUX MaMAaHUMKa. A 3aranom no YKpaiHi Ha KiHelb
3BITHOro nepioay ix Bxe byro 141.

KoxHe BIAKPUTTA HOBOIro MaraaH4YMKa — Le CBATO AASI Mic-
LeBOi rpoMaam. Ha uto noaito MpUXOAUTL YCe CEAO YK MIKPO-
paroH MmicTa. Y 2014 p. 0cobAMBO MOLIACTUAO AITSM CeAa
OkcaHWHa nobAn3y YmaHi Yepkacbkoi o6aacTi. 3 Haroau Bia-
KPUTTS AO HUKX Y rocTi 3aBiTaB Poaxep [oHTAe, [eHepanbHUI
ampekTop TOB «Koka-Kona YkpaiHa» Ta ychaBAeHUI Bokcep
Boaoanmup Kanuko.



but in the after-taste a satisfactory feeling remains. Its overall appearance can be described
as clear, clean and crisp. Very pleasant!»

In spring 2013 BonAgua® undertook some changes for the sake of the environment. A new
bottle appeared in a unique ECOshape, which weighs much less and contains 20% less PET
(compared to the previous bottle), using less plastic means preserving natural resources
and a decrease in CO2 emissions. Also the bottle is easily crushed or compressed leading to
decrease in the volume of household waste.

Promoting Active Healthy Living

Cooperation with the
Klitschko Foundation

Since 2006 the charitable organisation
«The Klitschko Foundation» and Coca-Cola
Ukraine have conducted a joint project enti-
tled, «Call your friends - Let’s play together!»
to construct children’s sport playgrounds
throughout Ukraine. The aim of the project
is to foster a love of sport among teenag-
ers, reintroduce the concept of healthy life-
style in city culture, and promote the idea of
sport at home for the whole family. The 10
square-metre playgrounds meet all environ-
mental standards and are notable for their
creative and fun design.

The project is competition based. Commu-
nities of at least 20 people are asked to
describe their way leading active lifestyles
and send it in a written-application to the
project’s organisers, who would then select
the winners.

In 2013, the focus of the contest was
changed from communities to schools. This
new approach brought impressive results:
more than 700 applications were received.

During 2012-2014, 42 new sport grounds
were constructed across Ukraine, making
141 in total as of the end of reporting pe-
riod.

Every opening of a new sport playground is
a holiday for the local community. The event
gathers the whole village or a district in a
city. In 2014, Oksanyna village near Uman,
Cherkasy region, was lucky to receive hon-
orary guests: Roger Gauntlett, General
Manager of Coca-Cola Ukraine, and Volod-
ymyr Klitschko, world-known boxer, visited
the school on the occasion of the new sport
playground opening.

The project, however, does not stop on
sports ground openings. The Klitschko
Foundation continues to follow up, and or-




AO peui, NPOEKT He 3aKiHUYETLCS BIAKPUTTAM HOBUX ManAaHUMKIB. PDOHA KAMUYKO NPOAOBXKYE
CAIAKYBATU 33 TUM, abu AITM HA MalAaHUYMKax NPOAOBXYBaAW 3aMaTHCh, | BAALUTOBYE OCiHHI
«cnaprtakiapk» 3-NOMiX TUX, KOMY HaBecCHi ByAo cnopyaXeHo ManaaHumkn. Y 2013-2014 p.p.
yCi MOTAU CAIAKYBATU 3a nepebirom 3amaraHb Ta roAOCyBaTH 3a CBO YAHOOAEHY KOMaHAY Y Co-
LiaAbHMX Mepexax. 3a pe3yAbTaTaMu Takoro roAOCyBaHHS cnevljiaAbHUMA NPU3 — NOI3AKY A0 Ku-
eBa - y 2013 p. Bubopora kKoMaHAa 3 MicTa PoBeHbKM AyraHcbkoi obaacTi, a y 2014 p. uepe3s
HE3HauYHWW BIAPWB Y roAOCax MNEPeMOXUAMU CTaAu Biapasy ABi kKOMaHAM - i3 cena CaBuHLUI
BiHHMLUBKOT 06AacTi Ta cena BeceniBka KipoBorpaacbkoi o6AacTi. 3aranoM B OH-A@MH FOAOCY-
BaHHi B35IAO y4acTb NoHaA 12 tucay ocib y 2013 p. i manxe 18 tnucau y 2014 p.

MapTHepcTBOo 3 HauioHaAbHMM OAIMNIMCBKHMM KOMITETOM YKpaiHu

KomnaHis «Koka-Kona» € naptHepom Oaimniicbkmx Irop B ycbomy cBITi Bia 1928 p.

B YKpaiHi MiuHi napTHepCbKi CTOCYHKM 3 HauioHaAbHUM OAIMMIMCbKMM KOMITETOM YKpaiHu
(HOK) novanmcb y 1996 p. CninbHO peanizoBaHo barato npoekTiB: Ectadera Oaimnincbkoro
BOrHIO HanepepoAHi OAIMMINCbKKMX irop B AdQiHax, KOHKYPC Ha BM3HAY€HHS OAIMNIMCbKOro Ta-
AicMaHy aAa OAiMnincbKoi 36ipHOT YkpaiHu. LLLopoky npoxoadTe Taki MacwTabHi Ta Ackpasi
3axoAM, Ik OAIMNINCbKUI AeHb, BCeyKkpaiHCbKMIM OAIMMINCBKUIM YPOK, [epoi CNOpTUBHOIO POKY.

2013 p. Koka-Kona YkpaiHa BaalLuTyBana 0cobAMBI akT1BaLii nia yac OAIMMIACbKOro AHS Ta OAiM-
nincbkoro ypoky y Kuesi. Lle — ABi HannonyAspHiLLIi NOAIT, KOAM KOXEH Moxe cnpobyBaTu cebe y pis-
HOMAaHITHUX BUAAX CMIOPTY MPOCTO Ha LIEHTPAAbHIM BYAWLI MicTa. TOX Y Ui AHI YacTMHa XpeLlaTvka y
KKeBi nepeTBOptOBanach Ha AerkoatAeTMUHMIA ManaaHumk Coca-Cola®. CneljanbHi npomMoyTepm i3
«paH-ckaHepamu» MPOMOHYBaAW NEPEXOXKUM «BUMIPSATU» PIBEHb EHEPrii Ta PaAUAM CaAUTU 3aMBi
Kanopii Ha MaAaHUMKY. A KOXXHOMY, XTO BMIOPABCA i3 LWiCTbMa BUAGMM BNpas, AiCTaBaBCs BECEAU
bpichi AN MOAAABLLIOTO 3a0XOUEHHSA A0 aKTMBHOMO CMOCOBY XUTTA.




ganises an autumn competition among those who received the equipment. Children have
to demonstrate their best skills on the equipment. In 2013 and 2014, the results of these
competitions were posted in social media and were open to public voting. As a result of the
vote, Rovenky Secondary School (Luhansk region) in 2013 and two teams, from Savyntsi in
Vinnytsia region and Veselivka in Kirovograd region, won special trips to Kyiv.

More than 12,000 people participated in the online vote in 2013 and almost 18,000 - in the
2014 vote.

Partnership with the National Olympic Committee of Ukraine

The Coca-Cola Company has partnered with the Olympic Games globally since 1928.

In Ukraine, strong partnership with the National Olympic Committee of Ukraine (NOC) started
in 1996. We have jointly implemented a number of projects: an Olympic Torch Relay on the
eve of the Athens Olympic Games, an Olympic mascot for the Ukraine National Team, and
more. Such large-scale events as Olympic Day, Olympic Lesson, and Heroes of Sport’s Year
are held annually.

In 2013, Coca-Cola Ukraine organised additional activities during Olympic Day and Olympic
Lesson in Kyiv. These are two popular events when anyone can try their hand at various types
of sports right on the city’s main street. On these occasions, part of Khreschatyk Street in
Kyiv is turned into a Coca-Cola athletics field. Special promoters equipped with «fun scan-
ners» were walking the street, testing energy levels and advising to people to spend extra time
exercising. All participants who completed six types of exercise received a frisbee to continue
their active lifestyle.

In 2014 Olympic Day in Kyiv has changed its location to Obolonska Naberezhna. The event
fitted everyone and offered exercises in table football, balancing on the balanceboard; “Olym-
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Y 2014 p. «OaimMniicbKni peHb» Y KMeBI BianbyBcs Ha OB0AOHCBKIN HabepexHin. TyT KoxeH mir
3HAWTK 3aHATTA Ha CBIi CMak: HacCTiAbHUI YyTOOA; TPEHYBaAHHA piBHOBarn Ha HGanaHcHbopAi;
OAIMNINCbKa 3apsiAKa; YACAEHHI KOHKYPCH, irpy i MancTep-Kaacu; TpaamLiMHUIA AErKoaTAETUY-
HUIM NPO6Ir 3 BIAOMWMM yKpaiHCbKUMU CNIOPTCMEHAMM.

Li noaii 3i6pann y Knesi 6an3bko 12 trcsiu ocib. A 3aBasikv npeactaBHuuTBam HOK y 27 peri-
oHax, OAIMNINCbKMI AeHb Ta OAIMNIMCbKUI YPOK NPOKOTUAMCA YKpaiHO, 3aAyUMBLLIM BAU3BKO
3,5 MiAbIOHIB AOAEN.

Y 2013 p. cnienpaus 3 HOK nonoBHMAACH LLe OAHWMM CreuiaAbHUM MPOEKTOM 3a PaHTOBOI
niaTpumkm Bia OyHaaLii Koka-Koaa: «Do Like Olympians» («<Pobu, sk oAiMninLL»).

MpoekT «Do like Olympians» poa€ MOXAMBICTb OTPUMATHM MamnCTeP-KAAC BiA OAIMNIALA — NpOBe-
CTW CMOPTUBHY PO3MMHKY Nip Moro 6e3nocepeaHiM KepiBHULTBOM, NMOCMIAKYBaTUCS 3 YeMrio-
HoMm 6e3 Bap’epiB; OTPUMATK HACTAHOBM Ta 3aPAAUTUCS EHEPrieto i ONTUMI3MOM, NOBIPUTKU Y
CBOI CUAM - TaK, IK 3p0OUAM Trepoi-OAIMNINLI, AOCATHYBLIM HaWBULLMX BEPLUUH y cnopTi. Cne-
LiaAbHUM KOMIMAEKC BMpaB, SIKMA BUKOHYIOTb OAIMMIMLI pa3oM 3 AiTbMU Ta BCiMa OXOYMMMU,
6yB po3pobAeHU 6POH30BOD NPU3EPKOHD OAIMMINCBKMX irop 3 XyAOXKHbOI MIMHACTUKK [aHHOM
Be3COHOBOO | PO3NOBCIOAXKYETLCSA Ha EAEKTPOHHUX HOCIAX NO LLUKOAAX KpaiHW.

MepLia XBUASI NPOEKTY, LLO TpMBaAa 3 rpyaHsa 2013 p. poo uepBHA 2014 p., oxonuaa noHaa 130
LKA KpaiHW. YyaCcHMKaMKU PO3MMHKK 3 3ipKOKO CMOPTY CTaAM MOHaA 8,5 TUCSY YUHIB, a TaKoX
6AM3bKO 16 TUCAY 3aAydeHUX TAsiAaUiB, 6aTbKiB, Apy3iB. Ta L0 HaMBaxAuMBile: noHaa 30% Ai-
Ter noYann pobuTh 3apsAKY LLOAHA MICAA yUYacTi y TakoMy 3aHSATTI 3 OAIMMINCbKMM YeMMNIOHOM.

CneuianbHa Onimniapa

CneuianbHa Onimniapa — Ue HarbiAblLa y CBITi Nporpama LiAOPiIYHMX CMOPTUBHMX TPEHYBaHb Ta
3MaraHb AAS AOAEM 3 BapaMK PO3yMOBOrO po3BUTKY. 3acHoBaHa 1968 p. cectpoto MpesnaeHTa
CLIA AxoHa @. KeHHepi, FOHic KeHHeai LLpaiBep, CrneujanbHa OaiMniaaa ctana raobanbHUM py-
XOM, SIK1IA 3apa3 HaAiuye BinbLe 3 MiAbMOHIB aTAETIB y BinbLL HixX 180 kpaiHax CBiTY.

CneujanbHa OniMniapa YkpaiHu ooiuinHo 3acHoBaHa y 6epesHi 2002 p., xoua yKpaiHcbKi at-
AETU 3 BaAaMMU PO3YMOBOI0O PO3BUTKY BpanM yyacTb Y MiXKHAPOAHMX 3MaraHHsx CneuiaabHoOT
Onimniaam Ta y KOXXHKX CeiToBMX Irpax we Bia 1995 p.

CboroaHi CrieuianbHa OnaiMmniaaa YkpaiHu € BceykpaiHCbKOO opraHisaLlieto, A0 SIKOi 3aAy4YeHO Binb-
we 18,7 tncay ataeTiB y 17 perioHax KpaiHu. TUM HE MeHLL, LS KIAbKICTb € AULLIE HEBEAMKOLO YaCTU-
HOLO MalXe MiAbMOHa AHOAEW 3 BaAaMK PO3YMOBOIO PO3BUTKY, KOTPI MeLLKatoTb B YKpaiHi.




pian” warming-up, participation in vari-
ous contests, games and master-class-
es; and join traditional run with famous
Ukrainian sportsmen.

These events gathered more than
12,000 people in Kyiv. Through the NOC
representatives in 27 regions of Ukraine,
Olympic Day and Olympic Lesson were
spread nationwide, having engaged
around 3.5 million people.

In 2013 cooperation between the NOC
and Coca-Cola has expanded with one
more special project under a grant sup-
port from The Coca-Cola Foundation: «Do
Like Olympians».

This project offers participation in a mas-
ter-class led by an Olympic sportsman,
have a friendly talk with the sportsman
without barriers, ask for advice and re-
charge with energy and optimism, grow
beliefe in yourself - same way as Olym-
pic sportsmen did. The special set of
exercises performed by the children with
the sportsman was developed by Olympic Bronze winner Anna Bezsonova. A CD with the re-
corded exercises is distributed among schools across Ukraine.

The first wave of the project that lasted in December 2013 through June 2014 covered over
130 schools. Over 8,500 schoolchildren participated in the classes, and around 16,000 par-
ents and fans were engaged. But what’s even more important: over 30% among those who
participated in the “Do like Olympians” started their regular morning exercises.

Special Olympics

Special Olympics are the world’s largest year-round programme of sports training and compe-
tition for individuals with intellectual disabilities. Founded in 1968 by Eunice Kennedy Shriv-
er, the sister of US President John F Kennedy, Special Olympics has grown into a global move-
ment that currently serves more than 3 million athletes in 180 countries all around the world.

Special Olympics Ukraine was officially established in March 2002 through Ukrainian athletes
with intellectual disabilities have been taking part in Special Olympic international events and
every World Games since 1995.

Today Special Olympics Ukraine is a national-level organisation with more than 18,700 ath-
letes in 17 regions of the country. However, this number is only a fraction of the approximately
1 million people with intellectual disabilities who live in Ukraine.

Since the Special Olympics were founded in 1968, The Coca-Cola Company has become
its active global supporter providing funds and in-kind donations, including volunteer work,
equipment, uniforms and other materials and services for Special Olympic competitions.

Since 2010 the Special Olympics in Ukraine receives grants from the Coca-Cola Foundation.
Thanks to these grants, the «When We Compete We Don’t See Differences» programme was
implemented in 2012, and the «l know | can!» programme in 2013. In 2014, five major events
by the Special Olympics were supported with the grant. Among them - Special Olympics
European Games, attended by 26 Ukrainian athletes. These programmes, first of all, aim to
physically develop the Special Olympic athletes, and also focus on social inclusiveness and
promoting tolerance towards people with special needs in Ukraine. Such sport events like
European Basketball Week, Football Weeks, Special Olympics Ukraine Regional Games, and
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Bia momeHTy 3acHyBaHHA CrieujanbHoi Onimniaamn 1968 p., komnaHia Koka-Koaa ctana ii ak-
TUBHUM TAOBaAbHUM CMOHCOPOM, 3abe3neuyroun rpoLLOBi Ta HaTypaAbHi BKAGAM, MPAKTUYHY
AOBOPOBIAbHY AonoMory, 0bAapHaHHS, YHIGOPMY Ta iHLWI MaTepiaAm | NOCAYrM AAst 3MaraHb Cne-
LianbHOI OAimniaaK.

Bia 2010 p. CneuianbHa Onimniapa YkpaiHu oTpumMye rpaHTH Bia PyHAauUil Koka-Kona B ATaaHTiI.
3a ui kot 2012 p. byno peanizoBaHo nporpamy «<KoAM MU 3MaraemMocb, MM He NOMIYaEMO
pi3HULi», @ 2013 p. - «A 3Hato, A Moxy!». Y 2014 p. BiaABYyAOCb 5 3HAUHKX 3aX0AIB 3@ NIATPUMKK
dyHaaLii Koka-Kona, cepep SKMX HaMroAOBHILLMMU CTaAm EBponencbki irpu CneuiaabHoi OAiM-
niaAn B beAbrii 3a yyacTio 26 ykpalHCbKMX aTAETIB. YCi Ui nporpamMu, nepLl 3a BCe, CpsAMoBaHi
Ha $i3MUYHMIA PO3BMTOK HEMOBHOCMPABHUX AOAEM, @ TAKOX Ha CouiaAbHY apanTauito Ta pos-
BUTOK TOAEPAHTHOCTI A0 AOAEN 3 0COBAMBUMM NoTpebamu B YKpaiHi. Y pamkax umux nporpam
BiaAByBaAUCb Taki CMOPTUBHI NOAIT ik EBponencbknuin 6aCKETOOAbHWUIA TUXAEHD, GYTOOABHI THUX-
Hi, perioHaAbHi irpu COY, a Takox 6arato iHLWKX 3MaraHb. Y HUX B3SAM yuacTb Maixe 3 Tucaui
aTAETIB i NOHAaA TUCAYY TPEHEPIB Ta BOAOHTEPIB.

3ipxu XXepauHu

10 pokiB nocninb Koka-Kona B YkpaiHi MIATPMMYE MiXXHAPOAHUM ATAETUUHUIM TypHIp «3ipku
YXeparHW», SKMI LLLOPOKY NPOXOAMTL Nia naTpoHatom MpeanaeHta HOK Ta oAiMNIMCbKOro Yem-
nioHa Ceprisi Bybku.

TypHip npoBoauTbea 3 1991 p. Ta € HaMbIAbLLIOK CMOPTUBHOK MOAIEt0 AoHelbKka. Halkpalui
aTAeTH, aBTOPW HaLiOHAAbHUX PEKOPAIB, OAIMMINCBKI YEMMIOHN 3'DKAXAKOTLCS CHOAM 3 YCbOro
CBITY, W06 no3amaratncb OAMH 3 OAHWUM. 1997 p. TypHip 6YAO BKAKOUEHO B O®iLLIMHWI CNOPTUB-
HUI kaneHpap IAAF (MixHapoaHa depepalis cnopTcMeHiB-amaTtopiB). HeoaHOPa30Bo B XOAi
TYPHipY BCTAHOBAIOBAAUCH CBITOBI pekopaK. Tpudi cepep YonoBikiB (Ceprii bBybka, HaiBULIUIA
nokasHuk 6,15 my 1993 p.), i BiciMm pasiB cepep XiHok (OaeHa IciHbaeBa, Pocisi, Makcumanb-
Ha Bucota - 5 My 2009 p.)

Y 2014 p. nepeMoxHULED cepea XiHOK ctana PabiaHa Miopep (Bpasuais), nopoaaBun 4,62
M. A cepea YOAOBIKIB NepLUicTb BUGOPOB dpaHLy3 PeHo AaBianeHbi. Moro Bucota - 6,16 M -
CTana PeKOpPAHOIO He anwe ana 2014 p. Lie HoBUM pekopA, Ak TpMmaBses Bia 1993 p., koan
Ceprin bybka «B35B» 6,15 M Nip Yac UbOro X TypHipy «3ipKu XepAUHW».

«likipAauun m’ay - Ky6ok Coca-Cola®»

32010 p. Koka-Kona B YkpaiHi niatpumye TypHip «LkipaHuin M’a4y - Kybok Coca-Cola®». Baac-
He TypHip «lWKipaHui M’au» 6yno 3acHOBaHO Lie panekoro 1965 p. B CPCP rasetoto «<Komco-
MOAbCbKa MpaBaa». MeTa TypHipy - nponaraHaa 3A0POBOro cnocoby XMUTTA cepea NIANITKIB Ta
PO3KPUTTA HOBMX GYTOOABHMX TaAaHTIB. 3 NpMxopAoM KomnaHii Koka-Koaa TypHip oTpumaB He
AWLLIE HOBY Ha3BY, HOBWI Cy4aCHWM AOTOTUM, aA€ M HOBY iCTOPItO PO3BUTKY Ta MOXAMBOCTI.

LLlopoKy TypHip 06’€AHYE COTHI TUCAY LLUKOAAPIB Y 60p0TLOI 3a nepemory. Haanxae toHMX cnopTc-
MEHIB 3ipKa yKpaiHcbkoro ¢ytbéony Ceprit PebpoB, Ynit NpodecinHMi LIASIX TaKOX NOYMHaBCSA
3i «LKipaHoro M’auan.

LLlopoky 6An3bKo 650 TUCAY LLUKOASIPIB 3 yCiel YkpaiHu, 06’eaHaHux y 50 komaHa 6epyTb yuacTb
Y UMX 3MaraHHsx.

PeryasipHo Coca-Cola® cTBOpPHOE YHiKaAbHI Ta He3abyTHi MOXAMBOCTI AASl KpaLLMX rpaBLiB Typ-
Hipy.

AK odiuinHUn cnoHcop YEDA EBPO 2012TM, Coca-Cola® Bipibpana binblue 40 HaMKpaLLmx

rpaBUiB CE30HY, AKi OTPUMaAM MOYECHE NPaBO BMHECTU NPanop OAHIEl 3 KOMaHA-y4YaCHWLUb
YemnioHaty YEOA €EBPO 2012TM.

Takox 8 TaAnaHOBUTUX FOHMX TpaBLUiB TypHipy «LLkipaHuin m’'au - Kybok Coca-Cola®» BUHeCAU
npanopu HauioHaAbHMX 36ipHKUX Ha diHanbHOMY MaTui YEDA EBPO 2012TM. AAS HUX LEN BU-
Xia Ha GyT60ABHE NMOAE 3aAMLLUTLCA Y NaM’ATI HA BCE XUTTA, apXe nporpama «npanopoHOCLL»
- YHiKaAbHa MOXAMBICTb, Ky Hapae i Moxe BaawTyBaTh avwe Coca-Cola®!



many other tournaments take place within these programmes. Around 3,000 athletes and
more than 1,000 coaches, volunteers and fans participate in the programmes.

Stars of Pole Vauit

For 10 years Coca-Cola in Ukraine has supported
the Stars of Pole Vault tournament that takes place
annually in Donetsk, Ukraine, and is organised by
Sergiy Bubka, National Olympic Committee Presi-
dent and Olympic champion.

The tournament has been held since 1991 and
is considered to be the biggest sporting event in
Donetsk. The best athletes from all over the world,
including national record holders and Olympic
champions come to compete. In 1997 the tourna-
ment was included into the official sports calendar
of the IAAF (International Amateur Athletic Feder-
ation). Many times world records were set: three
times among men (including Sergei Bubka, Ukraine
- maximum height 6.15 meters in 1993) and eight
times among women (including Elena Isinbaeva,
Russia - maximum height 5.00 meters in 2009).

In 2014 Fabiana de Almeida Murer (Brazil) won
among women, having reached 4.62 meters. Re-
naud Lavillenie was the first among men. He con-
quered 6.16 meters, and it has become not only
2014 record. He has broken the 6.15 meters record
established by Sergiy Bubka in 1993 at the same
“Stars of Pole Vault” trounament.

«Leather Ball - Coca-Cola® Cup»

Since 2010 Coca-Cola in Ukraine has been supporting the «Leather Ball - Coca-Cola Cup»
tournament. The football tournament was founded in 1965 by the <Komsomolskaya Pravda»
newspaper of the former USSR. The tournament aims to promote a healthy lifestyle among
teenagers and to discover new footballing talent. With Coca-Cola joining the tournament, the
latter was given the new name and a new modern logo - but what’s more, a new phase in its
development and new opportunities.

Annually, the tournament gathers hundreds of thousands of schoolchildren competing for vic-
tory. Ukrainian football star Andriy Rebrov, whose professional path also started from «Leath-
er Ball», serves as an inspiration to young sportsmen.

Every year about 650,000 children united in some 50,000 teams from across Ukraine par-
ticipate in this tournament.

Coca-Cola® also regularly creates unique and memorable opportunities for the best players
of the tournament.

As an official partner in UEFA EURO 2012™, Coca-Cola® selected more than 40 of the best
players of the season for an honourable mission to bear the flag of one of the team-partici-
pants during the matches of EURO 2012.

Eight of the most talented young players from the «Leather Ball - Coca-Cola Cup» tournament
became the flag bearers at the final match of EURO 2012. They will likely remember running
onto the field as flag bearers for the rest of their lives thanks to the unique programme only
Coca-Cola could offer!

During the 2014 FIFA World Cup™, the Coca-Cola Company organized international children’s
football camp “Copa Coca-Cola” at Sao Paulo, Brazil. The Camp hosted 116 children from 28




Mia yac YemnioHarty cBiTy 3 ¢pyTHoAy-2014 KomnaHis Koka-Kona BAaWITyBaAa MiXKHaPOAHWUIA
dyT60ABHUI Tabip «Copa Coca-Cola Camp» nobamady micta Can-Mayny y Bpasuaii. Ao Tabopy
3"ixanmcb 116 yyacHukiB 3 28 KpaiH CBiTY, Ae BiabyBatoTbca CX0Xi TypHipy Ha Kybok Coca-Cola.
Croam X npuixanu i AeHnc fanata ta AeHuc AyLLKiH, HalKpalli rpaBLi KOMaHA-NePEMOXHULb
ce30Hy 2012-2013 BceykpaiHCbKoro AUTAYoro ¢yTtboabHOro TypHipy «LLKipsHWIA M’au - Kybok
Coca-Cola». 3axonAeHHIo XAOMNLIB HEe BYAO MeX, apxe iM BMnana yHiKaAbHa MOXAUBICTb Noby-
BaTW Ha YemnioHaTi cBiTy, NocniAKyBaTMUCb 3 BiAOMUMU yTOOAICTAMM, MO3HAMOMMUTUCH 3i CBOI-
MW KOAEramMu i MOTPEHYBATUCh Yy CKAGAI MIDKHAPOAHMX KOMaHA. MOXAMBO, BXe 3a KiAbKa POKiB
MUK Nobaunmo ix cepea CBITOBUX 3ipoK dyTOOAY.

Cnienpauna 3 Ponpom Onenm MNMinuyk AHTUCHIA

Mpobaema enipemii BIA/CHIAY NpoAOBXYyeE 3aAULLATACH aKTyaAbHOO B LLIAOMY CBITi. AK He nNpu-
Kpo, ane YKpaiHa 3aliMa€e OAHE 3 NepLUMX Micub 3a piBHEM MOLIMPEHHST 3axXBOptOBaHHA. LLo-
AHS B HaLWIi KpaiHi peecTpyetbea 57 HOBMX BMMNAAKIB 3aXBOPIHOBAHHSA, a 8 0ci6 noMupae Bia
uiei Hepayrn. OcobAMBO CyMHUM € Te, Lo 80% iHpikoBaHMX - AtoaM A0 30 poKiB.

He 6axatoun 3aAMLIaTUCb OCTOPOHb, KOMMaHia Koka-Koaa y 2010 p. ob6’epHana 3yCUAAS i3
®oHpoM OneHu MiHuyk AHTMCHIA y 60opoTbbi 3 Lieto cTpallHo npobaemoto. A 2012 p. ctap-
TyBaB MPOEKT Nia Ha3Boto «Safe Connection», MeTO AKOro 6YAN NPOCBITHWLIbKA AISIAbHICTb ce-
peA MOAOAI LLopo npobaemu BIA/CHIAY Ta nponaraHaa akTMBHOTO 3A0POBOI0 Crocoby XUTTA.

MpoeKkT po3noyaBcs i3 BU3HAUYEHHS piBHS 06i3HAHOCTI yKpaiHCbKWUX iIHTEPHET-KOPUCTYBaUiB
wopo npobaemu BIN/CHIAyY. PesyabtaTti BUSIBUAMCL CMPaBAi HEBTILLHUMMK i NOKasaAM, LIO
AMLLEe 5% yKpaiHCbKMX iHTEPHET-KOPUCTYBAUYiB BUSIBAAIOTb 3aLiKaBAEHICTb A0 TaK 3BaHOI «UyMU
XXI cT.». TOX HacCTynHUM eTanomM NPOEKTY CTaAO CTBOPEHHSA iHTEPHET-NAATGOPMU AAA MPOCBIT-
HULBKOI AIIABHOCTI CEpPEA YKPATHCbKOT MOAOAI. Y ABOX HAMMNOMNYASPHILLKWX COLaAbHUX Mepexax
- Facebook ta Vkontakte 6yno ctBopeHo cTopiHkm Safe Connection. Ha Lmx cTopiHKax MOAOAb
Moraa 6patu yyacTtb y AMCKycisix Ha Temy BIA/CHIAyY, 6e3neyHoro cekcy Ta akTMBHOIO CNOCo-
6y XuTTA. TakoX, NiAAITKM MorAn obroBoptoBath Temy BIA/CHIAyY 3 ekcneptamu B peXUMi OH-
AalH. Bxe 3a niBpoky ctopiHkun Safe Connection 3morau 3i6patu binbie 1500 NpUXUABHUKIB.

HactynHui etan npoekty BipbyBcst BAITKY 2011 p. Ha TepuTopii GecTuBanto eAEKTPOHHOT My-
31UKKN KasaHtun, oe 6yno opraHizoBaHo 30Hy Safe Connection. Yci 6axatroui MOran npocayxa-
TV TPEHIHI Ha TEMY 3A0POBOro Cnocoby XUTTA, KM NPoBOAMB OnekcaHAp MepaH - BiAOMUM
YKpaiHCbKUIN TeneBeayUmnit. bansbko 800 Atoper npocAyxaam TpeHiHr. Takox, Koka-Konaa Ta
®oHA AHTMCHIA oronocHAM KOHKYPC cepea YKpaiHCbkux HBaorepiB. 3a yMoBaMM KOHKYpCY Mo-
TPi6bHO ByAO onucath 12 NPUHLMMIB 3A0POBOro cnocoby XuTTa. MepemoxeLb oTpuMyBaB 6e3-
KOLUTOBHY «Bi3y» Ha KasaHTtun.
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countries around the world where similar Coca-Cola tournaments are held. Denys Halata and
Denys Dushkin, the best players of “Leather Ball - Coca-Cola Cup” 2012-2013 season, patr-
ticipated in the camp. The boys enjoyed unique experience: visited the opening match of the
World Cup, met famous football players, get acquainted with their mates from other countries
and have a coaching session in international teams. We hope to see them among the world
famous football players in a couple of years.

Cooperation with the Olena Pinchuk AntiAIDS Foundation

Unfortunately, the problem of HIV/AIDS is becoming more and more dramatic for our country.
Ukraine has one of the fastest growing HIV/AIDS epidemics in the world. Every day 57 new
cases are registered and eight people die of HIV/AIDS in Ukraine. What's even sadder, is
about 80% of HIV-positive people are under 30 years old.




2013 p. «Safe Connection» 0pOpMHUBCA B OKPEMY AiAKMTAAbHY NAaTPopMy. banxye nosHa-
MOMMWTMCb 3 HEKO MOXHa 3a nocuaaHHAM http://safeconnection.org/ i Takox NPOAOBXyBaTU
CcAipkyBatu y rpynax Facebook ta Vkontakte.

KoHcyAbTaLii eKcnepTiB, yaTu i3 3ipKkaMK, YNCAEHHI BipeO, GOTO Ta CTaTTi Ha TEMY aKTUBHOIO
crnocoby XWUTTA Ta yCbOro Toro, o A03BOAAE HaM ckasaTtu BIA/CHIAyY rorocHo «HlIl».

MpocCBIiTHULbKa AISIABHICTb MPOBOAMAACS HE AMLLE B OHAAWH-pexumi. Tak, y 2014 p. y pawm-
Kax MPOEKTY OpPraHi3oBaHo 5 TPEHIHTB Ha TEMUW aKTMBHOIO 3A0POBOr0 CMOCOBY XUTTS, Y SIKMUX
B3AAM yyacTb 150 yyacHuKiB. OKpiM LIbOro, OCBITHIMKW MaTepianaMmu cTaan BebiHapu. Y ABOX
BEAUMKUX MicTax YKpaiHu - KMEBi Ta AbBOBi - BYyAO MPOBEAEHO 2 OPAAMH-KBECTU, KiAbKICTb
yyacHUKiB SKkux carHyaa 400.

BXe Ha CbOroAHI CMiABHUMM 3yCUANAMW KOMMaHii Koka-Kona ta ®oHay AHTUCHIA B pamkax
MPOEKTY BAAAOCh OXOMWUTK ayAuTOpPIto 6AM3bKO 15 MiAbMOHIB ocib. YCi Ui AoAM 3MOTAM PO3LLIK-
pUTK cBOT 3HaHHA npo BIA/CHIA, waaxu rioro nepepadi Ta cnocobu NpodinakTMKKU 3axBOpLo-
BaHHSA.

Pyx pAapye XXuTTA

Bia 2012 p. Halwa koMnaHis po3noyana criBnpauto Ta 06MiH MiXXHAaPOAHMM AocBiaom 3 BIO
«Acouialifs NPEBEHTUBHOI Ta aHTUENAXMHI MeanuuHn» (AMNAM). Lia rpomaacbka opradisauis
06’epHye noHap 13 ThcAY AikapiB 3 yciel YkpaiHu Ta NpoOBOAUTL CEPEA HUX MPOCBITHULBKY Ai-
ANbHICTb, METa AKOI — Yepe3 3ax0An NPOdINAKTUKM Ta KOHTPOAID BXE HAassBHUX 3aXBOPHOBAHb
NOAOBXMWTU TPMBAAICTb i MIABULLUTH AKICTb XUTTA HACEAEHHS YKpaiHM.

3a niaTpumKkm cneuianictie 3 AINTAM cninbHUMM 3ycuansivin y 2013 p. Mu BUAAAK «[TOpapHUK AASE
BCi€l POAMHW» 3 @aKTUBHOIO Cnocoby XWUTTHA; AOAYYUAUCH A0 MPOBEAEHHS TPEHIHM-NPOrpam AAS
AiKapiB «XpOHIYHi 3aXBOPIOBaAHHSA: NPOdIAaKTUKa Ta KOHTPOAb», LLLIO MPOXOAATL Y Pi3HMX MicTax
Ykpainu (3aranom y 2013-2014 p.p. - 20 TpeHiH-Nporpam); NpoOBEAU «rapsaui AiHii» y Npeci,
niA Yac SKUX cneuianictn Acoujauii BiANOBIAAAM HA UMCAEHHI 3anMTaHHA CMOXMBaUiB Ha TEMY
riapatauii, xapuyBaHHs, Gpi3MUHOT aKTUBHOCTI Ta 3A0POBOr0 CNOCO6Y XUTTA.

Y 2013 p. ANAM BunycTMAa y CBIT canT <¥KuBKM aktuBHO» http://zhyvyaktyvno.org/. Lie pecypc,
Ae yci 6axaroui MOXyTb 3HaWTW BMUEPMHY iHGOpPMaLi0 MPO akKTUBHUIK cnocib XWTTa Ta Moro
CKAaAOBI. TyT po3MilLeHi PiBHOMaHITHI KaAbKYASTOPU 3A0POB’A; AiKapi-kOHCYABTAHTU HaAakoThb
KOHCYAbTALLi 3 Pi3HWX NUTaHb, WO TypPOYyIOTb; LiKaBi CTaTTi; AOCAIAXEHHS; KOPUCHa iHdorpa-
¢dika Ta cropiHka 6aoriB. Bce ue nepetBoptoe «<KMBU aKTMUBHO» Ha LAY HAyKOBO-MOMYASIPHY
nisHaBanbHy naatdopmy. Okpemui
nopTan AAA AikapiB — Ue LWe OAHAa YHI-
KaAbHa 0CODAMBICTb canTy. Aikapi, WO
CTaAu BiABiAyBaYaMmM cauTy, 3a yMO-
BW pPEECTpaLii OTPMMYKOTb AOCTYN AO
cneujanbHUX HayKOBUX AOCAIAXKEHb Ta
HayKOBO-NPAKTUYHMX CTaTel, a Takox
MOXYTb MPOXOAUTU AWUCTaHUIMHE HaB-
YaHHSA.

AMNAM Takox € napTHepom HaLioHaAb-
HOIO OAIMMIMCbKOIO KOMITETY, 3 AKMUM
Halla KomMaHif peani3oBye 6arato
NPOEKTIB, CNPAMOBaHUX Ha MOLUIMPEH-
HS1 aKTUBHOIO CMOCOBY XUTTS.

Ky6ok Coca-Cola® 3
dyTb0ny

AKTMBHUIM cnocib XUTTA Ta CNopTMB-
HUM BIAMOYMHOK - HeBIA’EMHA 4a-
CTMHA XWTTS HalUMX CcniBpOBITHUKIB.




In order not to ignore the problem, Coca-Cola in Ukraine joined in efforts with the Olena Pin-
chuk AntiAIDS Foundation in 2010. And in 2012 they initiated the «Safe Connection» project
aimed at raising awareness of HIV/AIDS among youth and promoting active lifestyles.

The project started with an internet survey to measure the rate of awareness of Ukrainian in-
ternet users about HIV/AIDS. The results were not cause for optimism and demonstrated only
5% of Ukrainian internet users showed any interest in the problem. Therefore, an internet
platform for information dissemination on HIV/AIDS was created. The Safe Connection pag-
es in Facebook and VKontakte provided space for young people to discuss HIV/AIDS topics,
safe sex or chat with experts online. Within six months the number of Safe Connection users
amounted to 1,500 people.

The next stage of the project took place in summer 2011 during the Kazantip electronic
music festival. The Safe Connection Zone was created there. Training by Oleksandr Pedan, a
famous Ukrainian TV presenter, was among its activities.

More than 800 people participated in the training. Additionally, Coca-Cola and the AntiAIDS
Foundation announced a contest among bloggers who were to describe their 12 principles to
active healthy living. The winner received free «visa» to the festival.

In 2013 «Safe connection» appeared as a digital platform - http://safeconnection.org/. It
also continues its activities on a Facebook and Vkontakte. Consultations by experts, chats
with celebrities, photos and articles devoted to active healthy living - all this content helps us
loudly say «NO» to HIV/AIDS.

The project also includes off-line activities. Thus, in 2014 five trainings on active healthy living
were organized. They gathered 150 participants. Webinars have also become a part of the
educational process. In addition, around 400 people participated in two off-line quests in
Kyiv and Lviv.

As of today jointly Coca-Cola and AntiAIDS Foundation had reached an audience of 15 million
people through the project’s activities. All of these people have become more educated about
HIV/AIDS, ways of its transmission and prevention.

Movement Gives Life

In 2012 our company started cooperation and exchange of international experience with the
Ukrainian Public Organization “Association of Preventive and Antiaging Medicine” (APAM).
This NGO unites more than 13,000 doctors all over Ukraine and conducts educational pro-
jects for them. The goal of these projects is to educate medical specialists about preventive
and control measures over current illnesses in order to increase the duration and quality of
Ukrainians’ life.

With the help of the “Association of Preventive and Antiaging Medicine” we have published
an “Advisor for the Whole Family” about active lifestyle in 2013. Jointly we have launched a
series of trainings “Chronical llineses: Prophylaxis and Control” for doctors. The trainings take
place in various cities across Ukraine. Overall, we had 20 joint trainings during 2013-2014. In
addition, there were “hotlines” with media during which people called to get experts’ advice
on nutrition, hydration, physical activities and healthy lifestyle.

In 2013, APAM has launched a website “Live Actively” http://zhyvyaktyvno.org/. This is a
source of trusted information about active lifestyle and its components. The site contains
various health calculators; provides access to consultaions with experts; offers interesting
publications, surveys and research data; useful infographics and blog pages. All these re-
sources turned the platform into a popular scientific website. It also has an additional option
for doctors - access to special scientific researches and research papers, as well as distant
learning.

Furthemore, the “Association of Preventive and Antiaging Medicine” is a partner of the Na-
tional Olympic Committee who helps us in implementing many projects in active healthy life-
style.




HalsackpaBiluMM NPUKAGAOM CMOPTUBHOIO XWUTTA NpaLuiBHUKIB KOMMaHIi € BHYTPILLHINA TYPHIp
«Kybok Koka-Kona 3 dpyT60oAy». TypHip € HaLioOHaAbHMUM, LLOPIYHO Y HbOMY BepyTb y4acTb NOHAA
300 cniBpobITHMKIB 3 yCix PiAil, 3aBOAY Ta FOAOBHOTO 0¢icy KOMNaHii.

36ipHa KomaHaa KomnaHii yeniwHo BUCTYNae Ha ¢yT60AbHMX Bi3HeC-3MaraHHaX. Hanpukaaa,
y peryasapHoMy dyT60AbHOMY TYPHIPi cepea KoMNaHii-uneHiB AMepukaHcbkoi TopriBeAbHoi MNa-
AaTU B YKpaiHi Halla komaHaa H6epe yuacTtb Bia 2005 p. i BXe UOTMPK pasu cTaBasa YEMMIOHOM
LUMX 3MaraHb.

TH)XKAeHb aKTUBHOIO CNOCOOY XUTTA

Y xo0BTHi 2014 p. AAst CcNiBPOBITHUKIB kOMNaHIT ByAo NpoBeAeHO «TUXAEHb aKTMBHOMO cnocoby
XUTTA». Yepes psa akTUBHUX | BECEAUX 3aXO0AIB, MU LLOAHA MPOTArOM TUXHA HarapyBaau npo
BaXAMBICTb $i3MUYHOT aKTUBHOCTI, CTEXEHHA 3a XapuyBaHHSAM Ta HaAnaHCOM KaAopil.

Mporpama BKAKOUYaA@: BHYTPILLHIN TYpHIp 3 BOAENBOAY, paHKOBY 3apsAAKY, AEKLIitO ekcrepTa 3i
36anaHCOBAHOro xap4yBaHHSA Ta PSAA KOHKYPCIB Ha CMOPTUBHY TEMATUKY. Y «TUXHI aKTMBHOIO
cnocoby XuTTs» B3AAK yuacTb 400 cniBpobiTHUKIB 3 FOAOBHOMO 0dicy, 3aBoAY Ta QiAiM.

Po6u ak Oaimninui!

MpoekT «Do Like Olympians», iHiuinoBaHM HauioHaAbHMM OAIMMIMCbKMM KoMiTeTOM (HOK)
YKpaiHu, ypisHOMaHITHUB akTUBHWI cnocib XKTTa cniBpobiTHUKIB y 2014 p. B «OAiMMiNCbKMX
3apsipAkax» Mia KepPiBHMUTBOM 15 BiAOMMX YKpaiHCbKMX OAiMNinLiB Ta Mpe3uapeHTa HOK Ykpaitu
Ceprisa Bybku B3siAM yuacTb 6An3bko 200 npauiBHUKIB Koka-Kona YkpaiHa Ta Koka-Kona beBe-
PiAXM3 YKpaiHa. [paBUABHO BUKOHYBATK BCi pyxy AOMOMarana BiAOMa yKpaiHCbKa riMHacTKa,
aBToOp Kommnaekcy Bnpas «Do Like Olympians», [aHHa be3coHoBa.
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Coca-Cola® Footbhall Cup

Active healthy lifestyles and fun sport activities became an essential part of our employees’
lives. The internal Coca-Cola Football Cup is a prominent example. Being national, every year
the Coca-Cola Football Cup involves more than 300 employees from all branches, plant and
head office.

The company’s national football team participates successfully in football business-competi-
tions. For instance, our team has regularly taken part in the football tournament among the
members of the American Chamber of Commerce in Ukraine since 2005 and has won the
competition four times.

Move Week

In October 2014 an internal programme Move Week was held with a full week of activities to
raise awareness of the importance of physical activity and the caloric content of food, as well
as providing opportunities to be active and have fun.

Program included internal volleyball tournament, morning exercises, expert’s lecture on bal-
anced nutrition and lots of themed contests. 400 employees from head-office, plant and
branches participated in Move Week activities.

Do Like Olympians!

Project “Do Like Olympians”, initiated by the National Olympic Committee of Ukraine (NOC), added
to the active lifestyle of Coca-Cola employees. In 2014 around 200 associates of both Coca-Cola
Ukraine and Coca-Cola Beverages Ukraine participated in the “Olympic warm-ups” led by 15 fa-
mous Ukrainian sportsmen and NOC President Sergiy Bubka. Anna Bezsonova, a famous Ukrain-
ian gymnast and author of the “Do like Olympians” exercises, guided the events.
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Building Strong

«30BCiM HeLLIOAABHO CaHATOPHO-03A0POBYMI LIEHTP COLiaAbHOI peabinitauiji «CMaparao-
BE MicTo» ByB 3aKAAAOM, AE AITU-CUMPOTU 3 yciei AOHeLbKOI 06AaCTi NPOXoAMAN peabini-
Taujto. Ta cyBopa peanbHiCTb BHECAA KOPEKTMBU. CbOrOAHI Halll LLEHTP CTaB MOCTIMHUM
NMPUXUCTKOM BiA BiMHKM i 6BombapayBaHb AAA NIBTUCAYI AiTEN 3 iHTEpHATIB AOHEUUMHM.
KomnaHiss Koka-Kona OAHIEO 3 MepLUmMX BiATYKHYAQCb Ta HAAGE HaM MOCUAbHY MIATPUM-
Ky: NMUTHOIO BOAOIO, MOAAPYHKAMM, CMOPTUBHUM OBAAAHAHHSM AAS AITEW, EKCKYPCIAMM
Ta MancTep-khnacaMmu. Mu AICHO LLIMPO BAAYHI! 3Hatouu, WO KoMNaHia A 6araTbox €
NMPUKAGAOM AASI HACAIAYBaHHS, CMOAIBAEMOCS, LLIO MPO HaLLKUX AITEN Ai3HAKOTLCA M iHLLI
6AAroAIMHUKN.»

lanmHa AemyeHko
Anpektop COLICP «CmaparaoBe MicTo»

«Quite recently the health improving social rehabilitation center «<Emerald City» was
a place for rehabilitation of orphans from the entire Donetsk region. But harsh re-
ality has changed everything. Today half-thousand children from local orphanages
take shelter from the war and bombardments in our center. Coca-Cola was among
the first to give a helping hand to us. They supported our kids with drinking water,
gifts, sport equipments, tours and master classes. We sincerely thank Coca-Cola!
The Company has always been a good example to follow, so we hope now other
philanthropists will learn about our children too.»

Galyna Demchenko
Director of Social Rehabilitation Center <Emerald City»

«Mn MaemMo Bpaxaroumit AOCBIA CniBMpaLL y 'yMaHiTapHin coepi 3 komnaHieto Koka-Kona
BeBepipxns YkpaiHa. Bxe Kinbka pOKiB KOMMaHis, BiaAOMa CBOEIO AKICHOIO MPOAYKLUIEHD
Ta NIATPMMKOO COLLiaAbHMX MPOEKTIB, € CTpaTeriyHMM napTHepom ToBapucTea YepBOHOMO
Xpecta YkpaiHn. Mu BUCOKO LLIHYEMO, LLLO KOMMaHisi HaAa€E AOMOMOTY AFOAAIM MOCTPaXAa-
AMM BHACAIAOK KOHOAIKTY B \yraHCbKil Ta AOHELBKil 06AaCTSX Ta BHYTPILLHLO Nepemille-
HUM ocobam. MU TaKoX ASKYEMO CMiBPOBITHUKAM KOMMaHii, AKi AOAYUMAUCH AO MPOrpam
AOHOPCTBA KPOBI Ta TypOOoTH 3a AITHIMK AHOABMU Pa3oM i3 BOAOHTEpPaMK ToBapucTea Yep-
BOHOro Xpecra. Hawa cnienpaus 3 KOMNaHieto CTBEPAXYE iICTUHY, LLO CUA@ TYMaHHOCTI
PO3KPUBAETLCS HAMKPALLUMM YMHOM TOAI, KOAUM HACTaE Yac BaXKWX BUNPOOYBaHb.»

IBaH YciyeHko
lpe3upeHT ToBapucTBa YepBoHOro Xpecta YkpaiHu

«Together with Coca-Cola Beverages Ukraine we have an impressive experience of
cooperation in humanitarian aid. Known for its quality products and social projects,
company is a strategic partner of the Ukrainian Red Cross Society. We appreciate
Coca-Cola’s efforts in supporting people affected by the conflicts in Lugansk and
Donetsk regions and internally displaced persons. We also thank the company’s em-
ployees that participated in the blood donation programs and elderly care programs
together with Red Cross volunteers. Our cooperation with Coca-Cola confirms the fact
that the power of humanity is revealed best when it's time of hardship. »

Ivan Usichenko
President of the Ukrainian Red Cross Society




Po6oue micue i npasa AlOAUHM

Yenix Haworo 6i3Hecy HanpsaMy 3aAeXWTb Bia Ha-
LWMX NPaLiBHUKIB.

Halua komaHpaa B YkpaiHi HapaxoBye 6An3bko 1600
npauiBHUKIB.

Mu nparHemo 3aAy4yaTu, pPO3BUBATU i yTPUMYyBaTU
TanaHTH, abu Haw 6i3Hec ByB YCNiLLHUM CbOFOAHI i
B ManbyTHbOMY, 3aBASIKM:

- CNPUAHHIO NpodecitHOMY Ta 0COBUCTOMY PO3BUT-
Ky CMniBpPOBITHUKIB;

- 3aXMCTy iXHbOro 3A0POB’sl Ta A0BPOOYTY, CTBOPEH-
HA 6e3neyYyHnX yMoB npaldli;

- BCTAHOBAEHHIO BIAKPUTUX | YECHUX B3AEMMH;

- AOTPMMAaHHIO MpaB ALOANHY;

- BUBHAHHIO Ta HAropoAXEHHIO 3a pe3yAbTataMu Ai-
ANbHOCTI.

AN KOMMaAHIT YiTKe AOTPUMAHHS BCiX 3aKOHOAAB-
YMX BUMOI € CrpaBoko 4ecTi. ToMy BIiANOBIAHICTb
HOpMaM KOAEKCY 3aKOHIB Npo npauto i BUKOHaHHA
YCiX AepXXaBHMUX BUMOT LLLOAO COLiaAbHOro 3axucty
y BiAHOCMHAaxX MiXX KOMMaHI€E Ta ii npauiBHMKaMu
BBAXAETbCA HEMOPYLIHUM MpPaBUMAOM Haworo 6i3-
Hecy. OpHak Koka-Kona B YkpaiHi niaTpuMye CBOiX
NpauiBHUKIB HE AULLIE B paMKaX YMHHOIO 3aKOHO-
AABCTBa, a We M 3anpoBaAMAa HU3KY AOAATKOBMX
MaTepiaAbHUX 3a0X04eHb, fIKi AOMomMaratoTb AkO-
AAM, SIKi OAPYXYIOTbCSl, HAPOAXYHOTb AITEN UM B iH-
LLIMX BAXAUBUX MOAIIX Y IXHBOMY XMTTI.

Pa3 Ha Tpu pOKK Halla KOMMaHisi MPOXOAUTb OLIHKY
HEe3aAeXHOro ayAMTOPCbKOro CKAaAy Ha BIAMOBIA-
HiCTb BUMOram MNOAITUKM pobouoro Mmicusa Ta npas
AOAMHU. Y 2012 p. MU OTPUMAAU HaWBULLY «3eAe-
Hy» OLIHKY B PEMTUHTY Ta NIATBEPAUAN NOBHY BIAMO-
BiAHICTb BUMOTram.

Bbe3neka Ha po6ouomy micuj

Typ60Ta Npo NpaLiBHUKIB € OAHIEIO 3 KAIOUYOBUX LIHHOCTEN KOMMaHil, Lo BU3HAYaE niaxis me-
HEAXXMEHTY AO MUTaHb OXOPOHM MpalLl.

CTaHAapT OXOPOHM MpaLi, 3A0PO0B’s, NPodeciiHOT Ta TexHiuHoi 6e3nekn OHSAS 18001 - ue
MiXXHapPOAHO BM3HaHa cucteMa, ika nepeabavae BUKOHAHHA BUMOT LLIOAO HOPMAaTUBHO-MPa-
BOBMX, COLiaAbHO-€KOHOMIYHMX, OpraHi3auiMHO-TEXHIYHUX, CaHiTapHO-TIriEHIYHMX Ta AiKyBaAb-
HO-NPOdIAAKTUUHKMX 3ac06iB Ta METOAIB, LIO CNPAMOBaHi Ha CTBOPEHHA 6e3neuyHMX yMOB
npaui 3riAHO 3 HOPMaTMBHO-NPABOBMMU akTaMu YKpaiHW, CBITOBMMM cTaHAapTamMu Cuctemu
Koka-Kona, a Takox NpoBeAeHHS nonepeaXyBaAbHUX 3axX0AIB Ha MiACTaBi ineHTUIKaLIT pu3n-
KiB, iX YCYHEHHS Ta 3HUXEHHS iX PiBHA AAST MEPCOHaAY MiANPUMEMCTBA, NIAPAAHUX OpraHisauin
Ta BiABiAyBauiB.

Pesynbtatom BnpoBapXeHHS Ha nianpuemcTtBi OHSAS 18001 € nocTiiHe NOKpaLLEHHS YMOB
npadi, po3pobKka i BNpoBaAXEHHA HU3KK NMONEPEAXYBaAbHUX 3aXO0AIB, SIKi AONoOMaratoTb YHUK-
HYTW NopyLlEHb BUMOT A0 6e3neku npadi. <Koka-Kona beBepiaxin3 YkpaiHa» BXe AEB’ATb POKIB
npautoe 3a UMMK CTaHAapTaMK, a MiXKHaApOAHa ayAMTOPCbKa KOMMaHiA LWOopPIYHO NMPOBOAMTH
ayAuT Ha BianoBiaHicTb OHSAS 18001.



Human and Workplace Rights

Our daily business success depends on our employees.
Coca-Cola in Ukraine consists of a team of 1,600 employees.

We aim to attract, develop and retain the necessary talent for our business to succeed today
and in the future by:

- Helping employees to develop professionally and personally;
- Protecting and promoting their health, safety and well-being;
- Engaging with employees openly and honestly;

- Respecting human rights;

- Recognising and rewarding performance.

Strict adherence to all legal requirements is a core responsibility and a matter of honour for
our business. We maintain strict compliance with the Labour Code of Ukraine and all require-
ments for social protection and worker involvement. Exceeding legal requirements, Coca-Cola
in Ukraine provides numerous other social benefits and incentives to support its employees
on the occasion of marriage, childbirth and other important events in their lives.

Every three year the independent audit commission conducts workplace accountability as-
sessments for compliance with workplace and human rights policies. In 2012 we received
“green” mark and confirmed compliance with all requirenments.

Occupational Health and Safety

Caring for our employees is one of the core values of the company that defines the approach
of our top-management to labour safety.

The OHSAS 18001 standard for occupational health protection and professional and tech-
nical safety management is an internationally acknowledged system that integrates the re-
quirements of both regulatory legal acts and preventives, regulating, social and economic,
sanitary and hygienic, medical and prophylactic means and methods to ensure safe labour
conditions according to the regulatory legal acts of Ukraine, world standards of the Coca-Cola
system and OHSAS 18001 requirements.

Implementing OHSAS 18001 results in continual improvement of working conditions and
development and implementation of measures to prevent worker safety violations. Co-
ca-Cola Beverages Ukraine has used the system for nine consecutive years to improve
working conditions. An international audit company annually conducts audit for compli-
ance with OHSAS 18001.

Health and Safety Week
«Safety First!»

Every year we organise Health & Safety Week,
which includes lots of activities aimed at improv-
ing knowledge of occupational health and raising
awareness of workplace safety.

In 2012-2014 during Health & Safety Weeks dif-
ferent activities were organised: a daily quiz with
prizes, a themed Driver Day, First Aid Day and Fire
Safety Day.

On Health & Safety Week each employee from the
plant, head office, warehouse, technical service
and delivery departments had the opportunity to
participate in first aid training conducted by the
Ukrainian rescue service, check how dry pow-
der extinguishers work, get useful and necessary




TH)XAeHb OXOPOHM npaui «<be3neka noHap yce!»

LLlopivHO KOMMaHisi NPOBOAWTb TUXHI OXOPOHM MNpadj, WO BKAKOYAKOTb HU3KY 3aXO0AiB, Hanpas-
AEHUWX Ha NOKpaLLLEHHA KYALTYPWU OXOPOHM MpaLi Ta NPUBEPHEHHSA yBaru Ao 6e3nekun Ha pobo-
yomy MiclLi.

Y 2012-2014 p.p. nip yac TUXHIB OXOPOHM npaLi 6yAn NPOBEAEHI LLOAEHHI BIKTOPUHM 3 LLiHHW-
MW NOAAPYHKAMM, TEMATUUHI AHI BOAISl, AHi MEANYHOT AOMOMOTU, AHI NOXEXHOT 6e3MneKu.

MpoTAromMm TUXHA OXOPOHM MpaLi KoXeH cniBpobiTHUK 3aBopy, odicy, ckaaais, CTO Ta cayxbm
AOCTAaBKU MaB MOXAMBICTb MPOWTK TPEHIHT MO HAAAHHIO NEePLLIOI MEAMYHOT AOMOMOrM 3a y4acTi
npauiBHUKiB LIeHTpy cneujianizaoBaHOI MIATOTOBKU «YKpaiHCbKa CAyX6a NMopsiTyHKy», 0COOUCTO
nepesipUTU POOOTY NOPOLLKOBOrO BOrHEracH1WKa, oTpMMaTh KOPUCHI Ta HeobxiaHi 3HaHHS be-
PYuM yyacTb y BIKTOPUHI, NPOWTH TECTYBaAHHA 3 HABUKIB KEPYBAHHS TPAHCMOPTHUMMK 3acobamu
Ha aBTOAPOMI, MEPEBIPUTU 3HAHHA NPaBUA AOPOXHLOIO PyXy Ta NepeBipuTM TPAHCMOPTHUM
3acib Ha BiAMOBIAHICTb CaHITapHUM BUMOraMm (AASt BOAITB BaHTaXHUX TPAHCMOPTHMX 3acobiB).

Po3BUTOK nepcoHany

Ans «Koka-Konar B YKpaiHi, K yCilLHOT i AMHaMIiYHOI KOMNaHii, HaA3BMYaMHO BaXAMBO, W06
HaLLi NpaLiBHUKM MOTAM NMOBHICTIO PO3KPUTU CBil NoTeHLiaA. KoMmnaHis iHBECTye 3HauYHi KOLWTH
B HaBYaHHS i PO3BUTOK. MU TakoX Hap@EMO MOXAMBICTb cniBpOobiTHMKAM ByT BiaANoOBiAAAb-
HUMMK 3a CBOE Kap'epHe 3poCTaHHA. 3a OCHOBY bepeTbCcsa cMCTeMa NAaHyBaHHA Kap'epw, aka
YiTKO BM3HA4a€ CiM OCHOBHUX cdep, B AKMX ManbyTHi Aiaepy NOBUHHI AOCATHYTU pe3yAbTaTiB:
bisHec Ta ¢iHaHcK, YnpaBaiHHA, PO3BUTOK nepcoHaAny, NiaepctBo, BaaemosipHOCKHHM, PicT Ta
iHHOBALLl, a TakoX KopnopaTnBHa coljiaAbHa BiAMOBIAAAbHICTb. AAA KOXHOI Cheprn MU BU3Ha-
YAEMO KpUTEPIT AOCATHEHHS.

Axapemina TananTiB

3a HaBYaHHSA Ta PO3BUTOK HalLMX NpaLiBHUKIB BiANoBiAaE AkapeMis TanaHTIB - kopnopaTMBHa
CTPYKTYpa, LEHTPOM SKOI € AenapTamMeHT opraHisauitHoro po3sutky Komnanii. Onupatounco
Ha NIATPUMKY LiHHOCTEM KomnaHii Ta ii 6aveHHs BIiAHOCHO CBOIX npauiBHUKIB, Akapemia Ta-
AaHTIB 3abe3neuye NpPoLecH HaBYa@HHSA, OLIHKM, IHAMBIAYAAbBHOTO Ta NPOGECIMHOIO PO3BUTKY
nepcoHaAy. Caip 3a3HauunTH, WO nporpamMmu AKapemii TaraHTIiB AOCTYMHI KOXXHOMY MpaLuiBHUKY
KomnaHii. Cuctema HaBYaHHA B AKaAeMii opraHizoBaHa y 3aMKHEHOMY LMKAI, 3aCHOBaHOMY
Ha NoCTyNnoBOMY PO3BUTKY HABMUOK, HEOBXIAHMX AASl KOXKHOTO PiBHS YyNpaBAiHHA — Bip HAaUNpo-
CTILLMX (AK ePEKTUBHE YNPABAIHHSA YaCOM, KOMYHIKaLif) AO KOMNAEKCHUX AIAEPCBKUX (KOYUMHT,
PO3BWUTOK MEPCOHAaAY, CTpaTeriyHumn
MeHEAXMEHT).

LLlopoky 6An3bko 500 cniBpobiT-
HUKIB 6epyTb yuacTb Y TPEHIHrOBMX
nporpamax 3 PO3BUTKY YMpPaBAiH-
CbKWX Ta NIAEPCbKMUX HaBUKIB.

Mporpamu nocCUAEHOro

PO3BUTKY ANA
BUCOKONOTEHUIMHUX
cniBpobiTHUKIB

B Koka-Kona BeBepiaxuad YkpaiHa
nobyayBaHa 3AaropxeHa cuctema
PO3BWUTKY KaAPOBOro pesepBy Ta-
AAHOBUTUX CNiBPOBITHUKIB Ta noby-
AOBW HaCTyMHUUTBA Ha YCiX PiBHAX
ynpaBAiHHA. EdeKkTUBHICTb poboTtu
AaHOI cuctemn 3abesneuyeTbcs 3a




knowledge from the quiz, test their driving skills on a racetrack, test their knowledge of traffic
rules and test cars for compliance with sanitary requirements (for truck drivers).

People Development

For Coca-Cola in Ukraine to be a successful and dynamic company it is extremely important
that our employees can reach their full potential. The Company invests significantly in learn-
ing and development. We also empower employees to take responsibility for their career
development. The foundation is our career planning framework which clearly outlines the
seven core areas in which aspiring leaders must excel: Business and Financial Results, Man-
agement, People Development, Leadership, Relationships, Growth and Innovation, as well as
Corporate Social Responsibility. For each area, we define the measure of success.

Academy of Talents

The Academy of Talents is a corporate
structure within the Department of
Organisational Development, which
is responsible for employee educa-
tion and development. Being focused
on the maintain the company’s val-
ues and its vision for employees,
the Academy of Talents organises
an educational process, a process
of employee performance rating and
individual planning for personal and
professional development. It is worth
mentioning that the projects of Acad-
emy of Talents are available to all
employees. The system of training at
the Academy is organised as a closed
cycle based on the gradual develop-
ment of the skills needed for each
level of management - from the sim-
plest (such as time-management and
communication) to complex leader-
ship skills (such as coaching, staff development, and strategic management).

Annually, about 500 employees take part in training programmes for the development of
management and leadership skills.

Fast Forward Development Programmes for
High Potential Employees

At Coca-Cola Beverages Ukraine we’ve built well-coordinated systems of talent development
and mentoring at all levels of management. The effectiveness of the system is provided for
with programmes to fast forward development of high potential employees.

After conducting a potential assessment (more than 30 centres and development forums
for the potential assessment of nearly 400 employees are conducted annually) the compa-
ny focuses on the best employees, their professional and individual development and rapid
preparation for new roles. The company invests in talent through granting them greater scope
in influencing business processes (conduct of business-projects), in studies (seminars, con-
ferences and others), in adopting experience from leading experts (tutorship, mentoring and
coaching). Annually about 100 employees are found to be high-potential and take part in the
Fast Forward Development Programmes. According to results for 2014, 22 participants of
Fast Forward Development Programmes got promotions.
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AOMOMOTOI0 MPorpamMm MOCUAEHOTO PO3BUTKY BUCOKOMOTEHLIMHMX MpauiBHUKIB. IMicAS OLIHKK
noteHuiany (6inbe 30 LEHTPIB Ta GOPYMIB POIBUTKY 3 OLIHKW MOTEHLiaAy NPOBOAWUTLCS LLUO-
piuHO AAA Marxe 400 cniBpobiTHMKIB) Kpalli i3 KpaLumMx OTPMMYHOTb cneLianbHUIM GOKyC 3 BOKy
Komnawii, cnpsiMmoBaHWi Ha iXHi NpodeciHMi Ta iHAMBIAYaAbHUIA PO3BUTOK Ta LLBUAKY MiArO-
TOBKY AO HACTYMHOI POAi y CBOIl Kap’epi. KoMnaHisa iHBECTYE y TaAaHTU Yepes3 HapaHHA PO3LUK-
PEHMX MOXAMBOCTEN Yy BNAMBI Ha Bi3HeC npouecu (BeaeHHs B6i3HeCc-NMPOoeKTy), y HaBUYaHHiI (ce-
MiHapW, KOHPEepPEHLITi TOLWO), y 3an031UYEHHI AOCBIAY BiA MPOBIAHUX €KCNEPTIB (HACTaBHULTBO,
MEHTOPUHT Ta KOYUMHT).

LLlopoky 6AM3bko 100 cniBpobIiTHUKIB BU3HAOTLCA BUCOKOMOTEHUIMHUMK Ta BepyTb yyacTb y
nporpamax NoCMAEHOro po3BuTky. ¥ 2014 p. 22 3 HUX OTPUMaAU NIABULLEHHS NO NOCAA|.

Mporpama niaroTtoBKM ManbyTHiIX ynpaBaiHuiB

31 cepnHa 2012 p. ctrapTyBaAa nporpamMa MiaArotToBkuM ManbyTHix ynpasaiHuiB Coca-Cola
Management Trainee. BoHa HanpaBAeHa Ha NpMBabAEHHS Ta PO3BUTOK MOAOAMX TAAGHOBUTHX
BUMYCKHWKIB BULLIB, IKi NOKAMKaHI B ManbyTHbOMY CTaTh KepiBHUKaMK. Habip rpyn yyacHUKIB
NPOBOAMTLCSA LWLOPIYHO. [Mporpama po3paxoBaHa Ha 2 POKM, Y MEPLUMIN 3 AKMX yH4aCHUKM KBap-
TaAbHO CTaXYytOTbCH Y OCHOBHUX Bi3HEC-OYHKLISIX — 3 METOH HabyTh PO3YMiIHHSI KOPNOPaTUBHMX
npouecis B LiAOMY. APYrvMi piKk NpU3HaYeHU AAA GOPMYyBaHHA GYHKLIOHAABHMX HABMKIB Y L
AbOBOMY AASI MOAQABLLOI NOBYAOBM Kap'epy AenapTaMeHTi.

Y 2012 p. 6yno 06paHo 12 yyacHUKIB, 7 3 HUX YCMiLLIHO NPOMLIAW NEPLUUI PiK CTaxyBaHHS. A0
diHany nporpamu y 2014 p. ainwian 4 y4acHUKKA. BoHM nepeniuAmM Ha HOBUI piBEHb YNPaBAiH-
HS1 Ta CTaAM cynepBan3epamu.

Y 2013 p. A0 Hac nprepHaAnch 11 yyacHUKIB HOBOro Habopy nporpamu. MNMicast oLiHKKM pe3yAb-
TaTiB NepLworo poky 4 3 HUX NEPENLLAM Ha APYTMIA PiK CTaXyBaHHS.

Mporpama NpakTUKH AN CTYACHTIB

Y 3BiTHOMY Nepioai KOMNaHisa ABiYi Habupana No 5 CTyAEHTIB cepea CoTeHb Haxatoumnx Ha npo-
rpamMy nNpakTMKn. YYacHUKKM MaAn MOXAUBICTb 3p0OUTH NePLUUIM KPOK Y CBOIM Kap'epi, No3Halo-
MUTUCS 3 BI3HECOM, KYABTYPOIO Ta TPaAMULIAMM KOMNaHIi, oTpumaTh AOCBiA pobOTH BiANOBIAHO
AO CBOEI OCBITU, BUMTUCA ¥ HAWKpaLLMX QYHKLIOHAAbHUX HacTaBHUKIB. [TpakTMKa yyaCHUKIB B
KOMMaHii TpMBana 6 MicsUiB Ha yMmOBax rHyuykoro rpadiky (16 roamH Ha TUXAEHb). CTyAeHTH
CTaXyBaAUCb Y MapPKETUHTY, CAYXOi nepcoHaAy, TEXHIYHOMY AenapTamMeHTi, MiKpobioAoriuHin
Aabopartopii, BipAini AKOCTI Ta y BipAiAi 3akyniBeAb.

MiaTtpumka exkcnepriB BcepeauHi Komnanii

Y KOXHOro cniBpobITHUKA, BiA CNeLianicTa A0 TOM-MeHeAXepPa, SIKUI BOAOAIE LIHHUMU OyHKLO-
HaAbHUMW 3HAHHAMMW Ta AOCBIAOM, € MOXAUBICTb BYTW BU3HAHUM Ta AIAUTUCS CBOIM AOCBIAOM
i3 iHWKMK. KoMNaHis NIATPMMYE MNOWMPEHHS AOCBIAY: iCTOPIT yCNiXy HaLUMX NpauiBHUKIB, MNo-
paan npodecioHaAiB Ta aBTOPCbKi NybAikaLlii MeHeAXepiB KOMNaHii Ha akTyanbHi AAS BidHecy
TEMATUKM, LLLO NYOAIKYIHOTLCS Y cneLuiaAbHOMY PO3AIAI BHYTPILLHLOIrO Be6-canTy.

CTBOPEHHA YMOB AAA CAMOCTIHMHOrO HaBYaHHA

Bia 2014 p. yci TpeHIHroBi akTMBHOCTI, IX PO3KAAA Ta YYAaCHUKN GIKCYIOTbCA B CUCTEMI AMCTaH-
LiMHOro HaBYaHHA Learning Pro.

AAA NIATPMMKK HOBMX NMpaLiBHUKIB KOMNaHii GYHKLIOHYE BCTYNMHUIM KypC, LLLO MOAETLLYE iX apan-
Tauito Ta 3abe3neuye HeobXiaHOM iHGOPMaLiED NPO KOMNaHito.

3 METOI0 PO3LUMPEHHSA MOXAMBOCTEN AAS MPOGECIMHOMO PO3BMTKY CBOIX MpaLiBHWKIB Koka-Ko-
Aa beBepiaxm3 YkpaiHa Mae BAacHy 6ibAioTeKy npodeciiiHoi Ta bidHec-AiTepaTypH, LLO NOCTiK-
HO MOMOBHIOETLCA, Hapasi BOHa HapaxoBye noHaA 700 KHWUT. KoXHa perioHaAbHa ¢inia Takox
Ma€ BAACHy 6ibAIOTEKY.



Management Trainee Programme

The Coca-Cola Management Trainee Programme started on August 31, 2012. It is orient-
ed towards the attraction and development of talented young graduates who are called
on to become future leaders. The recruitment of participants is held annually. The pro-
gramme lasts for two years, in the first year participants work in turn each quarter as
trainees in key business functions - with the aim of understanding general corporate
processes. The second year is designed to form functional skills in targeted departments
for further career building. 12 participants were chosen in 2012, 7 of them successfully
completed the first year of internship. In 2014 after the final review, 4 participants con-
firmed potential for the next role and became supervisors.

In 2013 we welcomed 11 new participants of
the programme. After the assessment of first
year’s results 4 of them got an opportunity to
continue internship.

Internship Programmes

In the reporting period the company twice
chose 5 students out of hundreds of potential
participants for internship programme. This
was a unique opportunity to take the first ca-
reer step, become familiarised with the busi-
ness, culture and traditions of the company,
to practice in accordance with education and
to learn from the best functional mentors.
Within 6 months participants interned under
a flexible schedule (16 hours per week) in
such departments as marketing, HR, techni-
cal, microbiology, quality assurance and pro-
curement.

Expert Support within the
Company

Every employee, from specialists to top-managers with valuable functional knowledge and
experience has an opportunity to be recognised and share his/her experience with others.
The company encourages the sharing of expertise: employee success stories, advice from
professionals and managers’ publications on actual business topics are available in a special
section of the intranet site.

Creating Conditions for Self-study

Since 2014 all training materials, information on schedule and participants are fixed in the
Learning Pro system.

For new employees we have special Induction course, which facilitates newcomers’ adapta-
tion and broadens their knowledge about company.

To expand opportunities for the professional development of employees, Coca-Cola Bev-
erages Ukraine has founded its own library of professional literature that is constantly
updated and at present has more than 700 books. Each of our regional branches also
has its own library.

We believe these actions are part of the investments in the future, such as increasing loyalty

and employee motivation, transfering of knowledge within the company, developing and re-
taining talent, and greater achievements in the company’s business performance.




Mwu BipMMO, LLO BCi Ui iHiLiaTUBM NPUHECYTb MOBEPHEHHS IHBECTULIM Y BUTAAAI NIABULLEHHSA
AOSIABHOCTI | MOTMBALT cNiBPOBITHMKIB, Nepeaayvi HaKOMMUEHUX 3HAHb YCEPEAWMHI KOMMaHii,
PO3BUTKY | YTPUMaHHI TaAaHTIB, @ TaKOX AOCATHEHHSA Bi3HEC-NOKa3HMKIB KomMnaHii.

3anyueHHA NpauiBHUKIB

OAVH i3 OCHOBHMWX MPUHLMNIB, CMOBIAYBaHWX HALLOK KOMMAHIE0 — Lie 3aAyUYEHHS CniBPOBITHU-
KiB AO MpoLecy 6e3nepepBHOro NOKPaLLEHHs TPyAOBUX npoLeciB. LLLo6 YHUKHYTH 3acToto, BCi
cdepu HaLOi AIIABHOCTI NiAASIratoTb MOCTIMHOMY NEPErAsAY, aHaAi3y Ta MAaHYBaHHIO.

InHoBauii Bia npauiBHMKiIB

OAHMM i3 cnocobiB 3aAyuyeHHs npauiBHUKIB € Mporpama iHHOBaLiMHUX NPOMNO3ULIN. 3anovart-
koBaHa y 2003 p. lporpama Mmae Ha MeTi HapAUXaTh Ta FfiAHO BUHAropoAXyBaTH NPaLUiBHUKIB
3a iHHOBAUVHI Npono3uuii, 3paTHi NoKpaLLMTH edeKTUBHICTb BidHec-npouecis. LLlokBapTarbHO
BM3HauatoTbea 3-4 HalrKkpalli npono3uuii. Bia 2012 p. MNporpama iHHOBALIMHWX NPOMNO3KLIK
dYHKLUIOHYE | Ha nianpuemcTBi «KBac besepiaxus».

Y 3BiTHOMY nepioai 6AM3bko 100 npauiBHUKIB B3AAM yyacTb y lMporpami. HapaHi nponosuuii
6yAU LLiKaBUMM, iIHOAI HECMOAIBAHUMM, ane AYXE KOPUCHUMMU.

Mporpama MIT (Marketing Impact Team)

LLle opAHUM NPUKAAAOM 3aAyUeHHS cniBPOBITHUKIB KoMnaHii €
nporpama MIT, OCHOBHOIK METOIO SKOi € MaKCMMaAbHE BUKO-
o 1 PUCTaHHA NOTEHLIAAY TEPUTOPII HANEPEAOAHI AITHBOTO CE30HY.

Ao yyacTi 3aAyyatoTbes CniBPOBITHUKK BiAAIAIB, HE NOB’A3AHUX
6e3nocepeaHbo 3 MPoAAXeM NPOAYKLIi. 3a nepiop MITy yuac-
HUKM BCTUraKoTb 3p03YyMiTM 0COOAMBOCTI PpOoBOTU «B MOAAX» Ta
AOAYUUTUCA A0 HANArOAXKEHHSA NMapTHEPCbKMX BIAHOCWMH 3 Ha-
LWKMMK 3aMOBHMKaMKU. MeToto nporpamu €: 36iAbLUEHHS KiAb-
KOCTi aKTUBHMUX 3aMOBHMKIB, BCTAHOBAEHHSI XOANOAUABHOIO Ta
MapKETUHIOBOr0 0BAaAHAHHS, MOKPALLEHHS MPEACTABAEHO-
CTi B TOProBMX TOUKax.
Y 3BiTHOMY nepioai nporpama MIT npoxoauaa ABiui: y bepes-
Hi 2012 p. Ta TpaBHi 2013 p., OXOMNAKOKOUKM BCi TOProBi PiAii
Innovation g s KOMNaHii. Pe3yabtatv 3a 2 poku: BipBiA@HO noHaa 20 Tucsu
Progten |HHGBEILI.IHHEI 3aMOBHUKIB, BCTAHOBAEHO MOHaA 2 TUCAYI XOAOAMABHUKIB Ta
nporpama 25 TUCAY OAMHWLIb MAaPKETMHIOBOIro 0OAaAHAHHS.




Employee Engagement

One of key principles our company ad-
heres to is employee engagement in
continual improvement processes. To
avoid stagnancy, all of our activities are
subject to regular review, analysis and
planning.

Innovations from
Employees

One of the ways engage employees is
our Innovations Programme. Founded
in 2003, the programme aims to inspire
and reward employees for new ideas
that help improve the effectiveness of
business processes. Every quarter the
three or four best suggestions are cho-
sen. Since 2012 the employee engage-
ment programme has been successfully running at Kvass Beverages.

In the reporting period about 100 employees participated in the programme. A number of
interesting, sometimes unexpected and often highly valuable proposals were submitted.

«Marketing Impact Team» Programme

Aimed at maximising the usage of regional potential before summer season, Marketing Im-
pact Team (MIT) programme is a good example of employee engagement.

Every year employees from various departments, which are not directly involved in sales,
take part in this programme. During MIT week the participants get a good understanding
of the merchandiser’s work, while making their contribution towards the development of
partnership relations with customers. The programme’s objectives were: to increase the
number of active customers, coolers and marketing equipment installations, boosting
our presence in outlets.

In the reporting period the MIT programmme ran twice: in March 2012 and May 2013. All
company branches were covered: more than 20,000 customers were served, more than
2,000 coolers and 25,000 in marketing equipment was installed.

Internal Audit

Ensuring an appropriate system of quality, food product safety, labour hygiene and environ-
mental management is feasible with introduction and certification of efficient management
systems in accordance with the ISO 9001, ISO 22000, OHSAS 18001 and ISO 14001 Stand-
ards during all stages of the technological process.

Internal audit is one of the most effective methods of internal control for Standards improve-
ment. It is a systematic analysis, which allows for controlling compliance with the Standards
used by the Coca-Cola System all over the world.

Internal audits, sometimes called «audit by one-side», are conducted with other organisations
involvement or by the organisation itself. We have created our own team of internal auditors.

The internal audit plan for «Coca-Cola Beverages Ukraine» is scheduled for one year. The
whole territory is divided into 33 districts. Each of the districts is evaluated by a single auditor
or a group of auditors depending on its complexity and size.

About 20 specialists from different departments review the compliance of Coca-Cola Bever-
ages Ukraine with international and Coca-Cola standards, the state standards of Ukraine and
evaluate the level of the audit’s requirements for implementation.




BHyTpiwHi¥ ayauT

3abe3neunT HanexHy CUCTEMY AKOCTI, xapuoBy 6e3neky NPOAYKTY, FirieHy npawji Ta eKoAoriu-
He KepyBaHHSA MOXAMBO 3a AOMOMOIOK BMPOBAAXEHHA Ta cepTUdiKaLlii ePEKTUBHUX CUCTEM
ynpaBAiHHA 3riaHO 3i ctaHpapTtamm I1ISO 9001, ISO 22000, OHSAS 18001 1a ISO 14001 Ha
BCiX CTaAifIX TEXHOAOTYHMX npoueciB. OAHIEND 3 HAWAIEBILLNMX METOAMK BHYTPILLHbOIO KOHTPOAID
AN OKPALLEHHA BNPOBAAXEHHS LIMX CTAHAAPTIB € BHYTPILLHIN ayAWT.

Lle — cuctematnMuHuii aHaAi3, AKMn AO3BOASIE BU3HAUUTK BIAMOBIAHICTb CTAHAAPTAM, SKUX AO-
TpuMyeTbcs Cuctema Koka-Kona B ycbOMy CBITi.

BHyTpiLLIHI ayAnTK, SIKi IHOAI HA3WBaLOTb «@yAUTaMu NEPLLOT CTOPOHM», MPOBOASATLCSA i3 3aAyUEH-
HAAM iHLWKMX opraHisauii, abo camoto KomnaHieto. Mu CTBOPMAM BAACHY KOMaHAY BHYTPILLIHIX
ayauTopiB.

MAaH NpoBeAEHHST BHYTPILLHIX ayauTiB «Koka-Kona beBepipxm3 YkpaiHa» po3paxoBaHWii Ha
pik. Bca Teputopia posaineHa Ha 33 AinbHMUI. KOXHa 3 AiAbHWUB NepeBipsaeTbC OAHUM abo
rpyrnoto ayAMTopPIB, B 3aAEXHOCTI BiA 1l CKAGAHOCTI Ta pO3Mipy.

Maixe 20 cneujanicTiB 3 pi3HUX MIAPO3AIAIB LLOPIYHO nepeBipsaloTb «Koka-Kona besepiaxns
YKpaiHa» Ha BIiAMOBIAHICTb MiXHAPOAHUM CTaHAapTaMm, BuMoram KomnaHii Koka-Kona, aep-
XaBHWM CTaHA@PTaM YKpaiHW Ta OLiHIOKOTb CTYMiHb BUKOHAHHST KpUTEPIiB ayAuTy.

KonmneHcauli Ta ninbru

Bunaropoaa 3a npauio

Y KoMnaHii NoAiTMKa BM3HaYeHHA 3apobiTHOI NAaTK Po3pobAeHa TakuM UMHOM, Lob 3abesne-
UWTK i KOHKYPEHTOCMPOMOXHICTb HAa PUHKY Npadi, BiANMOBIAHICTb A0 6i3Hec-noTpeb Ta 3anex-
HICTb BiA KAKOUOBMX pe3yAbTaTiB HidHecy. 3apobiTHa NAaTa 3aAeXUTb Bia PiBHS NOcaaW, AOCBIAY
npaLiBHKUKA, NOr0 HABUUOK Ta pesyAbTaTiB Po6oTH. |i po3Mip KOPUIYETLCA BIAMOBIAHO AO TEH-
AEHLJM Ha MicuEeBOMY PUHKY Npaui A0 PiBHA, BUSHAYEHOrO KEPIBHUUTBOM. AK NpaBUAO, BOHA
aAMIHICTPYETbCA Ta 0OroBOPIOETLCA B CyMaX, BPaxoBytOUM NOAATKM Ta BiapaxyBaHHSA. Komna-
Hisl cama NPOBOAMWTb YCi HEOOXiAHI BiApaxyBaHHSA BiANOBIAHO AO YKPaiHCbKOro 3aKOHOAABCTBA.

TakoX Mpaltoe CUCTEMA BUHArOPoOA AASI MOKPALLEHHSA pe3yAbTaTiB poboTH, CBOEYACHOrO i
AKICHOrO BUMKOHAHHSA MOCTABAEHUX Uinel. BuHaropopa mae dikcoBaHUM pPo3Mmip, AKUW Hapa-
XOBYETbCS Ha LLLOMiCSAYHiA OCHOBI
BIANOBIAHO AO BWKOHaHHA BMU-
3HAYEHUX KPUTEPIIB, HANPUKAAA,
06cAriB NpoaAaxy Ta AOCTaBKM YK
ebEeKTMBHOCTI BUPpOOHULTBA.

Meanune cTpaxyBaHHA

MinbroBa nporpama MEAUYHOIO
CTpaxyBaHHSA MpauiBHUKIB Mpa-
utoe Bxe 6Oarato pokiB. BoHa
OXOMAIE YCi OCHOBHi BUAW AiKap-
CbKOT AOMOMOTM Nip Yac XBOpPoOHU
i Hapae AtopaAM Binblue BrneBHe-
HOCTI Y XUTTi i npaui. Ha cboroaHi
Mporpama oxonatoe noHaa 1 300
npauiBHukiB. Kpim Toro 3 2013
p. Mporpama MeAnYHOro cTpaxy-
BaHHA OYHKUIOHYE 3a Mocepea-
HMUTBOM CTpaxoBoro 6pokepa,




Compensations and Benefits

Rewarding

The Company’s wage determi-
nation policy is designed to en-
sure its competitiveness in the
labour market, business needs
compliance and dependence
on key business results. Wage
depends on position, employee
experience, his/her skills and
performance. Its rate is adjusted
according to trends in the local
labor market and the level is de-
termined by management. Gen-
erally it is administered and dis-
cussed in the amounts, including
taxes and deduction. According
to Ukrainian legislation the com-
pany itself is liable for all the nec-
essary deductions.

Besides, we have a set bonus
system, which contributes to in-
creasing the employees’ interest
in improving their results, timely and quality execution of goals set. The bonus is fixed, and
it is calculated based on monthly performance in accordance with the determined criteria —
such as sales volume and delivery, production efficiency.

Medical Insurance

Preferencial health insurance program is implemented in the Company and has been run-
ning for many years. The insurance covers all main aspects of medical assistance in case of
iliness, providing employees with greater certainty in life and work. More than 1300 employ-
ees are covered by the Program as of today.

In addition, since 2013 the health insurance program operates through intermediary of an
insurance broker who provides consultations to employees as well as helps in dealing with
difficult insurance claims.

Children’s Holidays

Our Company pays special at-
tention to employees’ children,
caring about their health and
activities during the summer
holidays. Company employees,
who have children aged 7-14
years old, can send them to the
summer camp. The company
defrays the main part of expens-
es and together with their par-
ents chooses the camp.




AKWUI HE AWLLE HAAAE KOHCYAbTALMHY MIATPMMKY NpauiBHUKaM, a 1 AoroMarae y BUPiLLEHHI
CKAQAHUX CTPaxOBUX BUMAAKIB.

AMTAYMM BIANOYMHOK

Hatwa KomnaHisi npuainsie ocobAnBY yBary AiTAM npauiBHUKIB, TYpOYOUMCh MPO iXHE 3A0P0B’S
Ta BIAMOYMHOK Mip Yac KaHikyA. 30Kpema, NpauiBHUKM KOMMaHIi, AKi MatoTb AITEN BIKOM Bip
7 no 14 pokiB, MOXYTb BiANPaBUTK iX Ha BIAMOUMHOK AO AiTHBOTO Tabopy. KomnaHia 6epe Ha
cebe 3HauYHy YacTMHY BUTPAT Ha BIAMOYMHOK Ta iHAMBIAYaAbHO MIAXOAUTL A0 BMOOpPY Tabopy,
BpaxoBytoun nobaxaHHs 6aTbKiB.

OKpeMoi yBarv 3acAyroBye OpraHisallis AUTAUYMX HOBOPIUHUX BEYIPOK — FPaHAIO3HMX CBATKY-
BaHb i3 BECEAUMW po3Baramu, KOHKypcamu Ta nopapyHKamMu.

He3zaminnuu pocBia

Mu UiHYEMO HaLKX NpaLiBHUKIB 3a iXHili BHECOK Ta BAAYHI KOXXHOMY 3 HMX 3a MAIAHY MpaLto.

Po3pobaeHa Ta npoBoanTbes lNporpamMa 3aoxouyBaHHS MpauiBHUKIB 3 Haroan 5, 10, 15 Ta
20-piuHoro toBineto PoboTH B KoMNaHii. HanpukiHLi KOXHOro Micsius Mu 36MpaemMocsa pasom
Ha ypoumucTe CBATKyBaHHA AHS toBinfipa! KepiBHULTBO KOMMaHii ypOUMCTO AAPYE HOBIAAPY
nam’siTHUA CyBEHIp.

3 nouatky Aii MNMporpamu 1152 npauiBHUKKM OTpUMann cpibHy BiA3HaKy 3a 5 pokiB pobotn B
komMnaHii, 411 npauiBHMKIB — 30A0TYy Bia3HaKy 3a 10 poki, 102 npauiBHUKN — KPULLTAAEBUN
rnobyc 3a 15 pokis, 5 npauiBHMKIB 3@ 20 POKIB CYMAIHHOI NpaLj B KOMNaHii oTpUMann cnedi-
aAbHWI NOAAPYHOK — BiA3HAKY Ta NOAAPYHKOBWIA CEPTUdIKAT Ha rPOLLOBY CyMy.

MiaATpuMKa pOo3BUTKY MOAOAI

My3eun Coca-Cola®

Y xo0BTHi 2012 p. 6yn0 BiAKPUTO HaMbiAbLLKI y EBponNi iHTepakTMBHMI My3sel Coca-Cola®. Bia-
KpUTTA My3eto 6yno npuceaveHo 20-piyyto pobotn komnaHii Koka-Kona B YkpaiHi.

My3eit CKAaAQETLCA 3 BEAUKOT KIAbKOCTI TEMATUUHMX eKCMO3MLi i KiHo3any. Moro yHikanbHICTb
NOAAra€ He AVLLIE Y BUKOPUCTaHHI HalCyYacCHiLLMX Npe3eHTaUiMHUX TEXHOAOTIN, 30Kpema, reAi-
oaMcnaesn, Wwo ctBoptoe 3D NpoeKLiMHe LWoy; iHTEPaKTUBHOIO 03epa 3 BipTyaAbHUMU prubamu,



Special New Year’s parties for children are also organised as exciting celebrations with fun-
filled entertainment, competitions and gifts.

Unique Experience

We respect and honour our employees for their contribution and are thankful to everybody for
fruitful labour. The company has a Motivation Programme for employees who have served 5,
10, 15 and 20 years. At the end of every month we come together and celebrate Anniversary
Day. The company leaders award employees celebrating an anniversary with special prizes.
From the beginning of the programme 1,152 people have received silver badges for five years
of service, 411 - gold badges for 10 years, 102 employees - crystal globes for 15 years and
5 employees for 20 years of good work received special awards and gift certificates.

Supporting Youth Development

Coca-Cola® Visitors’ Centre

In October 2012 Europe’s largest interactive Coca-Cola® Visitors’ Centre has been opened.
The opening ceremony was devoted to the 20th anniversary of Coca-Cola in Ukraine.

The Visitors’ Centre consists of many themed displays and a cinema. It is equipped with the
most advanced presentation technology, including a heliodisplay that projects a 3D show;
an interactive lake with virtual fish and is distinctive in its approach to exposition content:
besides the invention and development history of the world-famous drink, a large part is
dedicated to the environment, water resources, and the importance of their sustainable use.

The excursion programme also includes a plant tour providing opportunity to witness the pro-
cess of our beverages production.

64,000 guests attended our Visitors’ Centre in 2012-2014.

Rich Kids® Juice Plant in KidsWill

In November 2014 a new station was opened in the children’s professions town KidsWill -
Rich Kids® Juice Plant.




a iy niaxoAi AO HANMOBHEHHSA EKCMO3ULi — pa3oM 3 iCTOPIEt0 HAPOAXKEHHSA Ta BUPOOHMLTBA Hal-
6iAbLL BIAOMOrO Y CBITi HaMot, BaXAMBA ii YaCcTMHA NPUCBAYEHA NUTAHHAM 3aXMCTY AOBKIAAA,
BOAHUM 3anacam 3eMAi Ta He06XiAHOCTI ABAMAMBOIO CTAaBAEHHS AO HUX.

EKCKypciltHa nporpamMa AAS OpraHi3oBaHMX rpyn TakoX BKAIOYAE BiABiAyBaHHSI 3aBOAY, A€
MOXHa Ha BAACHi o4i No6a4nTh TEXHOAOTIYHMIA NpoLEec BUPOOHMUTBA HALLMX HAMOIB.

Y 2012-2014 p.p. y Hawomy my3ei nobysano 64 000 BiaBiayBauiB.

3aBopa cokiB Rich Kids® y micTi autauux npodecin KidsWill

Y amctonaai 2014 p. y autadomy micti npodecin KidsWill Biabyroch BiAKPUTTS HOBOI CTaHLIi —
3aBoa cokiB Rich Kids®.

HOHi AOCAIAHMKM MatOTb MOXAMBICTb MPOCAIAKYBaTH LUASIX BUPOBHMLTBA COKY: Bia 360py nAoAy
Ha AepPEeBi A0 FOTOBOMO HaMo y NakeTi. TyT po3TalloBaHWM YapiBHUIM Cap, A€ BUPOLLYHOTb EKO-
AOTIYHO YKCTI GPYKTU Ta TEXHOAOTIYHMIA BAOK 3 HOBITHIM 0OAGAHAHHSIM.

Ha 3aBoai Rich Kids® Mo)xHa ocBOITH Npodecito TexHoAora. Y BeCeAilt pO3BaXaAbHO-HABYAAb-
Hi aTMOCdEpi tOHI TEXHOAOTM BUIOTOBASIIOTb CBild NEPLUMIA CMAUYHWUI CiK.

Autauun pecTuBann
«3MiHMMO CBIT Ha Kpawe!»

KomnaHifa € pAaBHIM NapTHEPOM MiX-
HapPOAHOIO AUTAYOro GeCcTUBaAD «3Mi-
HMMO CBIT Ha KpaLue!».

3anouatkoBaHui 2001 p., pectuBanb
Hapa€e MOXAMBICTb AAS CMiAKYBaH-
HA AiTeM pi3HMX HauioHaAbHOCTEW Ta
BipOCNOBiA@Hb, BWXOBaHHSA Yy MiAPO-
CTatoyoro MOKOAIHHSI  TOAEPAaHTHOCTI
Yy BUPIilIEHHI TAOBAAbHMX | AOKAAbHMX
npobaem AtoacTBa. 3a cBoto 13-piuHy
icTOpIito yuacTb y pecTuBani B3SAM Mal-
xe 10 TMcsAY NpeACTaBHUKIB 3 77 KpaiH
CBITY.

2012 p. nip yac dectmBanto Byao npo-
BeAeHO 3-Tio cecito [eHepanbHOi Acam-
6neil MIO «BcecBitHa AMTAva Aira Ha-
uin». Ay 2013 p. B pamkax ¢pectMBanto
BrepLue BipnbyBCs AUTAUO-MOAOADKHUI
camit OBCE.

MiaTpumyBaTh aTMOoCchepy rapHoOro HacTporo poonomarae Koka-Koaa, opraHizoByroun AN yvac-
HWKIB LLOPIYHO MUCTELIbKI aKLii, KOHKYPCH, AKi 06’€AHYIOTb AITEN Pi3HMX HaLiOHAAbHOCTEN 3a
CMIABHUMM TBOPUMMM 3aBAaHHAMMK. Y 2012 p. nia vac akuii «Apy3i Koka-Kona» yyacHukK dec-
TMBaAK y dopmarti «pAeLll-Mo6» YTBOPUAM HaMBiAbLLY NASLIKY Koka-Kona. «KnBa nasLLKa» car-
HyAa 8-MW METPIB 3aBLUMPLLKK | 24-X METPiIB 3aBAOBXKKU. Y CTBOPEHHI pekopay B3SAW y4acTb
700 pitelt 3 54 KpaiH cBiTy. «®Aew-M06» yBiNLLIOB A0 KHUIK pekopaiB YkpaiHu!

decTBaNAb AUTAYOro YMTaHHA «<KHMromaHia»

2007 p. Koka-Kona B YkpaiHi poOAyuMaacs A0 opraHisauii ®opymy BMAaBLIB Y AbBOBI, KUK
€ YHIKaAbHOIO COLiaAbHOK, KYABTYPHOIO Ta iHTEAEKTYaAbHOK MOAIErD poKy. OKpemMnmmn 3axo-
AaMun HauioHanbHMI GOpPYyM BUAGBLIB 3a0X0UYE AO KYABTYPWU YMTaAHHS AiTEM Ta MOAOAb. Le -
decTnBanb AMTAYOTO YMTaHHA «KHUroMaHis» Ta BceykpaiHCbKMM KOHKypC «Hankpalumin untau
YKpaiHu», AKi MPOAOBXYE NIATPMMYBATU KOMMNaHis Koka-Konaa B YKpaiHi. el KOHKYpC OXOMNAKE
LLIKOASIPIB B YCiX perioHax, a HanKpalli 3 HUX — NePeEMOXLi PerioHaAbHMUX KOHKYPCIB — OTPUMY-
FOTb Y MOAAPYHOK MOI3AKY AO MicTa AbBOBa, A€ BOHM MakTb MOXAMBICTb 3yCTPITUCH 3 BIAOMUMM



Young explorers can join all stages of juice production - from a fruit tree to a finished product.
There you can find a charming garden where eco-fruits grow and technological station with
the latest equipment.

Kids can try themselves as technologists. In a fun entertaining and educational atmosphere
of Rich Kids® Plant young technologists learn to make their first delicious juices.

Festival «<Let’s Change the World for the Better!»

Coca-Cola is a long-time partner of the «Let’'s Change the World for the Better!» festival.

Launched in 2001, the festival promotes communication between children of different na-
tionalities and religions and the development of tolerance among young people, which in turn
helps them in solving global and local human problems. For 13 years about 10,000 young
people from 77 countries have visited the festival.

During the 2012 festival the third session of the General Assembly of the International NGO
«International Childrens’ League of Nations» took place. In 2013 the OSCE Children and Youth
Summit was organised for the first time within the framework of the festival.

Coca-Cola helps to maintain a good atmosphere by organising art events and competitions
that bring children of different nationalities together for creative common tasks.

In 2012 during the flash mob «Friends of Coca-Cola®» participants made the largest bottle
of Coca-Cola. «Living bottle» reached a size of 8 metres wide and 24 metres long. Some 700
children from 54 countries participated in creating the record. «Flash mob» got into the Re-
cord Book of Ukraine!

Festival of Children’s Reading «-Bookmania»

In 2007 Coca-Cola Ukraine started a partnership with the National Publishers’ Forum which
takes place every year in Lviv. This is a unique social, cultural and intellectual event on the
Ukrainian calendar. The National Publishers’ Forum organises special events to encourage
reading among children and youth - the Festival of Children’s Reading «Bookmania» and the
national contest «Ukraine’s Best Reader», which Coca-Cola continues to support. This contest
encompasses schoolchildren in all regions across Ukraine, and the best of them - winners of
the regional rounds - are granted a trip to Lviv, where they meet famous writers and artists,
as well as take part in interactive performances and quizzes.




NUCbMEHHUKaMM Ta CrniBakaMmu, a TaKoX B3ATU Y4aCTb B iIHTEPAKTUBHUX CMEKTAKARAX, BIKTOPU-
HaXx Ta KBeCTax.

LLlopoky Ao 200 000 wkoAsipiB B ycix perioHax 6epe ydacTb y KOHKypci «<Halkpalimii uutay
YKpaiHu».

BAn3bko 60 diHaAICTIB NpUidXaXae A0 AbBOBa AASA yYacCTi Y 3aBepLUAaAbHOMY eTari KOHKypCy Ta
dectnBani «KHUromaHis».

BAaaroaiHi nporpamm AnA counianbHO HEe3aXHULLLEeHUX AiTeH

KomnaHia He AMLlle Hapae npssMmy GiHaHCOBY AONOMO-
y Ta BUAIASIE NPOAYKLIIO AAS AMTAUMX BYAMHKIB, ane i
NIATPMMYE BOAOHTEPCBKY AiIAbHICTb cepea cniBpobit-
HUKIB Yy LLbOMY Hanpsmi.

Y 2012-2014 p.p. Mu opraHizyBann 12 xBuAb BAaaro-
AiiHOTO 360pYy NOAAPYHKIB AN CUPIT, AiTel 3 obMmexe-
HUMMW MOXAMBOCTAMMU Ta AiITEN-NEPECENEHLIB.

Mu npurAiASEMO 0COBAMBY yBary CTBOPEHHIO YMOB AASI
aKTMBHOTO | 3A0POBOTO BIAMOUMHKY AASI AITEN TPYN pu-
3uky. Ans Koka-Kona besepiaxns YkpaiHa crtano Tpa-
AMLIMHUM BiABIAYBaTU AiTHIM Tabip B ¢. CoboniBka, ae
LLIOPOKY BianoumnBatoTb noHaa 200 Aiten 3 AUTAUMX By-
AMHKIB Ta peabiniTauinHnx LeHTpiB 3 yciei bpoBapLum-
HK. Y 3BITHOMY MEPIOAI Mia Yac 2-X TaKMX Bi3WTIB HaLWi
cniBpoBITHUKM Nepepann AITAM NOAAPYHKM Ta cnop-
TUBHWI iIHBEHTaP AASl aKTUBHOIO BIAMOUYMHKY, @ TAKOX
«M03MaraAmMcb» 3 MaAeyeto MiA Yac TYPHipY 3 MASXKHOIO
BOAENOOAY. A y uepBHi 2014 p. M1 BiAKPUAK CMIOPTUB-
HO-PO3BaXXaAbHUMN MaWAAHUMK AASI BMXOBAHLB AW-
TA4Yoro 6yanHKy «Hapis» y c. Mokpeub bpoBapcbkoro
p-Hy. Lli 3axoam 6yan opraHizoBaHi y naptHepcTsi 3 BO
«bAaromai».

I3 POKY B PiK KOMMaHiA HamaraetbCca 3aAyvyatn fKk-
HaWbiAbLLY KiAbKiCTb CMiBPOBITHMKIB A0 BiABiAyBaH-
HA AMTAYMX COLIAAbHUX 3aKAAAIB — HE AULLE KOAEr 3
LeHTPaAbHOro odicy 1 3aBoAy, a i ToproBi ¢inii. Tak,
y rpyaHi 2014 p. HOBOPIYHUIK BAATOAIMHUIA KapaBaH
Koka-Kona npoiLoB BCIE KpaiHOK - Halli cniBpo-
6iTHMKKM 3 12 micT BiaBinann 15 AUTOYAUHKIB | couianb-
HO-peabiniTaUiMHUX LEHTPIB, B AKMX XUBYTb i HaBYa-
toTbcs 1462 piten!

AAs cniBpobiTHUKIB «KoKa-Kona YkpaiHa» Takox CTano
Aobpoto Tpaamuieto Y AeHb CBaToro Mukonas BiaBiAY-
BaTW BaXKO XBOpWX AiTen. Tak, y 2012 p. 20 BOAOH-
TepiB KOMMaHii BiABianaAM AiTen-nauieHTiB HauioHanb-
HOrO IHCTUTYTY paky, a Y 2013 p. — nauieHTiB LleHTpy
CHIAy npu HauioHanbHIM AMTSUIM cneliaAi30BaHil
AiKapHi «OxmaTanT. Po3BaxaAbHy nporpamy Ta noaa-
PYHKM OBYAO BAALLTOBAHO Ha KOLWTH, 3ibpaHi camumu
CniBpoBITHUKaAMMU.

Bia 2014 p. MM OMIKYEMOCH TaKOX LEHTPOM CoLjianb-
HOI peabiniTauii aiTei-cupit «CMaparaoBe MIiCTO» y M.
Caatoripcbk AoHeubkoi obaacTi. Y ueHTpi nepebyBae
6Amn3bko 500 AiTelt nepeceneHux 3 iHTepHaTiB 30HU
60M0BUX Ail Ha CXOAI YKpaiHHu.




Annually around 200,000 young competi-
tors take part in the contest «Ukraine’s Best
Reader».

Around 60 regional winners arrive in Lviv for
the finals during the «<Knyhomania» Festival.

Charitable Programmes for
Socially Vulnerable Kids

Along with financial support and free bev-
erages for orphans and kids with special
needs, Coca-Cola in Ukraine also promotes
employee volunteer activities in this area.

In 2012-2014 we organised 12 waves of
charitable collection of presents for or-
phans, children with disabilities and children
displaced from conflict zones.

We give special attention to creating condi-
tions for active and healthy leisure for vul-
nerable Kkids. It has become a good tradition
for Coca-Cola Beverages Ukraine to visit
Summer Camp in Sobolivka village, where
more than 200 children from orphanages
and social rehabilitation centres of Brovary
district live. In the reported period our em-
ployees visited Summer Camp twice. They
brought presents, sport goods for active lei-
sure and played beach volleyball with kids.
And in June 2014 we opened children’s play-
ground for “Nadia” orphanage in Mokrets vil-
lage, Brovary district. These activities were
co-organised with «Blagomay» Charitable
Foundation.

Year by year, the company tries to increase
employees’ engagement in visiting chil-
dren’s social institutions - not just col-
leagues from head office and plant, but also
sales branches. Thus, in December 2014
New Year Coca-Cola Charity Caravan drove
through the whole country - our employees
from 12 cities visited 15 orphanages and so-
cial centers, where 1462 kids live!

For «Coca-Cola Ukraine» employees it has
also become a good tradition to visit ill chil-
dren on St Nicholas Day. Thus, 20 volun-
teers from the company visited children who
were patients of the National Cancer Insti-
tute in 2012, and the next year - patients
in the AIDS Centre at the National Children’s
Specialised Hospital «Okhmatdyt». Enter-
tainment was arranged and presents were
distributed from donations collected from
employees.

* s

ke n |
%

W ¥




HanepepoaHi HoBoro poky komnaHia Koka-Kona besepiaxms YkpaiHa 3a niatpumku b® «baa-
roman» nopapyBana MeLIKaHLUSM AMTAYOrO LEHTPY CMOPTUBHI TPEHaXEPU AN 4-X TPeHaxep-
HUX KiMHAT Ta MiCAYHMIM 3anac cokiB. MopapyHKW BYAM PETEAbHO 3amnakoBaHi y BaHTaXiBKy
KOMMaHIi Ta AOCTaBAEHI 3a MNPU3HAUYEHHAM.

Ao aAHA CBATOro Mumnkoaasi, KoMnaHisi CniAbHO 3 «MUCTELBKUM ApceHaAOM» OpraHidyBara MaH-
ApPiBKY A0 KneBa ans 40 BUXOBaHLIB LEeHTPY. CnepLuy AiTM 3aBiTaAM Ha eKCKypCito y My3ei Ko-
ka-Koaa, Ha BAACHi oui nobaunar 3aBOA, NOCMIAKYBAAUCH 3 NPaLLiBHUKAMKW KOMMNAHIT Bip SKMUX
OTPMMaAW NMOPaAU LLIOAO ManbyTHbOro BMHopy npodecii. Micaa LbOro AT NPOAOBXMAM MaH-
APIBKY i BiaABin@AK PiI3ABSHMI ApMapoK Y «MucTeLbkoMy ApceHani».

OcBiTHI NpoeKTH AnA AiTer

Y BepecHi 2012 p. Hala KoOMMaHia NiATpMMana An-
TAYMM NpoekT Spark!Lab, Wo npoxoAMB y My3enHO-
My KOMMAEKCI «MuUCTelbKMU ApceHanr.

Y pamkax npoekty Spark!Lab komnaHia nposeaa
CEpIt0 IHTEPAKTUBHUX EKOAOTIYHUX MaWCTepP-KAaciB
AASL AITEN «YMAKOBKa, 3paBancsl» cninbHO 3 Komna-
Hieto Tetpa Mak YkpaiHa, nia Yac SKMX M1 HaBYaAK
AiTEN BiAMOBIAAABHOMY MOBOAXEHHIO 3 YNaKOBKOIO
Ta AEMOHCTPYBaAM K MOXHa NMOPOXHIO BUKOPUCTa-
Hy YNaKoBKY 3-MiA COKY NepeTBOpMUTA Ha HOBWIA ap-
KyLL KapTOHY.

Y tpaBHi 2013 p. cBOi ABEpI BiaAKpnB ApceHan laen
- iHHOBAUiNMHWI MPOEKT AAA AITEM Ta MIAAITKIB Ha
6a3i MucteLbkoro ApceHany, AKMi MOEAHYE LLIMPOKY
OCBITHIO Ta TBOPYY QYHKLii. KoMmnaHis € napTHeEpOM
ApceHany lpen Ta chiBoOpraHi3aTopoM AEKIAbKOX
NPOEKTIB.

BnpopoBx 2013-2014 p.p. y cniBnpaui 3 Koka-Ko-
Aa beBepipxuna YKpaiHa AnSA HOHKUX BiaBiAyBadiB Ap-
ceHany laen Byno CTBOPEHO iHTEPAKTUBHI IHCTaAALIT
«YKpaiHcbka BUbilika» Ta «Bianyctv 6axaHHs!», a Ta-
KOX YHiKaAbHY €Ko-iHCTansUito «CeHCopikyM» i3 npu-
POAHMX MaTepianiB AAA AiTEN 3 0CODAMBUMM MOTPeE-
6amu, Ky MOXHa OrASIAGTM Ta BUBYATM Ha AOTMK.

LLlopoky 3axoan ApceHany laen BiaBiAytOTb BAM3BKO
90 T1cauY AiTeN.

Aononmora npy Hap3BHYAMHUX CUTYaLIAX
Ta NIATPUMKa rpomas

MapTHepcTBOo 3 ToBapucTeom YepeoHoro Xpecra YKpaiHu

MNapTHepCcTBO MiX Koka-Kona beepiaxuna YkpaiHa Ta ToBapucteom YepBoHoro Xpecta Ykpai-
HK (TYXY) posnoyanocs we HanpukiHui 2009 p. nia yac cnanaxy eniaemii rpuny HIN1 B Ykpa-
THi.

27 ciuHa 2012 p. - BU3HaAYHa paTa B icTopii cniBnpaui Koka-Kona beBepiaxm3 YkpaiHa Ta
TUXY, mix cTopoHaMu ByAO NiANMCaAHO AOBFOCTPOKOBY YroAy NpoO NMapTHEPCTBO, fka nepepba-
Yyae BUKOHAHHSA CNiAbHUX NPOEKTIB Ta Nporpam, CNPsMOBaHWX Ha pearyBaHHA Ha HapA3BUYaAMHI
cuTyauii, NIATPUMKY AtOAEN 3 0COBAMBKMMUM NOTpebaMu, CAMOTHIX FTPOMAaASH MOXMAOTO BiKy Ta
iHLWMX coLiaAbHO HE3aXMLLLEHWX BEPCTB HAaCEAEHHS.



Since 2014 we also care about social rehabilitation centre for orphans «<Emerald City» in Svya-
togirsk, Donetsk region. Centre became a shelter for about 500 kids displaced from war zone
orphanages of Eastern Ukraine.

Before New Year holidays Coca-Cola Beverages Ukraine together with «Blagomay» Charitable
Foundation has supplied sport equipment for 4 gyms and monthly supply of juices. The pre-
sents were carefully packed into the red Coca-Cola truck and delivered to destination.

On the occasion of St. Nicholas Day our company in cooperation with «Mystetskyi Arsenal»
held a trip to Kyiv for 40 kids from the centre. Kids had an opportunity to visit Coca-Cola
Visitors’ Centre, plant and receive practical job search tips from Coca-Cola employees. Then
children continued their trip and visited Christmas fair at «Mystetskyi Arsenal».

Educational Programmes for Children

In September 2012 Coca-Cola Beverages Ukraine supported the children’s project Spark!Lab,
hosted by the National Museum Centre Mystetskyi Arsenal.

Coca-Cola carried out a number of interactive environmental workshops for children «Pack-
aging, give up!» together with Tetra Pak Ukraine. Workshops were aimed to raise kids’ aware-
ness of responsible packaging re-use and demonstrated to the young audience how to make
a new sheet of cardboard out of empty packages of juice.

In May 2013, the Arsenal of Ideas first
opened its doors at Mystetskyi Arse-
nal. It has an innovative programme
combining broad educational and
creative goals for children and teens.
Coca-Cola became a partner of Arse-
nal of ldeas and co-organised several
projects.

Thus, during 2013-2014, in coop-
eration with Coca-Cola Beverages
Ukraine the interactive installations
«Ukrainian panel» and «Share your
dreams!» were created, as well as the
unigue eco-installation «Sensorium»
made of organic raw materials allow-
ing children with special needs to ex-
amine and touch it.

Annualy 90,000 kids attend Arsenal
of ldeas.

Disaster Relief & Strengthening
Communities

Partnership with the Ukrainian Red Cross Society

Partnership between Coca-Cola Beverages Ukraine and the Ukrainian Red Cross Society
(URCS) started in 2009 in response to the HIN1 flu outbreak in Ukraine.

January 27, 2012 was a remarkable day in the history of the partnership between Coca-Cola
Beverages Ukraine and the URCS: on this day a long-term Partnership Agreement was signed,
which covers development of joint projects and programmes aimed at emergency response,
support for people with disabilities, lonely elderly and other socially vulnerable people.

In February 2012 both sides acted swiftly to assist thousands of people at risk from the ex-
treme cold which swept across Ukraine that month. The Company arranged deliveries of drink-




Yepes micaup, y AoToMy 2012 p. CTOPOHKU onepaTMBHO 00’ €AHAAU 3YCUAAS, LLLOO AOMOMOITH TU-
cAYaM AOAEN, SIKi NOTepnaAmn BiA CUAbBHUX MOPO3IiB, LLO OXONWAM YKpaiHy. KomnaHis opraHisy-
BaAa AOCTaBKY NMUTHOI BOAM Ta COKIB AO MYHKTIB HAAGHHS AONOMOTMM, MEAUYHMX Ta COLiAaAbHUX
LEHTPIB. CNiAbBHUMU 3YyCUAAAMW BAGAOCS HaAATU AONOMOTY noHaa 117 TMcsaY NnocTpaXxAaAmuMm.

Y BepecHi 2013 p. cTopoHaM 3HOBY AOBEAOCH 06’€AHATH 3YCUAAS, LLIOO AOMOMOITU YKpaiHLUSAM,
fIKi moTepnanu BiA HAaCAiAKIB MOTYXHOI NoBeHi Ha OaeluHi. KomnaHis 3abe3neuraa AOCTaBKy
rymMaHiTapHOi AOMOMOIM y PpanoHM, LLO NOCTPaXXAaAM BHACAIAOK NMOBEHI. Kpim AOricTMUHOI Nia-
TPUMKK KOMIMaHiA TakoX Hapana NUTHY BOAY, AKY PO3AaAnW NoTepniAuM Ha OAELLMHI.

Koka-Kona beBepiaxmn3 YkpaiHa TakoX cnpuse 3MiLHEHHIO CAYXOW pearyBaHHSi Ha HaA3BW-
yarHi cutyauii YepBoHoro Xpecrta. Tak, y 2014 p. koMnaHisa ABiYi HapaAa onepaTUBHY AOTiICTUY-
Hy AOMOMOTY Yy pecypcHoMy 3abe3neyeHHi 06AacHMX
opraHisauin TYXY. MpoTarom oAHOro TUXHA y bepes-
Hi Ta CeprHi KOMNaHiA 3AIMCHUAQ BaHTaXxHi nepe-
BE3EHHS MO BCili KpaiHi MaTepianiB Ta 06AapAHAHHSA,
o 6yAn HEeOBXiAHI AAA €PEKTUBHILLOIO pearyBaHHSA
BOAOHTEPIB YepBOHOro Xpecta nip yac Hap3BUYaM-
HUX CUTyaUil Ta HaAaHHS AOMOMOIM NepeMilleHUM
ocobam.

CymapHo 3a 3 3BiTHUX POKM KOMNaHIA CrMiAbHO 3
TUXY Hapana 133,5 TMCAY AITPIB CBOEI NPOAYKLIi MOo-
CTpaXAaAuM MiA Yyac Hap3BUUAMHUX CUTYaLIN, a Ta-
KOX COLLiaAbHO HE3aXMLLEHUM BEPCTBAM HACEAEHHS
no BCil YKpaiHi.

»3Aal KPOB — BPATYH XXutTa!”

14 yepBHA 2013 p. y BcecBiTHi AeHb AOHOPa KPOBI
KOMNaHis BnepLle npoBeAa akLjito AAst CNiBPOOITHU-
KiB «3pan KPOB — BPATYM XUTTSI!».

BiaToAi BOAOHTEPCHKA aKLiss cTana TpaAuLiMHOK. Mu
nposeAn BXe 4 akuii, nip vyac aknx 166 cniBpobiTHU-
KiB B3IAM yyacTb. Lle AO3BOAMAO NepepaT CymapHo
65,6 AITpiB KPOBi KMIBCbKOMY MiCbKOMY LEEHTPY KPO-
Bi. TakoX KOMNaHifA nopapyBasa LLEHTPY KPOBI Mpo-
deciiHUM TOHOMETP.

MaprTuepcrTeo 3 OHICE®

Y 2014 p. y naptHepcTBi 3 Autaumm ®oHaom OOH
(FOHICE®) B YKpaiHi byrno nepepaHo 6 TvcaY AiTpiB
MUTHOT BOAM Ha MIATPUMKY AiTEN NEepeCceneHmx 3 30HU
KOHOAIKTY Ha CXOAI YKpaiHu.

Aonomora micueBum rpomasam

Koka-Kona beBepiaxun3 YkpaiHa 3aBXAW NparHe npautoBaTtu Tak, Wob BHOCUTM TpUBaAi NO3u-
TUBHI 3MiHM B COLLiaAbHMIN PO3BUTOK rPOMaA.

Mporpama no 36epe)XxeHHI0 3aMKOBOI CNaALLMHHA

Bia 2011 p. MM LLLOPIYHO AOAYHAEMOCH AO BIAPOAXKEHHA MEPAMHU YKPATHCBKOI apXiTEKTYpU —
MiaropeLbkoro 3amMmky y AbBIBCbKil 06AaCTi. BEAMUHWI YOTUPBLOXBIKOBUIM 3aMOK BHECEHO B lMe-
penik 100 nam’sITOK CBITY, L0 NOTPebytoTh HeraHoi pectaBpaldlii.

Y kBiTHi 2012 p. BoAOHTEPU Koka-Koaa obAaLLTyBaAM Tepacu 3aMKy, BUPIBHAAM Bopatopur
3aMKOBOI AOPIXKKM, PO3YMUCTUMAM BiA KAMIHHSA Ta CMITTA NapKoBi aAei, MNIATOTYBaAn ManAaH-



ing water and juices to rescue sites,
medical and social services centres.
Through this joint effort, more than
117,000 people were cared for.

In September 2013 the partners
united again to assist Ukrainians suf-
fering from flooding in the Odesa re-
gion. The Company delivered human-
itarian aid to areas affected by the
floods. On top of logistical support,
the company also provided drinking
water, which was distributed among — — 1 _‘“"#__HF .
victims in the Odesa region. N > |
Coca-Cola Beverages Ukraine also S
helps the Ukrainian Red Cross to = |
strengthen its emergency relief ser-
vice. Thus, in 2014 the company pro-
vided two waves of logistic support in
supplying regional organizations of
the URCS. During one week in March and August, materials and equipments were delivered
across Ukraine that helped Red Cross volunteers to respond efficiently during emergencies
and provide help to displaced persons.

In the reporting period the company together with the URCS has provided 133,500 litres of
beverages to victims of emergencies and socially vulnerable people across Ukraine.

«Donate Blood - Save a Life!»

June 14, 2013 - on the occasion of World Blood Donor Day our company for the first time
organised an internal initiative «<Donate Blood - Save a Lifel».

Since then we had already 4 events during which 166 Coca-Cola employees donated 65,6
litres of blood to Kyiv City Blood Centre. Coca-Cola also presented Kyiv City Blood Centre with
a professional tonometer.

Partnership with the UNICEF

In 2014, in partnership with the UN Children’s Fund (UNICEF) in Ukraine drinking water in
amount of 6,000 liters was handed over to support children displaced from the conflict zone
in eastern Ukraine.

Supporting Local Communities

Coca-Cola Beverages Ukraine aims to operate sustainably and to bring lasting positive chang-
es in the social development of communities.

The Castle Heritage Conservation Programme

Since 2011 we annually participate in the restoration of Pidhirtsi Castle in the Lviv region,
a real pearl of Ukrainian architecture. This grand castle with 400 years of history has been
placed on a list of 100 sights of the world that need immediate restoration.

In April 2012 Coca-Cola volunteers have worked on terraces of the castle, levelled borders,
cleaned park alleys around the castle, prepared an area for the installation of a monument
to Taras Shevchenko and helped in archaeological excavations of a 18th century fountain.

In autumn2013-2014 our volunteers landscaped part of the castle area and arranged the
park main entrance. Also 20 meters drainage ditch was dug and outbuildings doors were
painted.
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UMK AAS BCTAHOBAEHHA nam’aTHUKa T.[. LLleBueHKy Ta AONOMOIAW ¥ PO3KOMKax CTapoOBUH-
Horo ¢oHtaHy XVIII cT.

A BoceHu ce30HiB 2013-2014 Halli BOAOHTEPU 0OAALLITOBYBAAW CAAOBO-NIAaPKOBY YACTUHY 3aM-
KOBOI TEPUTOPIT Ta LIEHTPAAbHUWIA BXiA AO 3aMKOBOI0 Napky. Takox 6yAO BUKOMAHO BOAOBIABIAHY
TpaHLLEeto 3aBAOBXKM NoHaa 20 MeTpiB Ta nodapboBaHO ABEPI rOCNOAAPCHKOI ByAiBAI 3aMKYy.

3a 3 poku B akLii B3aAn yyacTb 110 BoAoHTePiB Koka-Koaa: cniBpobiTHUKKN AbBIBCbKOI Ta 3a-
KapnaTtCbKoi Qinil, FOAOBHOMO 0QiCy KOMMaHii, a TakOX y4aCHUKKM NPOoeKTy «EkodaH» 3i AbBOBa.

BaAMBICTb HaLLOi Nporpamu no 36epexeHHo 3aMKy NIATBEPAXKEHA NEPEMOrOH0 B HaLLIOHAAb-
HOMY KOHKypCi «<KoprnopaTMBHE BOAOHTEPCTBO B YKpaiHi-2012» B HOMiHaLUii «<KyabTypar. AaHWUi
KOHKypC iHiuinoBaHuin ®oHpoM CxipHa EBpona B napTtHepCTBi 3 Mepexeto MobanbHOro Ao-
roeopy OOH B YkpaiHi, €Bponencbkoto bisHec Acouiauieto, AMEPUKaAHCbKOK TOPriBEALHOMO
ManaToto Ta YkpaiHCbkuM GopyMomM BAAroAiMHUKIB.

MapTHepcTBO 3 MucTeubKuMm ApceHanom

KomnaHis Koka-Kona beBepiaxuna YkpaiHa ctana nepLinm KOpnopaTtMBHUM yY4aCHUKOM 3arno-
YaTKOBAHOTO LLE TPU POKKM ToMY KAyby aApy3iB MucTelbkoro ApceHany.

Y 3BiTHOMY nepioai MU niaTpumann 23 MacluTabHUX BUCTABKOBUX NPOEKTIB My3€MHOIO LEHTPY,
BKAKOUAOUYM rpaHAio3HY noaito — Mepluy KUiBcbKy MixxHapoaHY BieHane cydacHOro MuMcTelTBa
ARSENALE 2012.

TakoxX KOMNaHifA 3ano4YaTkyBana Tak 3BaHy «apT-OAaropinHicTb» — NiaATpMMana My3en y pamMmkax
iHTepHeT-NpoekTy «CTBOpMMO Mucteubknin ApceHan pa3om!», 3aAyumBLLM AO HbOTO CBOIX Npa-
LiBHMKIB. Cepepa cniBpobiTHMKIB BYAO MPOBEAEHO KOHKYPC Ha KpallMii OPHAMEHT, B Pe3yAbTaTi
AKoro 6yno otpumaHo noHaa 40 uikaBux pobit. Y pe3yastaTi AaHOT aKLii BipTyaAbHY CTiHY Muc-
TeubKoro ApceHany NpUKpPacuB YKPaTHCbKUIA OpHAMEHT NepeMOXLIB KOHKYPCY.

Miarpumka bpoBapwivHu

Byayun BiANOBiAGABHUM i COLLIAAbHO-aKTUBHUM «rPOMaAAHUHOM» BpoBapLUMHKU, KOMMaHIA He
3aAMLIAETbCS OCTOPOHb 3HAUMMMX MOAIM paloOHy, a TaKoX AOMOMarae BUpilLyBaTW HaraAbHi
npobAemMUn MicLEBUX FTPOMAA.

Y ciuHi 2012 p. mu BiaBIAaAM BpoBapCbKy pPanoHHY AikapHIO 3 0COBAMBOLO Micieto. AoBiaaB-
LUMCb, WO bpUrapa LLBMAKOT AOMIOMOTHU LIET AikapHi noTpebye AedibpUAATOp, Halla KOMMaHis
HeramHo BUpilKAG NpUABATK Ta NopapyBaTH LEW NPUCTPIN AikapsiM.



Over three years 110 volunteers from Lviv
and Zakarpattya branches, head-office and
Lviv «<Ecofan» team participated in the resto-
ration works.

The importance of our programme of cas-
tle restoration was also confirmed by our
victory in National Corporate Volunteer
Contest-2012 in the Culture category. The
contest was initiated by East Europe Foun-
dation along with the UN Global Compact
Network in Ukraine, the European Busi-
ness Association, the American Chamber
of Commerce and the Ukrainian Philan-
thropists Forum.

Partnership with Mystetskyi
Arsenal

Coca-Cola Beverages Ukraine became the first corporate member of the Mystetskyi Arsenal
Friends Club, which was launched three years ago.

During the reporting period, we supported 23 large-scale exhibition projects there, including
the first Kyiv International Biennial of Contemporary Art ARSENALE-2012.

The company also launched a so-called «art charity» - supporting the museum within the
«Let’s Create Mystetskyi Arsenal Together!» Internet project, involving employees. A contest
among Coca-Cola employees for the best Ukrainian ornament for the Virtual Wall of the Mu-
seum was announced and more than 40 exciting works were presented to the jury. As a
result of this action, now a Virtual Wall of the Mystetskyi Arsenal is decorated with a symbolic
Ukrainian ornament.

Support in Brovary district

As a responsible and socially active citizen of Brovary district, Coca-Cola supports all signifi-
cant events in the district and helps solve urgent problems affecting local communities.

In January 2012, we visited the Brovary regional hospital with a special mission. Having

learned the emergency brigade of the hospital lacks a defibrillator, our company decided to
provide this equipment.




Y 3BITHOMY MEPIOAI MM OpraHidyBanun ABi €KOAOTIUHI aKLii y cenax Beanka Aumepka Ta NiTouku
BpoBapcbkoro paioHy, 3akynuam Ta Bucapnam 150 pepeB 3a yyacTi HalMX cniBpPobITHMKIB Ta
MiCLEBOI rpoMaau.

Y BepecHi 2013 p. bpoBapluMHa Bia3Havana toBinen — 90-piuusa 3 AHS YTBOPEHHSA PamoHy.
Halwa komnaHia npusiTana MellKaHuiB bpoBapluMHM Ta BUCTYNMAa naptHepom cedarta. Ao
CBATKYBAHHS YPOUMCTOI AATU paloHHa AepXaBHa aAMiHICTpaLia HaropoAnAa Hally KOMMaHito
OBIAEMHOIO MeAaAALD «3a A0BAECHY npalLito»!

KoMnaHisl TakoX NIATPUMYE CMOPTUBHI 3aX0AM 3 PIBHMX BUAIB CMOPTY: LLLOPIYHKUIA TYpHIp «<HapoaHUi
®yT60M Y Benrkin AnmepLi, 3maraHHs 3 Xoketo «Kybok HesanexHocTi» B bpoBapax Ta iH.

Cnisnpausa 3i 3MI

YHiBepcUTeT XXypHaAICTCbKOI MauCTepPHOCTI

Y 3BiTHOMY Nepioai NPoAOBXMB CBOIO poboTy YHiBEpCHTET XXypHanicTcbkoi MalcTepHOCTI, cniB-
3aCHOBHMKaMU AKOro € KoMMaHia Koka-Kona B YKkpaiHi Ta Acouiauis BMA@BLIB NePiOANYHOI
npecu. LLLopoky B pamMKax yHiBEPCUTETY NMPOBOAATECA HaBUYAAbHI MOAYAI AAA MOAOAMX perio-
HaAbHMX XypHaAicTiB. MoayAb 2012 p. 6yB npucBaYeHUin Temi «PoboTta 3 ayAUTOpi€Eto: HaBUUKK
Cy4YacHOro XypHaaictan.

Temamu moayniB 2013 p. ctaam «[poMaaCbka Micil XypHaAiCTa: AONOMOITU AHOASIM XWUTU aK-
TMBHO» Ta «BucBiTAeHHA CHIA: Bia 3HaHb AO MaMCTEPHOCTI Yepe3 PO3yMiHHSA Ta BPaXEHHS», L0
NPOMLLIOB HanepeAoAHi BcecBiTHbOro AHA 60poTbbu 3i CHIAOM.

lonoBHOO «@ilkoto» YHiBepeuTeTy y 2013 p. cTano Te, Lo BRepLLe MOAYAb, MPUCBAYEHWUIA NK-
TaHHAM BUCBITAeHHSI CHIAY, 06’eaHaB Kinbka pobounx dopmariB - Le TeopeTUyHa Ta NpaKkTuu-
Ha poboTa B ayauTOpIl; BiABiAGHHSA KMIBCbKOIO MiCbKOIo LEHTPY NPOQIAaKTUKKN Ta 6OPOTLOM 3i
CHIAOM 3 MOXAMBICTIO B3ATW KOPOTKI iHTEPB'IO ¥ NpauiBHUKIB LLEHTPY; @ TakoX Orafip eKCno-
3uuji cyyacHoro mucteurBa Ha temy BIN/CHIAy B MiHUykApTLeHTpi. 3a pesyabtatamu LbOoro
MoAayAsa Byno onybaikoBaHo 25 cratelt Ha Temy BIA/CHIAY.

Y 2014 p. noHaa 50 perioHaAbHKUX XXYPHaAICTIB HABYaAUCA 3a ABOMa Hanpamamu — «CydyacHi
TEXHOAOTIT XypPHaAiCTa: Bia BAGCHOPYYHOI BidyaAidalii A0 BUKOPUCTaHHS coumepex» Ta «CyJac-
Ha XYPHaAICTMKa Ha CAyX0i y rpomaasH». Y GOKyCi — akTUBHWIM Ta 3A0POBUI CNOCI6 XUTTS.

BAM3bKo 150 MOAOAMX XXYPHAAICTIB 3 pPi3HMX PErioHiB YKpaiHM NPOMLWAN HaBYaHHA B YHiBEpCH-
TeTi npotarom 2012-2014 p.p.

NMpucmak ceaTa

0cobA1BMIA HOBOPIYHWMIA NOAAPYHOK KOXHOIO POKY Bia Koka-Kona B YkpaiHi oTpuMytoThb AiTH
YKpaiHCbKUX XypHaAicTiB. HanepeaoAHi HOBOPIUHMX CBAT KOMMNaHiA 3anpoluye Ao cebe ma-
AEHbKMX rocTei 3 ix 6aTbkaMu Ha Neperada KaskoBoi BUCTaBM Ta 3ycTpiu 3 CaHta Kaaycom.
)XoaHe cBATO He 3aKiHuyeTbcs 6e3 nopapyHKiB. binble 400 aitel Ta ix 6aTbKiB-XypHaAICTIB 3
10 npoBIAHUX YKPAIHCbKUX NEPIOAMUYHMX BUAGHD Ta TEAEBI3IMHUX KaHAAIB LLOPIYHO NPUXOAATb
Ha HOBOpiYHE CBATO BiA KoKka-Kona.

Hoswuit Pik Bip Koka-Kona ayxe NoAtoBUBCS SIK AITAM, Tak | 6aTbkaM, apXe LLOPOKY NicAs CBATa
Ha aappecy Koka-Koaa NPUXOAATb AECATKM AUCTIB-NOASIK Ta MO3UTBHUX BIATYKIB Bia YH4aCHUKIB.



During the reporting period we organised two environmental events in the villages Velyka
Dymerka and Litochky in the Brovary district that included the purchase and planting of 150
trees with the participation of our employees and the local community.

In September 2013 we marked a significant date - the 90th anniversary of Brovary district.
Coca-Cola congratulated residents of the district and supported the celebration ceremony.
Especially on this occasion the district administration awarded our company with a commem-
orative medal «For Valorous Labour»!

The company also supported different sporting events such as the annual Football Cup in
Velyka Dymerka, and the ice hockey competition «iIndependence Cup» in Brovary.

Cooperation With Media

University of Journalists’ Skills

In the reported period the University of Journalists’ Skills continued its work. The «University»
was jointly founded by the Periodicals Publishers Association and Coca-Cola in Ukraine and
provides a platform for educational modules for young journalists from all Ukrainian regions.
The module of 2012 focused on the topic «Work with the readers: skills of the modern jour-
nalist». The topics of the modules in 2013 were «the civil mission of the journalist is to help
people follow active healthy living» and «writing about HIV/AIDS: from knowledge to skilful
writing». This module was organised on the eve of the International HIV/AIDS Day.

The format of this module was innovative:
for the first time an educational module
was interlinked with a variety of other ac-
tivities like theoretical and practical work in
the classroom, a visit to the Kyiv City HIV/
AIDS Centre with the opportunities to take
brief interviews from its personnel and a
visit to a modern art exhibition on HIV/AIDS
at the PinchukArtCenter. As a result, more
than 25 articles on HIV/AIDS in Ukraine
were published by our students.

In 2014, more than 50 regional journalists
participated in two workshops: “Modern
Technologies for Journalists: from Hand-
Made Visualisation to Social Networks” and
“Modern Journalism for People”. Both mod-
ules were focused on active healthy living.

Around 150 young journalists attended the
University in 2012-2014.

A Taste of Celebration

Every year, the children of Ukrainian journalists receive special New Years’ gifts from Co-
ca-Cola Ukraine. On New Year’s Eve the company invites children and their parents to a cel-
ebration where they can watch a fairy-tale performance and meet clowns and Santa Claus.
Every festival ends with gifts.

More than 400 children and their parents-journalists from 10 leading Ukrainian periodicals
and TV channels annually attend New Year parties from Coca-Cola.

These parties have become loved by children and parents alike, who send dozens of thank
you letters and positive feedback to Coca-Cola every year.
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«Hawa 6aratopiuHa cniBnpausa 3 KomnaHieto Koka-Kona beBepipxns YkpaiHa ctae
BCe BiAbLL PiIBHOMAHITHOO: BiA NICEHHUX KOHKYPCIB, AUTAYMX MAAIOHKIB AO MPaKTUY-
HOI OYMCTKM PIYOK Bip CMITTSI, KOHKYPCIB N0 36MpPaHHIO BTOPMHHOI CUPOBUHU. 3aBAS-
KW Hallii cniBnpaui BXe B TPbOX HACEAEHMX NMyHKTax 3akapnatts ycniHO GyHKLj-
OHYE CHUCTEMA PO3AIAbHOTO 360py CMITTA, BIAKPUTTA AKMX BYAO 3AIMCHEHO B pamKax
npoekty AeHb AyHato»

OneHa MapyLieBcbka
MeHepxep npoekxTiB 3akapnarcbkoi 06AacHol
opraHizauii BceykpaiHCbKOI €KOAOTYHOT Airn

«Qur long-term partnership with Coca-Cola Beverages Ukraine is becoming increas-
ingly diverse: from song competitions and children’s drawings to cleaning rivers
from waste and competitions for collection of secondary raw materials. Thanks to
our cooperation the separate waste collection system has been already success-
fully implemented in three villages of Zakarpattya within the framework of Danube
Day project»

Olena Marushevska,
Project Manager of Zakarpattya
‘ Branch of All-Ukrainian Ecological Legue

«MW OpraHi3oByEMO HaMbiAbLLy COLLaAbHO-EKOAOTIYHY HaUiOHaAbHY aKUjto «3pobu-

MO YKpaiHy YMCTOO pa3om!» 3 METOK BUXOBATU y FpOMaAsAH ADalAMBE CTABAEHHS AO
| AOBKIAAA TA NPULLENUTU B CYCMiAbHIN CBiAOMOCTI noTpeby niaATpMMyBaTH YMCTOTY. Bia
| nmoyaTky CBOro iCHyBaHHS Halla akuis 06’eAHye BCo YKpaiHy i nparHe 3anyyatu sik-

HalbiAbLLY KiAbKICTb y4aCHMKIB. HaMm Hap3BMUAMHO MPMEMHO, L0 KOMMaHiA «Koka-Ko-

na besepiaxuns YkpaiHa» npueaHanack A0 Haworo pyxy y 2014 p. Ta opraHisyBana

niBTUCAYI CBOIX CMiBPOBITHUKIB B Pi3HMX MiCTax BUMTM Ha NpUbBMpaHHSA, NOKa3aBLUK
‘ NPUKAAA AAS THLLIWMX KOMMAHIN!»

FOniss Mapxenb
MpesupeHT [0 «Let’s do it, Ukraine»

«We organize the biggest national environmental campaign «Let’s Do It, Ukraine!».
Our aim is to foster environmental friendliness and the need of keeping clean in
public consciousness. From its early beginning our clean-up action has been uniting
all Ukraine together. Our target is to engage as many volunteers as possible. We are
very glad that Coca-Cola Beverages Ukraine joined our movement in 2014, gathering
a team of 500 employees in order to clean the streets, setting an example for other
companies!h»

luliia Markhel
President of «Let’s Do It, Ukraine» NGO




KOHTPOAb BIiANOBIAHOCTI YCiM 3aKOHOAABUYMM BMMOraM € HEBIA'EMHOK YaCTMHOKD HaLOl No-
BCAKAEHHOI AIIAbHOCTI.

Yci BUMOru B 06AaCTi OXOPOHU HABKOAMLLIHBOTO MPUPOAHOIO cepeaoBULLIA 3ibpaHi y koprnopa-
TMBHMX cTaHpapTax KORE. Mu BnpoBaaXyeEMO HanedpeKTUBHILLI NPUPOAOOXOPOHHI MPaAKTUKK
AASt AOCKOHAAOTO BEAEHHS Hi3Hecy.

3MEHLIEHHST BNAMBY Ha AOBKIAAS — OAHA 3 OCHOBHMX LIHHOCTEW HaLLOi KOMNaHii Ta YactvHa i
KOPMOPATUBHOI KYABTYPH.

KomnaHis npunHAAa EKOAOFIUHY MOAITUKY, OCHOBHUMW HanpsiMaMu SIKOI €: 3MEHLLEHHSI BUKO-
PUCTAHHS BOAM Ta OYMUCTKA CTiIYHMX BOA AO MPUPOAHOIO PiBHSA; ePEKTMBHE BUKOPUCTAHHSA EHEp-
ropecypciB 1a 36epeXeHHs1 KAIMaTy; CKOPOUYEHHST 06CAriB YTBOPEHHS BIAXOAIB Ta 30iAbLLEHHS
KiAbKOCTI X mepepobKu.

OAHMM 3 OCHOBHUX MexaHi3MiB peaAisauji iAer HALWOoTi NOAITUKK € CUCTEMA EKOAOTIYHOTO Me-
HepaXMeHTy ISO 14001. LLlopoKy KOoMMaHia NiATBEPAXYE BiANOBIAHICTb MiXHAPOAHOMY CTaH-
papty 1ISO 14001 .

Y 2013 p. okpim ayauTy no ctaHpapty ISO 14001 mu BAAAO MpolwAm pecepTudikaLiiHui
ayAWT Ha BIAMOBIAHICTb EKOAOTIYHUM BMMOram KOpropaTuBHUX CTaHAAPTIB.

KomnaHisi NocTiMHO iIHBECTYE Y MOAEpPHI3aLit0 BUPOOBHMUMX NpoueciB. EKkoaoriyuHa KyAbTypa €
HEeBiA’€EMHOIO YAaCTUHOKO HALLIOTO XUTTA.

AbGannuBe cTaBA€HHA A0 BUKOPUCTAHHA
BOAHMX pecypciB

MpoexTn Ha BUPOOGHULTBI

Boaa - OCHOBHMI iHIPEAIEHT HaLLIMX HaMNoIB Ta 060B’A3KOBA CKAAAOBa NPOLIECIB BUPOOHMLTBA.

LLlopoKy M1 AOKAAAAEMO MaKCHUMaAbHKX 3YCUAb AAA 3DepEXEHHA BOAHUX PECYPCIB Ta aKTUBHO
NIATPMMYEMO iHiLiaTMBK, CNPAMOBAHI Ha iX BIAHOBAEHHS.

Y 2014 p. daKTUYHMIA NOKA3HUK CMOXUBAHHA BOAM CTAHOBMB 2 A Ha AITP FOTOBOIO MPOAYKTY.
Lle Ha 5,3 % MeHwWwe y nopiBHAHHI 3 2013 p.

KomnaHi€ero ycnilwHO BNPOBaAXEHI HACTYMHI NPOEKTHU:

- [loBTOpHE BMKOPUCTAHHS BOAM

- [epexia Ha cyxi MacTUABHI MaTepiaAn

- Mwuika obrapHaHHA aKTMBOBAHO eneKTpoxiMiuHow Boaoto (EKA CIP).

MpoeKT NOBTOPHOro BUKOPUCTaHHA BOAU

OcHOBHa MeTa NpoeKkTy - 36ip BoAM NiCAS TPOMUBKK BUPOOHUUYOIro 0bAaAHAHHS Y creliaAbHi
pe3epByapu Ta NOBTOPHE il BUKOPUCTAHHS AASt TEXHOAOTIYHUX MPOMUBOK 0BAapHaHHA. CKopo-
UEHHS BOAOKOPUCTYBaHHSA NiCAA peaaisadii NpoekTty ckanaae 40 tuc. M3 WopivyHo.

A Ha «KBac beBepipxua» y 3BiTHOMY nepioai 3 MeTolo 3bepexeHHA BOAM opraHizoBaHo 36ip
KOHAeHcaTy i3 cuctem HVAC, KOHAMLIOHEPIB Ta OXOAOAXYBadiB. TakoX 3anpoBapXeHOo 306ip i
NMOBTOPHE BUKOPUCTAHHSA BOAM, IKa BUMNAPOBYETLCA Y LEXY BUPOOHULTBA KOHLEHTpaTY. Li 3a-
XOAM AO3BOAMAM MOBHICTIO NMOKPUTU NOTPEOU KOTEABHOI 3@ paxyHOK BOAW NMOBTOPHOIO BUKOPW-
CTaHHSA, TOBTO BUKOPUCTaHHA BOAM Ha MIANPUEMCTBI 3MeHLWwnAochb Ha 30-40 m3 Ha A06y.

NMpoekT nepexoay Ha cyXi MacTUAbHI MaTepianm

OCHOBHa MeTa NPOoEeKTy - 3MaLLEeHHA TEXHOAOTYHOrO obAapHaHHA 6e3 BUKOPUCTAHHA BOAM.
CKOpOUEeHHA BOAOKOPUCTYBAHHA cknapae 20 TUC. M3 WOPIUHO.



Monitoring compliance with all applicable requirements for environmental protection is an
integral part of our daily activities.

On top of the mandatory compliance with legislative requirements, we also comply with the
corporate standards KORE, which combine the most effective practices environmental pro-
tection. We implement the most effective environmental practices to achieve excellence in
doing business.

Environmental impact minimization is one of the basic principles of our company and a part
of its corporate culture.

The Company has adopted an environmental policy, the priorities of which are: reduce water
used and treat the wastewater till the level that supports aquatic life, energy efficiency, de-
crease of CO2 emissions and waste generation, and an increase in waste recycling.

One of the main mechanisms to achieve the goals of the Environmental Policy is the Environ-
mental Management System ISO 14001. Each year the company confirms compliance with
the international standard ISO 14001.

In 2013 in addition to the audit standard ISO 14001, we successfully passed the recertifica-
tion audit for compliance with the environmental requirements of KORE standards.

The company constantly invests in the modernisation of production processes. We are com-
mitted to make environmental culture an integral part of our lives.

Water Stewardship

Projects at Plant

Water is the main ingredient in beverage products, and an indispensable constituent of the
production process.

Every year we do our best to save water resources and support initiatives focused on the
rational use of water.

In 2014 the water use ratio was 2 litres per litre of produced beverage, which is 5.3% less
than in 2013.

The company has successfully implemented the following projects:

- Water re-use

- Drylubricants

- Equipment cleaning with activated electrochemical water (ECA-CIP).

Water Re-use

The basic purpose of the project is collection of wastewater in specific tanks and re-using for
technical equipment washing. After project implementation water saving equalled 40,000
m3 annually.

In reporting period at «<Kvass Beverages» harvesting of the condensate from HVAC systems,
air conditioners and coolers was introduced. Harvesting and re-use of evaporated water in
the concentrate production workshop was established also. All these measures allowed for
supplying boiler unit needs with reused water - as a result, the facilities decreased water
consumption by 30-40 m2 per day.

Dry lubricants

The basic purpose of the project is to lubricate of technical equipment without water use.
Water consumption decreased to 20,000 m3 annually.




Mumnka o6napHaHHA aKTUBOBaHOIO eneKTpoximiuHolo
Boaolo (EKA CIP)

Llen npoeKT € AOBroCTPOKOBUM i MOTO peani3aLif 3AIMCHIOETbCA NoeTanHo. BiH cnpAaMoBaHUK
Ha MWKy TEXHIYHOrO 0bAapHaHHS 6e3 XiMIYHUX peareHTiB Ta BOAM AAS iX PO3BEAEHHS. Edek-
TUBHICTb BiA peaaidalii NpoeKkTy cTaHOBUTb 20 TUC. M3 BOAM LLIOPIYHO.

Criuni BOAM

AAS OUMLLIEHHA BUPOBHMUMX CTIYHUX BOA Y KOMMAHIi NpaLtoe HanNoTyXHila ctaHuia 6ioaoriy-
HOI OYMCTKKU. CTiUHIi BOAW OUYMLLIAKOTLCS A0 MapaMeTpiB, AKi NOBHICTIO BIAMOBIAAOTbL BUMOram
MiCLLEBOro 3aKOHOAABCTBA Ta KOPNOpaTMBHMM CTaHAapTam KomnaHii Koka-Kona. KoHTponb
3a pobounM MPOLECOM OYMLLEHHST BOAU BIACAIAKOBYETHCS 3a AOMOMOIOK aBTOMAaTU30BaHOI
CUCTEMM.

Ha Tepu1Topii 0UMCHMX CNOPYA € AEKOPATUBHMIA CTABOK i3 YUEPBOHMMU KOPOMaMM, LLLIO HaMoBHe-
HUI BUKAIOUYHO OUYMLLEHUMU BOAGMMU.

Y NoAaAbLLOMY OUMLLEHY BOAY BUKOPUCTOBYIOTb AN MUMKKM @BTOTPAHCNOPTHMX 3acobiB Ta no-
AMBY 3€AEHMX HACAAXKEHb Ha TEPUTOPIT 3aBOAY.

EbEKTUBHICTL BiA NOBTOPHOTO BUKOPUCTAHHA BOAM CTaHOBUTL 25 TUC. M3 Y pIK.

Moka3HUKKU cro)KUBaHHSA BOAM, AITP Ha AITPp BUrOTOBAEHOI NPOAYKLIi
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CycninbHiI NpoOeKTH, HanpaBA€Hi Ha
36epe)xeHHA BOAHMX pecypciB

Ko)xHa KpanAMHa Ma€ 3Ha4YeHHA

«KOXHa KpanAMHa Mae 3Ha4YeHHs» — Lie perioHaAbHa NapTHepPChbKa iHiliatMea, 3anovyaTtkoBaHa
KomnaHieto Koka-Kona Ta Mporpamoto po3sutky OOH, NOKAMKaHWIA CNPUSTU BUXOBAHHIO BiA-
NMOBIAAABHOIO CTaBAEHHS A0 BOAHMX PECYPCIB Ta NIABULLEHHIO AOCTYMY AO NMUTHOI BOAM. [TpoekT
npautoe B AEKIAbKOX KpaiHax, ik-0T KadaxctaH, BipmeHisa, PymyHis, Pocis, MoaaoBa, XopBartis
Ta TypeuunHa, a Bia 2009 p. - i B YKpaiHi. Bia 2012 p. npoeKT TakoX NOLWMPUBCH Ha AefKi
KpaiHu A3ii i AQpuKu.

MeToto NpoekTy «KoXHa KpanAnHa Mae 3HauYeHHs» B YKpaiHi CTano BIAHOBAEHHS | 3aXMCT Npu-
POAHUX AXEPEA Ta CTBOPEHHA HAaBKOAO HWX 30H BIAMOUYMHKY UEpPE3 aKTUBHE 3aAyUYEHHA MiC-
LEBUX FPOMap, MOAOAI Ta NiaNpUeEMUIB. NPOEKT npaute y Tpbox Hanpamax: 1) BiAHOBAEHHSA
i 3aXUCT NPUPOAHUX AKEPEA; 2) OCBITHI NPOrpamu LLWOAO BiANOBIAAGABHOIO KOPUCTYBaAHHA BOA-
HUMK pecypcamMmn AAS LLKOAAPIB Ta BUMTEAIB; 3) iHGopMaUinHi kamnaHii Ta MP-noaii AooBkoAa
TEMATUKKU paLLiOHAaAbHOrO BUKOPUCTAHHA BOAW. TaKMM UMHOM, OpraHi3atopu NPOEKTy NparHyTb
CMPUATU PO3BUTKY EKOAOTIYHOI KYABTYPM Ta NIABULLEHHIO FPOMAACbKOi 06idHaHOCTI LoAo 36e-
PEeXeHHA Ta 3aXMUCTy AOBKIAASA.



Equipment cleaning with activated electrochemical water

This is the long-term project and it has been introduced in a phased approach. The imple-
mentation of the project allows washing technical equipment without chemical reagents and
watering. Water saving reached 20,000 m3 annually.

Wastewater

We use the most powerful biological wastewater treatment technology. Wastewater is treated
to a level that confirms to the requirements of local legislation and to the standards of the Co-
ca-Cola Company. The water treatment process is monitored and controlled by an automated
system.

There is a pond with red carps on the territory of the treatment facilities, which is filled with
water from the plant.

Then purified water is used for car washing and for green plants watering in the territory of
the plant.

Water re-use effectiveness is 25,000 m3 annually.

Water use ratio, litre per litre of produced beverage
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Community Projects Aimed at Water
Stewardship

Every Drop Matters

«Every Drop Matters» is a regional partnership initiative launched by the Coca-Cola Company
and the United Nations Development Programme. It is aimed at nurturing a responsible atti-
tude towards water resources and increasing access to safe drinking water. This project has
been implemented in Kazakhstan, Armenia, Romania, Croatia, Russia, Moldova and Turkey,
and since 2009 - in Ukraine. Since 2011 the project was expanded to the countries of Asia
and Africa.

The purpose of «Every Drop Matters» in Ukraine is to rehabilitate and protect natural springs
and to create recreation areas around them through the active engagement of local commu-
nities, authorities, youth and local businesses. The project works in three areas: 1) natural
springs’ rehabilitation and the creation of recreational areas around them; 2) educational
programmes on sound water management for school-children and teachers; 3) information
campaigns and PR events on rational water usage. In this way the organisers aim to develop
eco-culture and raise public awareness about water stewardship.

The first stage of the project focused on rural communities. From 2011 the project was scaled
up to the municipalities. Overall 25 springs in 13 regions of Ukraine were renovated and
recreation zones built around them. 11 education campaigns aimed at raising awareness on
water saving were conducted. 352 pupils and 504 school teachers participated in the train-
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Meplimit etan NpPOEKTy 3aAyyaB CiAbCbKi
rpomaan. A Bia 2011 p. y dokyci nocranu
HeBeAUKi MicTa. 3aranom OyAnO0 PO3UMLLEHO
Ta CTBOPEHO peKpeauilHi 30HW AOBKOAA
pxepen y 25 rpomapax 13 obaacten Ykpa-
iHW. Bbyno npoBepeHo 11 kamnaHin, cnps-
MOBaHMX Ha MiABULLEHHS pPiBHA 00i3HAHOCTI
npo npobaemMn Bopo36epexeHHs. 352 yuHi
Ta 504 BUMUTEAI B3AAM yYacCTb Y HABYaAbHUX
TPEHiHrax MpoekTy. fAK 3acBIiAYMAO OMUTY-
BaHHSA LWKIA — yYaCHUKIB NPOEKTY, Y Pe3yAb-
TaTi oTpMMaHoi iHdopMauii BUKOPUCTaAHHSA
BOAW Y HUX 3MEHLLMAOCH Ha 20%)!

Y 2013-2014 p.p. po3noyarocs obAaLLTY-
BaHHA CWUCTEM BIABEAEHHSI CTIYHWUX BOA Y
MiCLEBMUX rpOMapax 3 METOH MOKpaLleHHSA
€KOAOFYHOI Ta caHiTapHO-TirieHiyHoi cu-
Tyalii y npuBaTHOMY CEKTOPi MaAEHbKWX
MiCTeUOK. [TPOEKTU 3i CNOPYAXKEHHSA KaHaAI-
3aliMHUX cucTeM ByAO BTIAEHO Y UOTMPBLOX
MicueBux rpomapax y M. Caku, M. TyAbUMH
i M. HOBOBOAMHCBK. 3aBASIKM LMM MpoekTam, 850 At0AEH, L0 MeLIKatoTb Y NPUBATHUX BYAUH-
Kax, oTpMMaAr 0b6AaLITOBAHY CUCTEMY AAA MOBYTOBUX CTIUHMX BOA.

Y pamkax «KoXHa KpanAMHa Mae 3HauYeHHs» iCHye OCBITHIM MiANPOEKT 3 Ha3BoK «YopHOMOP-
cbka CKpUHbKar. Lle - nociBHUK AAst BUMTEAIB Ta AiTEl, O MICTUTb HaBYaAbHI MaTtepiaAu Npo
YopHe Mope Ta ekonoriyHi npobaeMun AOBKOAA Hboro. BiH icHye Bia 2011 p. i nepeBaxHo
PO3MOBCIOAXYET MPUUOPHOMOPCLKMM perioHoMm YkpaiHu. Ta y auctonaai 2012 p. sinbyrach
MOro npes3eHTaulis i AASt HaLioHaAbHOT ayamuTopii. Y KniBcbkomy BoaHo-iHGopMaLinHOMY LEHTpI
(My3ei BoaM) NPOMLLOB BIAKPUTUIM YPOK AASl YUHIB 4-T0 KAACY 3araAbHOOCBITHBOIT LUKOAK Ne 1 M.
YkpaiHka O6yxiBCcbKoro parioHy KMiBcbkoi 0b6AacTi. 3aBAAKM NPUCYTHIM Ha MOAIT TeAekaHanaM
Ta XypHaaictam, Npo yHikaAbHUI NOCIOHMK Ai3HaAack ycst YkpaiHa. A 2013 p. BUWLWIOB AOAAT-
KOBWMI Haknap «Y4OpPHOMOPCbKOI CKPpUHbKKW», TOX Tenep B YKpaiHi po3aaHo 4 tucadi ii eksemn-
ASIPIB, WO OXONAKOE 128 TUCAY LWKOASPIB!

Aenb Aynaro

1 yepBHsa 2005 p. 6yB nianucaHuin MemopaHAyM NOPO3YMIHHSA MiX CUCTEMOID KOMMaHin Ko-
ka-Kona Ta MixxHapoAHOH KOMICIEHD i3 3axmcTy piuku AyHan (ICPDR).

3 ™Mx nip Koka-Kona beBepipXm3 YKpaiHa TiCHO cniBnpautoe 3 MiCLEBUMU 3aLikaBAEHUMU
CTOPOHaMM 3 METOI OpraHisaLii 3axoaiB, CNPAMOBaHUX Ha MIABULLLEHHS 06i3HAHOCTI rpoMaa-
CbKOCTI MPO BaXAUBICTb 36epeXeHHs1 piukn AyHal Ta NpaBUAbHE NMOBOAXEHHS 3 BiAXOAAMM.
OAHMM 3 TaKMx 3ax0AiB € AeHb AyHato — CMiAbHUI NaH-EBPONENCbKWI 3axiA, AKMM BiABHAUAETb-
cA WopPiyHO 29 yepBHA B 14 KpaiHax bacelHy piuku.

Y 2012 p. nporpama ABOAEHHOIO CBATKYBaHHA AHA AyHat0 OXOMMAA HU3KY KOHKYPCIB Ha €KO-
AOTiYHY TEMATHKKY, aKLjlo 3 BIiAHOBAEHHS nonyAsuii pub y nputoky AyHato, piuui bopxasi, Ta
AMTAUMIN decTMBanb «TUca — MOAOALLIA cecTpa AyHato» y ¢. KBacoBo beperiBcbkoro panoHy
3akapnaTtcbkoi obAacTi.

Takox BynO opraHi3oBaHO CMAaB PiUKOKO TUca, MNia Yac AKOro 5 AMTAYMX KOMaHA NPOBOAWMAK
kapTorpadyBaHHS Bepero3axmcHUX Cnopya Ta NpUbMpaHHsa BeperiB Bia NAACTUKOBUX MASLLIOK.
3aranbHWU pesyabTaT noaii: 3,4 T 3ibpaHUX NASLWOK Ta 28 KM ouuLLEHUX bBeperiB piukn. 3axia
06’epHaB noHap 280 aiten 3 pidHUX paroHiB 3akapnatta i MNpukapnarra.

Y 2013 p. B ceni KBacoBO B paMkax CBATKyBaHHS AHS AyHato 6yAO MPeACTaBAEHO cUCTEMY
ynpaBAiHHA NOBYTOBUM CMITTAM, HaAAroAXeHy 3a NMIATPUMKU NPoekTy EC «YNpaBAIHHA BiAXO-
Aamn — ENMAB CxiaHunin perioH» (EBponelicbka nporpamMa A0bpocyciacTBa i NnapTHEpPCTBa) Ta



ing. According to a survey among the schools which
participated in the programme, water consumption in
these schools decreased by 20%!

In 2013-2014, started the improving of wastewater
treatment in local communities (residential munici-
pal housing) through the implementation of partner-
ship community projects on water replenishment to
improve environmental, hygiene and sanitation situ-
ations. The projects on sewage systems construction
in the municipal residential areas were launched and
successfully implemented in four local communities
in Saky, Tulchyn, and Novovolynsk towns. Thanks to
these projects, 850 people can now enjoy necessary
sewage utilities.

«Every Drop Matters» includes also a sub-project
«Black Sea Box». It is an educational toolkit that in-
cludes guidelines for teachers and materials for chil-
dren to raise their awareness of problems pertaining
to the Black Sea area. It was launched in 2011 and is
mainly distributed in the regions located on the Black
Sea coast of Ukraine. However, in November 2012 it
was presented to a national audience as well. An «<open lesson» based on the «Black Sea Box»
methods was delivered to 4th grade pupils of the Secondary School # 1 in the town of Ukraini-
anka in the Kyiv region at the Water Museum. Thanks to media present at the event, everyone
in Ukraine could learn more about this unique methodology. In 2013 additional copies of
the toolkit were issued. Altogether, 4,000 copies of the «Black Sea Box» were distributed in
Ukraine, reaching 128,000 pupils!

Danube Day

OnJune 1, 2005 the Coca-Cola System signed an agreement on cooperation with the Interna-
tional Commission for the Protection of the Danube River (ICPDR, a UN member).

Since then Coca-Cola Beverages Ukraine cooperates closely with local stakeholders to organ-
ise activities aimed at raising public awareness of the importance of Danube river protection
and proper waste management behaviour. One of these activities is Danube Day, a joint
pan-European event celebrated on June 29 simultaneously in 14 countries in the Danube
basin.

In 2012 the two-day Danube Day celebration included a number of environmental contests
along with the restoration of the fish population in Borzhava river, a Danube tribute and the
festival «Tisza — Younger Sister of Danube» in Kvasovo village, in the Berehiv district of the
Zakarpattia region.

Also rafting competitions were organised where five children’s teams drew maps of flood-pro-
tection constructions and cleaned the Tisza’s banks. As a result, 3.4 tonnes of plastic bottles
were collected and 28 kilometres of the river banks were cleaned. More than 280 children
from the districts of Zakarpattia and Prykarpattia regions participated in the two-day event.

In 2013 in Kvasovo village a waste collection system was set up. It consists of a constructed
landfill for solid waste (jointly with the EU project «Waste Governance - ENPI East»), a sorting
centre and containers for separate collection of recyclables (plastic bottles, glass and card-
board).

In addition, jointly with the local community three garbage jams of a total length of 50 metres
were cleared, and 80 m3 of plastic waste and 15 tonnes of glass bottles were removed from
the Borzhava river.

In 2014 Danube Day programme included «Give Fight To Plastic Bottles» contest among
schoolchildren in Baranintsi village, Uzhgorod district. As a result, 521 kg of PET were collect-




koMnaHii Koka-Kona beBepiaxns YkpaiHa. BoHa BKkAtouae B cebe nobyaOBaHUI NMOAIFOH AAS
TBEPAUX MOBYTOBMX BiAXOAIB, COPTYBAAbHUI LEX Ta KOHTEMHEPU AAA PO3AIABHOrO 360py BTO-
PUHHOI CUPOBUHM (MAGCTUKOBMX NASALLIOK, CKAG Ta KapPTOHY).

Takox pa3om 3 MiCLLeBOO rpoMaaoto ByAo MPOBEAEHO PO3YUCTKY TPBOX CMITTEBMX 3aTOPIB CY-
MapHO0 AOBXMHO NnoHaa 50 M Ha p. bopxasa. MMia Yac uux akuin BUAOBAEHO 80 KyBiuHMX
METPIB NAACTUKY Ta 15 TOHH CKASIHUX MASLLOK.

Mporpama AHa AyHato y 2014 p. BKAHOYAAa KOHKYPC CEPEA LLUKOAAPIB €. bapaHuHLI YXropoa-
CbKOro panoHy «Aamo 6ill MAACTUKOBMM MAALLIKAM», Y pe3yAbTaTi skoro 6yno 3ibpaHo Ta Bia-
NpaBAEHO Ha nepepobky 521 Kr nAacTuky. Kpim Toro, 6yA0 NpoBEAEHO KOHKYPC «AYHANCbKWUI
MUTELb», B pamMKax fAkoro noHap 90 Aitel 3 YXIopoOACbKOro panoHy npeseHTyBaAM BUMPOOK
MUCTeLTBa 3 MaTepianis, Lo byAr 3HaWAEHI Ha beperax BOAOMM.

Y 3BiTHOMY nepioai 3a NiaATPUMKKM Koka-Kona BeBepiaxina YkpaiHa 6yno BNIPOBAAXEHO PO3AIAb-
HUIM 36ip BTOPUHHOI CUPOBUHU Y TPbOX cenax 3akapnatTa: Be-
AMKMA BuukiB (PaxiBcbkuid p-H), KBacoBo (beperiBcbknii p-H)
Ta bapaHuHLi (YXXropoACbKWIA p-H), @ TakoX BYAO BCTAHOBAEHO
cneuianbHe 06AaAHAHHA AN MPECYBaHHSI NAACTMKOBUX BiAXO-
AiB AA BTOPUHHOT NepepobKHu.

Yucrti y3bepexoka - i nlopam, i ntaxam!

KpUMCbKKI MIBOCTPIB € YHIKAABHUM PEFiOHOM YKpaiHM 3 TOUKHK
30py dropu i dayHU. besuiHHI cTenn € ocepeAKoM iCHyBaHHS
PiAKICHUX BMAIB TBApPWH i MiCLEM THI3AYBaHHS, Mirpauii um 3u-
MiBAi BEAMUESHIN KIABKOCTI BUAIB MTaxiB. AAe IXHE XWUTTA, AK i
XWUTTS YCbOro XMBOro Ha 3emai, byno 6 Hemoxaneum 6e3 po-
CTyny AO MPiCHOI BOAM. YMOBM MOCYLIAMBOIO KAiMaty Kpumy
BMMaratoTb 0COOAMBOro CTAaBAEHHSI AO BOAM, apXe TYT KOXHa
KpanAmMHa Ha Bary 3onota. OAHaK CMITTA, SIKe 3aAMLLATb Mic-
AR cebe TYpUCTH, a TaKoX TPAHCKOHTMHEHTAAbHI BIAXOAM, SIKi
BMMMBAIOTbCSA Ha MOPCbKi y36epexksa 3 KOXHWUM MPUMNAUBOM,
CMPUUMHSIOTb 3aMYAEHHS | NepecuxaHHA | 6e3 Toro HeyacTux
BOAOMM.

Tox Bip 2011 p. OyHpaauia Koka-Kona niaTpumye YKpaiHCbke
ToBapwucteo OxopoHu Mraxis (TOIM) - napTHEPCbKY OpraHisauito
Birdlife International - y peanizauii npoekTty « At06AO CBOE y3-
6epexxal». MeTorto NpoekTy 6yAO BIAHOBAEHHS BEAMKMX | MaAKX
AKEPEA MPICHOT BOAW CTENOBOI 30HM KpMMy, XEpPCOHCbLKOI Ta
MuKkonaiBcbkoi obAacTen Ta NiABULLLEEHHA 06i3HAHOCTI MicLEBUX
rpoMaA LOAO LUKIAAMBMX HACAIAKIB 3abpyaHeHHs npubepex-
HWX 30H Ta BaXAUBICTb BiAMOBIAGABHOIO CTaBAEHHS AO BOAHUX




ed and sent for recycling. More than 90 children from Uzhgorod district participated in “Dan-
ube Art Master” contest, demonstrating their artworks made of materials from rivershores.

In the reporting period Coca-Cola Beverages Ukraine provided waste collection systems in
three villages of Zakarpattya region: Velyky Bychkiv village (Rakhiv district), Kvasovo (Beregiv
district) and Baranintsi (Uzhgorod district) and set up a press equipment to compress bottles
for recycling.

Fresh Water within Clean Coasts

The Crimean peninsula has unique in Ukraine flora and fauna. The steppe area is a breeding
and stopover site, as well as wintering habitat for many bird species, including threatened
and endangered species. Their lives as well as the life of everything on the Earth would be
impossible without fresh water. The semi-arid climate in the Crimea requires special man-
agement of water which is really is priceless there. Wastes left by tourists along the coasts
as well as the transcontinental garbage brought by every tide of the sea cause the silting and
drying up of scarce water sources on the peninsula.

Since 2011 the Ukrainian Society for the Protection of Birds - a partner organisation of
Birdlife International - receives grants from The Coca-Cola Foundation for the implementa-
tion of the «l Love My Seashore» pro-
ject. Restoring large and small water
sources in the Crimean steppe area,
Kherson and Mykolaiv regions as well
as educating local communities on
synergetic water management and
sustainable environmental develop-
ment were the key objectives of the
project. Within the educational com-
ponent, five workshops on water man-
agement were organised and 1,000
copies of the brochure «Water and
Shore Birds. A Mini-field guide» were
issued and distributed among the lo-
cal communities.

More than 1,500 volunteers partici-
pated in various activities within the
2012-2014 phase of the project.
More than 60 tonnes of garbage was
collected along over 100 kilometres
of the coastal area.
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pecypciB. Y pamMmkax NpocBiTHULLKOI KaMnaHii 6yn0 NpoBeAeHO 5 ceMiHapiB NPO ynpaBAiHHSA
BOAHMMM pecypcamMu, HappykoBaHo Ta po3paHo 1000 npumipHukie bpoluypu «Itaxu yabepex
i BOAOVMM. MiHi-BU3HAUHUK».

3aranom BripopoBx 2012-2014 p.p. y Npoek-
Ti B3AAM yyacTb noHap 1500 BoAOHTepiB. byno
nprbpaHo noHaa 100 kKM npubepexHoi 30HM, Ha
AKiM 3i6paHo NoHap 60 TOHH CMITTA.

MixHapoAHUN AeHb NpUGKupaHHA
y36epex

i3 pectuBanem Axa3s
Kokrebenb»

MixHapoaHe npubupaHHA Geperie  BOAOWM
- HaWbIAbLUMI y CBITi 3axiA, KOAM BOAOHTEPM
CXOASITbCA Ha y36epexksi MopiB, 03ep, PivoK,
CTPYMKIB AASt MPUBMpPaHHS cMITTA. TpaAUUiiHO
y BCbOMY CBITi LEW A€Hb BiA3HAYa€ETbCA Y TPETIO
cyboTy BepecHs. KomnaHia Koka-Koaa € rao-
6anbHUM napTHepOM Uiei noaii Bia 1996 p. Me-
TOHO NPOEKTY € MiHiMi3yBaTV 3abpyAHEHHS CBITO-
BOr0 OKeaHy LUASIXOM 3aAyYeHHs BOAOHTEPIB AO MPUOUPAHHS, aHaAidy 3ibpaHoro Ta noLyky
HayKOBMX pillieHb NPOBAEMMU.

B YKkpaiHi X napTHep AAA peani3adii Uboro NPocToro i BOAHOUAC CKAAAHOIO NMPOEKTY 3HANLLIOB-
cs 2013 p., i HAM cTaB BinOMUI B YKpaiHi i 3akopAOHOM decTnBanb «Axa3 Koktebenb». Ckaaa-
HICTb NPOEKTY NOAArae y TOMy, LLO YCe CMITTS, ke BOAOHTEPW 3HAXOAATL MiA Yac NPUOMpPaHHS,
NoTpiBHO iAEHTUdIKYBATU, NopaxyBaTh i BHECTU Yy TAaBAULIKO AaHUX MiXXHAPOAHOrO npoekTty. Lie
noTpibHO AAA TOro, abu HaykoBLji 3 MiXHapoAHOI opraHidauii «Ocean Conservancy» 3MOrAu
npoaHaAi3yBaTh MOXOAXEHHS OCHOBHUX MPWUYUH 3aOPYAHEHHA AOBKIAAA Ta 3HAWTU Cnocobu
BMAMBY Ha 3MiHy MOBEAIHKM AtOAeN. Pesyabtat YkpaiHu 3acBiauMAM TAOBAAbHY TEHAEHLO:
HaryuacTille cepea CMITTS TPANAAIOTLCS OKYPKHM, NAALLIKK Bia HamnoiB Ta 06ropTku Bia NPOAYKTIB
XapuyBaHHS.

Y 2013 p. 100 ronoHTepir 3aranom 3i6panu 12
TOHH CMITTA HQ 5 rekTapax npubepeHHoi cmyru

Koktebenio Ta npunernoi Teputopii. 3a Yotupu
gHi ¢pectusans gigrigano noHag 25 Tucay ocib, aki
CNOCTEPIrann Ta goNy4anucb go GKOMNOriyHoOI QKUi.

CniBnpauna 3 BopHo-inpopmaniitHum ueHTpom

Bia 2009 p. KomnaHis Koka-Koaa Ta, 30kpema, BonAqua®, cnisnpautoe 3 KOMyHaAbHUM MiA-
NPUEMCTBOM «BopHO-iHpopMauiiHuin ueHTp» (My3er Boau). Lle napTHepcTBO cnpsiMOBaHe Ha
MOLIMPEHHS 3HAHb NPO NPOBAEMU BOAHOIO CEPEAOBMLLA Ta 3MiHY CTABAEHHS A0 BOAHWX pe-
cypciB cepep sikomora BiAbLLOT KIAbKOCTI HACEAEHHS.

LLlopoky cninbHUMU 3ycuaramm BonAqua® ta «BoaHO-iHGOpMaLUIiMHOIo LEHTPY» MPOBOAMTLCA 3
AHi BiaAKpUTKX ABepei: poo BececBiTHboro AHsa Boaun, AHS Kuea Ta AHS He3anexHOoCTi YKpaiHu.

22 6epesHs 2014 p. BonAqua® Bia3Haunaa BeecBiTHIM AeHb Boan BIAKPUTTAM HOBOI MYALTH-
MEAIMHOT eKCNOo3uLT, Lo CTaAa iHTErpaAbHOM YaCTUHOLO 3aranbHOro Typy no Myseto. BuctaBka
byna 3pobAeHa Y BUTAAAI BiAeONPOEKLLi, LLIO AaAa 3MOTY BiABiAyBavyam noTpanutu B Yacu ¢op-
MyBaHHS 3eMAi Ta Ai3HATUCA MPO NMOXOAKEHHS BOAW HA 3EMHIM KyAi.



International Coastal Clean-Up with Jazz Koktebel

International Coastal Clean-Up is the largest annual global environmental event when hordes
of energetic volunteers descend on beaches, lakes, rivers, and streams all over the world
to clean up trash and debris — along the shores and underwater. It is traditionally marked
during the third Saturday of September. The Coca-Cola Company has globally partnered with
Ocean Conservancy in this event since 1996. The project aims to minimise pollution of the
world’s oceans by engaging volunteers in the clean-up, analysis of findings and investigation
of scientific solutions to the issue.

In 2013 a partner to implement this simple, yet at the same time complex, project showed up
- Jazz Koktebel Festival. The complex part of the project comes from the fact every piece of
garbage found should be identified, counted and entered into the global form. The collected
data will help the scientists from Ocean Conservancy analyse the origins of key littering sourc-
es and find solutions and influencers on human behaviour for the purpose of cleaner oceans.

The results obtained in Ukraine appeared to be in line with the global tendency: cigarette
butts, beverage bottles and food wrappers are the most persistent forms of trash littering.

In 2013, 100 volunteers collected in total 12 tons
of garbage on 5 hectares of the shoreline in

Koktebel and the adjacent area. More than 25,000
people attended the festival having witnessed and
sometimes joined in the environmental activity.

Cooperation with the Water Information Center

In 2009 Coca-Cola Ukraine and, in particular, BonAqua®, started cooperation with the Water
Information Centre (Water Museum), aimed at raising public awareness and understanding
of the water-related issues and positive changes in public opinion towards water preserva-
tion.

Annually BonAqua® and the Water Information Centre hold three open days: on the occa-
sion of the World Water Day, Kyiv Day and In-
dependence Day.

On the World Water Day - 2014, celebrated
on 22 March, a new exposition was opened at
the Water Museum in cooperation with BonAg-
ua®. The exposition was made as a video pro-
jection, giving an opportunity to visitors to dive
into the times when our Planet was formed
and water appeared on the Earth.

Up to 2,000 people visit the Museum for free
on each of the Open Days, where they learn in-
teresting and useful information on water and
efficient use of water resources.




BAn3bKo 2 TcAY ocib wopasy y AeHb BIAKPUTUX ABeper Be3KOLITOBHO BiABiAYHOTb EKCMO3ULI0
Myselo, pe AidHatoTbesl 6arato KOPMCHOTO Ta LLiKaBOro NpPo BOAY Ta paLioHaAbHE BUKOPUCTAHHSA
BOAHMX pPecypciB.

YnakoBKa Ta NOBOAXXEHHA 3 BiAXOAaAMM

CupoBuHa Ta marepianm

AAA onTUMi3aLLii BUKOPUCTAHHA CUPOBUHM Ta MaTepianiB Ha Beix etanax BUpobHMUTBa Komna-
Hifl NOCTIMHO BNPOBAAXYE iIHHOBALMHI NPOEKTU.

Y 2012-2014 p.p. KOMNaHisg NPoAOBXKUAa GOKYCyBaTUCh Ha TakUX iHiLiaTMBaXx K MiHiMi3aLis
napameTpiB NAIBKK AAA MAKyBaHHSA KiHLEBOIO MPOAYKTY (3@ TOBLLMHOLO i LLUPUHOKD); 3MEHLLEH-
HSi BarM NAACTUKOBOI MASILLKKU; PETEAbHUI NiABIp NocTauanbHUKIB NpY 3aKyniBAi CUPOBMHU Ta
MartepiaAiB Ta iH.

Y 3BiTHOMY nepioai Ha nianpuemcTBi «<KBac beBepiaxn3s» Byro BNpoBaaXeHO BeCcnUAeBi cucTe-
MM TPAHCMOPTYBaHHS COAOAY i 3epHa, WO rapaHTye 100% noTtpanAsaHHSA CUPOBUHKU Y BUPOOHU-
ynii npouec 6e3 3abpyaeHHNA AOBKIAAA. A XMUX Bip nepepobAeHOro 3epHa NOBHICTIO Nepeaa-
€TbCA Ha TBAPUHHUUBKI GepMU PETIOHY.

3meHweHHA Baru MET nAALWKKY y 3BiTHOMY nepioaAl,
Koka-Kona beBepipxus YKpaiHa
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3meHweHHAa Baru MNET naswku y 3BiTHOMY nepioai, Keac beeepipxus

Y 3siTHomy nepiogi mu smeHwmnnmn obear yreopeHux MNET nnawok Ha
11,6% - go 10,2 Tuc. TonH y 2014 p 3 11,6 Tnc. ToHH Yy 2012 p.




Sustainable Packaging and Waste
Management

Raw and Other Materials
The company continually introduces innovative projects for optimising the use of raw and
other materials at all production stages.

In 2012-2014 the company continued to focus on film thickness and width reduction; light-
weight PET bottles and responsible selection of suppliers of raw and other materials.

At «Kvass Beverages» the new dust-free transportation systems for malt and grain were intro-
duced in the reporting period. This technology ensures that 100% of raw materials get into
the production process without any pollution of the environment. And all the processed grain
is transferred to livestock farms in the region.

PET bottles light-weighting in the reporting period,
Coca-Cola Beverages Ukraine
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PET bottles light-weighting in the reporting period, Kvass Beverages
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In the reporting period we reduced PET bottles usage by 11.6% -

from 11.6 thousand tons in 2012 to 10.2 thousand tons in 2014.
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Y 2013 p. Gyno ycniwHO BNPOBAQHKEHO NAAWKY eKko-Ppopmu gna
Hanow BonAqua®. Hosa ¢popma nnawKN go3roNNE SMCHWNTY BU-
KOPUCTQHHA NMQCTUKY B cepegHbomy Ha 20% gna il BUPo6HUUTRQ
Ta 3eKoHoMUTH 356 TOHH nnacTuKy Ha pik. Ue 3anobirae sukngam s
atmocdepy 879 ToHH syraeu wopoky. Came Takuit obear sBUKUQIn
3gilicHoTL 100 TcAY asTOMOGINIZ HQ goporax.

Y 2012 p. ycniwHo peanizsoBaHO NPOGKT NO 3MEHWEHHIO PO3MIPY
roPAOBUHU NAAWKU TQ BUCOTU KpUwKKn. Hosunin gusainH ropnosuHu
naawkn 3pobue ii nerworo Ha 1,3 rpamy, @ Bara KPUWKK 3SMEHWN-
naco Ha 20%.

TBepai Biaxoau

AAS BIANOBIAQABHOTO NOBOAXEHHS 3 TBEPAMMM BiAXOAGMMU, LLO YTBOPIKOTECA Y NPOLECI AiIAb-
HOCTi, M1 AOTPMMYEMOCbH KOHLENUii 3eneHoro odicy; NPOBOAMMO HaBYaHHSI CMiBPOBITHUKIB
NPaKTMKaM PO3AIALHOTO 360pY BiAXOAIB; PEMOHTYEMO Ta NMOBTOPHO BUKOPUCTOBYEMO AEPEB’AHI
NiIAAOHK; YaCTKOBO AOAAEMO NOAPIOHEHWI rPAHYASIT AO BUPOOHMLTBA NASILLOK.

lMoka3HHUK yTBOPEHHS TBEPAUX BiAXOAIB, rpamM Ha AiTp BUrOTOBA€HOI NPOAYKLil
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Mporpama «3enenun AeHb»

MounHatoumn 3 2006 p. Koka-Kona B YKpaiHi NpoBoAUTb «3eAeHi AHi» ANt CNiBPOBITHUKIB, iXHiX
POAMH Ta ApPY3iB.
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In 2013 a new eco-shape bottle for BonAqua® was successfully
implemented. The new bottle shape decreased plastic use by
approximately 20% per year, a saving 356 tonnes of plastic per
year. It also prevents 879 tonnes of CO2 emissions per year into the
atmosphere. This can be compared to the emissions discharged by
100,000 vehicles on roads.

In 2012 a project for a lightweight bottle neck and cap was
successfully implemented. The new design of bottle neck made it
lighter by 1.3 grams and the cap weight was reduced by 20%.

Solid waste

To manage solid waste generated during production we follow Green Office concept, conduct
trainings on separate waste collection for emoployees, repair and reuse wooden pallets, par-
tially use of crushed plastic in the production process.

Waste generated ratio, gram per litre of produced beverage
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Green Day Programme

Since 2006, Coca-Cola in Ukraine organises a «Green Day» for employees, their families and
friends.




A komaHaM Koka-Kona yyacTb y «3eneHomy AHi» — ue npekpacHa MOXAMBICTb NOKa3aTu, WO
€KO-BIANOBIAAABHICTb € YUACTUHOK HALLOro NOBCAKAEHHOIO XMUTTA.

KepiBHMUTBO KOMMNaHii 0COOUCTOKD aKTMBHOK yUacTio Y MPOEKTI MOTUBYE iHLIMX CMiBPOBITHU-
KiB, @ 6aTbKM, LLIO NPMOUPAIOTL CMITT UM CapXatoTb AEPEBa, CTatoTb UYAOBMM MPUKAAAOM AAS
HaCAiAYBaHHS CBOIM AITSIM.

Y kBiTHi 2012 p. Hawwi cniBPOBITHNKKU 3i CBOIMM CIM’'IMM | APY3SMU NPUOUPanK napk «Aopo-
roxudi» y Knesi. NMoHaa 150 yyacHUKIB 3i6pan Manxe 2 TOHHM CMITTS, BCTAaHOBUAW 20 HOBUX
CMITHMKIB Ta BAACHOPYY HAHECAM Ha HUX 6€3MNeYHUMK EKOAOTIYHUMUK papbamMm MaAOHKKM EKO-
AOTIYHOT TEMATHKM.

Y tpaBHi 2013 p. eko-0HOBAEHUI 6peHA BonAqua® 3anpocuB ycix Ha NPUBUPaHHS A0 KUiB-
CbKOro napky «HUBKW» abu NiArOTYBaTU MOr0 A0 AITHBOTO CE30HY. AKLLIS NPONMLLIAA MiA AEBI30OM
«MeHLe nAacTuKky - BinbLLe NikAyBaHHSA Npo npupoay!». Mporpama 3axoAy BKAKOUAAA TPAAULIN-
He npubupaHHs, Benonpobir, BUCaAXKyBaHHS KBITiB, AUTAYI €KOAOTIUHI MalicTep-kaacu. 200 Bo-
AOHTEpPIB Koka-Kona, po3mnoAiAMBLLMCH HA KOMaHAM, 3ibpann pa3omM 3 TOHHKU CMITTA. KoMaHAa,
Lo 3ibpana HanbiAbLLE CMITTS, BUrpaAa NOAAPYHOK — eKo-OpeHAOBaHUIM Beaocune!

Y kBiTHi 2014 p. Koka-Kona BeBepiaxua YkpaiHa npueaHanacb A0 BOAOHTEPCHKOI iHiLiaTUBH
«3pobuUMo YKpaiHy uncToro!», iIka € YaCTUHOK BCECBITHLOIO €KOAOTiYHOro pyxy «Let’s Do Itl».
Bnepuie B icTopii kKoMnaHii akuja 6yana NpoBeAEHaA OAHOYACHO B Pi3HKUX Ginisx koMnaHii no BCiK
YKpaiHi. HauioHanbHUI 3eneHunit poeHb Koka-Kona 06’epHaB noHap 500 yyacHUKIB y BaxaHHi
3p06u1TK YKpaiHy YMCTOHO.

Enepria Ta 3miHa kKhimarty

AAst Hawworo 6i3Hecy € KPUTUUYHO BaXAUBUM BTIAEHHS NPOEKTIB MO 3MEHLLIEHHIO BUKUAIB 3aAAS
3anobiraHHA NOAAABLLMM 3MiHaM KAiMaTy. ApXe 3MiHa KAIMaTy — OAMH 3 HANBIAbLLMX BUKAMKIB
CbOrOAEHHS.




For the Coca-Cola team Green Day is a great opportunity to prove that eco-responsibility is a
part of our daily lives.

By active participation in the project, the company’s management encourages employees.
The parents who participate in the event become great examples for their children.

In April 2012 our employees along with families and friends cleaned-up «Dorogozhychi» park
in Kyiv. More than 150 participants collected about 2 tonnes of waste, installed 20 new
dustbins, covered with bright environmentally-friendly drawings. The park became not only
cleaner, but also more eco-stylish.

In May 2013 the eco-renewed BonAqua® brand invited everyone to clean Kyiv's «Nyvky» park
and prepare it for summer leisure. «Less plastic - more care for nature!l» was the motto of
the event.

The programme included cleaning, the planting of flowers, a bike ride, and a bottle-decorat-
ing master class for children. 200 Coca-Cola volunteers, divided in teams, collected 3 tonnes
of waste overall. The eco-team that collected the biggest amount of waste won a prize - a
new eco-branded bicycle!

In April 2014 Coca-Cola Beverages Ukraine joined the volunteer initiative «Let’'s Do I,
Ukrainel», a part of the global environmental movement «Let’s Do It, World!». For the first time
in the history of company the event was held simultaneously in different branches across
Ukraine. National Coca-Cola Green Day brought together more than 500 participants in the
desire to make Ukraine cleaner.

Energy and Climate Change

Reducing our system’s emissions and adapting to climate realities is crucial for our business.
Climate Change is one of the most significant challenges we face globally.

Projects at Plant
During the reporting period the following energy conservation measures were taken at Co-
ca-Cola Beverages Ukraine:

- efficiency of quad generation plant was increased;

- compressed air system for 7 and 40 bar was improved;

- steam, air, CO2 leakage detecting programmes were implemented;

- LED lighting was launched;

- ventilation station at production and warehouses was improved;

- high-pressure compressors were recuparated.

All these initiatives resulted in reduction of energy use from 0.53 mJ per litre of beverage
produced in 2013 to 0.49 in 2014.

Energy ratio (MJ per litre of produced beverage), Coca-Cola Beverages Ukraine

0,7 0,65
0,6 0,58
0,5
04
0,3
0,2
0,1
0

B Lins

B Pesynbrar

2012 2013 2014

A number of measures to save natural gas and electric energy started when the Kvass Bever-
ages plant was transferred to the management of the Coca-Cola System:
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MpoexT Ha BUPOOHULTBI

3a nonepeaHi pokn Ha 3aBoai Koka-Kona beBepiaxina YkpaiHa 6yAo BNPOBaAXEHO TaKi 3ax0Au
3 eHeprosbepexeHHs:

- 36iAbLLEHHA eDEKTUBHOCTI KBAApPOreHepaLinHOro 3aBOAY;

- MOAEpPHI3aL;ifa cuctemMu cTUcHeHoro nositps 7 Ta 40 6ap;

- nporpamu no BUABAEHHIO BUTOKY Napw, nositpsa, CO2;

- nepexip Ha CBITAOAIOAHE OCBITAEHHS;

- MOAEPHI3aLif BEHTUAALIMHOI CUCTEMU Ha BUPODOHULTBI T8 CKAGACBKUX NMPUMILLEHHSIX;

- NPOEKT peKynepaldji BUCOKobapHMUX KOMMNPECOPIB.

3aBASKM BNPOBaAXEHHIO eHeprosbepiratoumx NPOEKTIB HAM BAAAOCA 3HU3UTU BUKOPUCTAHHS
eHeprii 3 0,53 MAX Ha AiTp BUrotoBAEeHOro Hanoto y 2013 p. a0 0,49y 2014 p.

BukopuctaHHA eHeprii (MA)K Ha AiTp BUroToBA€HOro Hanor), Koka-Koaa
beBepiaxu3 YkpaiHa
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3 nepexopom 3aBoay KBac beepiaxuna B ynpaBAiHHA Cuctemn Koka-Kona y 3BiTHOMY nepioai
6yAO 3anoyaTkoBaHO HU3KY BUPOOBHUYMX NPOEKTIB, CNPAMOBaHMX Ha 3MEHLLEHHS BUKOPUCTaH-
HS1 eAEKTPOEHEPrii Ta MPUPOAHOTO rasy:

- noHap 50% eneKTpoABUIYHIB ByAn obAapHAHI YaCTOTHUM NPUBOAOM, LLIO 3abe3neuye naaBs-
He PeryAtoBaHHS 4actoTh 06epTaHHS;

- Y BUPOOHUUMX NPpUMiLLEHHAX Ha 40% 3aMiHEHO AaMMNW HAKAAOBAHHS Ha CBITAOAIOAHI;

- BCTAHOBAEHO BUCOKOE(DEKTUBHMIK NapoBui KoTen 3 KKA 94% i MOXAMBICTIO peryAroBaTu
BUXIAHUI TUCK 3aAEXHO Bip NOTPed BUPOOHULITBA;

- peahizoBaHO 3aMKHYTYy cxemy 3i 100% 360poM KOHAEHcATY;

- Ha 100% BMKOHaHO TEMAOI30ASILLIKO TPYBONPOBOAIB | EMHOCTEN;

- BCTAHOBAEHO PEAYKTOpM napy, siki 3abe3neuytoTb ONTUMaAbHUIA TUCK Ha KOXHIN BUPOOHM-
Yin AiASHLI

BukopuctaHHs eHeprii (KBT Ha AiTp BUroroBaeHoro Hanoro), Ksac besepiaxu3s
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- Equipped over 50% of electric engines with frequency drives that ensures smooth
regulation of the rotation frequency;

- At the production facilities, 40% of the incandenscent lamps were substituted with LED-
lamps;

- Efficient steam boiler with a coefficient of efficiency of 94% and adjustable outgoing
pressure depending on the production needs to be installed;

- Aclosed system with 100% condensate harvesting has been implemented;

- Thermal insulation of pipelines and tanks has been completed 100%;

- Steam reducers ensuring optimal pressure at each production unit have been installed.

Electricity consumption (kWt per litre of produced beverage), Kvass Beverages
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Natural gas consumption (m3 per litre of produced beverage), Kvass Beverages
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In 2012 the first of its kind in Ukraine energy efficient quad
generation plant was launched on the territory of Coca-Cola
Beverages Ukraine. This plant produces CO2, energy, steam, cold

and hot water for the production needs of Coca-Cola. The plant’s
technology allows for decreasing CO2 emissions by 40% and
increasing energy efficiency by 32% compared to conventional power
plants.

The modernization of the ventilation station at Coca-Cola Beverages
Ukraine plant and warehouses allows saving the heat by reducing
natural gas consumption. The temperature sensors, blowers

(air curtains) and gate systems quick recovery were installed at
warehouses. As a result — we have reduced the use of natural gas for
heating by 400,000 m3 per year.




Cno)xuBaHHA NPUPOAHOro rasy (M3 Ha AiTp BUroTOBA€HOro Hanoro), KBac
beBepiaxus
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Y 2012 p. Ha Teputopii Koka-Kona besepigxns Ykpaina 6yno sig-
Kputo nepwuin 8 YkpaiHi KBagporeHepauiiHui eHeprosbepirarouni
3a809. Uen 3a809 Bupobnne CO2, enekrpoeHeprilo, napy, rapayy Ta
X0nogHY sogy Ta 3a6esneuye Humn suPo6HuYi notpebun Koka-Kona.
TexHonorii, wo 3actocosaHi Ha Hbomy, Ginvwie Hi¥ Ha 40% 3meH-
wyoTto sukugn CO2 Ta Ha 32% nigeUWLYIOTL CHEProePESKTURHICTL Y
NOPIBHAHHI 3 TPAQUUIMHUMWN CHEPreTUYHUMUN YCTAHOBKQMMU.

MogepHisauin BeHTUNALINHOI cucTemn Ha BUPOGHULTRI Ta cKnagcoL-
Kux npumiuieHHax Koka-Kona besepigkus YkpaiHa gossonae 36epi-
raTU TeNNo 3Q POXYHOK CKOPOUYCHHA CNOMUBQAHHA NPUPOQHOrO rasy.

Y cKnagcoKux NPUMiLLEHHAX BCTQHORNCGHO QATYUKU TEMNEPATYPH,
nosiTPogyskn (Tennosi 3asicu) i cucTemn BopPIT WBNQKOro NigHIMAH-
HA. flK PE3YnLTaT — MU CKOPOTUNN BUKOPUCTAHHA NPUPOQHOrOo rasy
g9na onaneHHA Ha 400 Tuc. M3 Ha pik.

fna miHimisauii BnANMBY Big TPAHCNOPTHUX 30¢06iB TQ CKOPOUCHHIO BU-
Kugis 8 atMocdpepy, KOMNAHIA YcNiWHO BTIAUNQ NPOEKT EKO-gPANBIH-
ry. OcHOBHQ Oro MeTa — oNTUMIsQUiIA MOPWPYTIB PYXY, MiHIMI3auin
BUKOPUCTAHHA NANUBAQ 9NA ABTOTPAHCNOPTY, CKOPOUYCHHA BUKUQIR Big
QBTOTPAHCNOPTY, Q TOKOMH SHMKECHHA PIBHA QOPOHHLO-TPAHCNOPTHUX
NPUrog TQ TPABMATU3MY.

CycninbHI NPOEeKTH, HanpaBAeHi Ha
3anobiraHHA 3miHi Kaimarty

Tab6ip 3i 3miHn kKaimary

Ha A0AaTOK AO MOCTIMHOMO BNPOBAAXEHHST HOBMX TEXHOAOTIM, CIPAMOBAHMX Ha 3axmCT KAIMaTy,
y TOMY UMCAi Ha BUPOBHMUTBI Ta B odici, y 2013 p. PyHaauis Koka-Koaa niaTpumana B Ykpa-
Hi npoekT ®oHAy Biktopa MiHuyka «Tabip 3i 3MiHM KAiMaTy». Yepes CTYAEHTIB CTUNEHAIaAbHOT
nporpamu «3aBtpa. UA» ®oHA HaMaraeTbCsi 3MiHUTU CTaBAEHHS FTPOMAACBKOCTI, MONpU Te, Lo
piBeHb 06i3HAHOCTI NPO L0 rAoBaAbHy NPOBAEMY AOCUTb HU3bKKI.



Following the world's tendency to minimise the impact of
transportation and our CO2 emissions discharge into the atmosphere,

the €co Driving project was successfully launched by our company. The
main objective of the project is to reduce emissions, fuel consumption
by the company’s fleet and decrease the number of traffic accidents.

Community Projects Aimed at Climate
Protection

Climate Change Camp

In addition to continual improvements at the production and in the office in 2013 the Co-
ca-Cola Foundation supported the «Climate Change Camp» project organized by the Victor
Pinchuk Fund. Through its scholarship programme «Zavtra.UA», the Fund has endeavoured
to change public attitudes towards the topic, which still has a low level of public awareness
in Ukraine.

The Climate Change Camp has gathered 200 university students from all over Ukraine near
Dnipropetrovsk, an industrial heart of Ukraine, to listen to climate experts and generate ideas
aimed at preventing the development of climate change.

The agenda of the four-day camp was busy with lectures, brain-storming sessions and group
discussions, a clean-up the campus area, and a tour to Interpipe Steel plant.

It resulted in 15 group presentations on
projects regarding energy efficiency, re-
cycling and raising awareness. Project
«Eco-Map» (www.eco-map.com.ua) won
the contest, and the team received a
grant from Coca-Cola Ukraine for creat-
ing an interactive map indicating collec-
tion points of recyclable wastes.

The first results of the project were
presented during the second «Climate
Change Camp» in Puscha-Vodytsia near
Kyiv in August 2014. The Camp again
gathered many students from all over
Ukraine who are interested in the envi-
ronmental theme to work on new ideas.
This time “Battle for Water” won. The
team offered a creative idea to produce
a cartoon series promoting wise water
use. Looking forward to see the results!

ECOFAN

Anticipating UEFA EURO - 2012, Coca-Cola Ukraine launched the «Coca-Cola Ecofan - Change
your city for UEFA EURO 2012!» The project aimed at helping Ukrainian cities to become bet-
ter hosts of the Championship, unite young people around the idea of «eco-philosophy» and
prove that citizens can make changes for the better by themselves - all they need is willing-
ness, personal initiative and creativity. The main phase of the project was rolled out in 2012
across four host cities: Kyiv, Kharkiv, Lviv, and Donetsk.




Marmixe 200 cTyaeHTIB 3 yciel YkpaiHu npuixanm ao Tabopy nobamsy AHinponeTpoBCbKa,
o6 nocAayxaTu ekcnepTiB Ta MonpautoBaTtv Hap iAe MU LLOAO 3anobiraHHSA MoAaAbLLIUM
3MiHaM KAimary.

Tox po3kaaa Tabopy byB HAaCMUEHWI AeKLIAMU, AUCKYCISMI Ta POOOTOIO B rpynax, a 3 NpakTu1y-
HUX 3aHATb — NpUbUpaHHA TepuTopii Tabopy Ta BiABiAAHHA 3aBOAY IHTEpnain.

Y pesyabtati HapoanAocb 15 NpoekTiB, siki BYAO NPEACTAaBAEHO Ha POo3cyA Xypi. BoHW cTocy-
BaAUCb eHeproepeKTMBHOCTI, Nepepobkn BTOPUHHOI CUPOBMHU Ta NIABULLEHHA 06i3HAHOCTI
rpomaa. MNepemoxuem koHKypcy 2013 p. ctaB NpoekT «<Eko-Map» (www.eco-map.com.ua). Ko-
MaHAa OTPUMaAa rpaHT Bia KomnaHii Koka-Kona YkpaiHa Ha BNpoBaAXXEHHS! CBOET inei CTBO-
PEHHS IHTEPAKTUBHOI KapTK 3 NO3HAYEHUMUK MicUSMU 360py BTOPUHHOI CUPOBUHM.

MepLi pe3yAbTaTh Lboro NPOeKTy BYAO MPe3eHTOBaHO Mia uac Apyroro «Tabopy 3i 3MiH KAiMaTy»,
AKMI BinbyBcs y cepnHi 2014 p. y Mywi-Boaunui nia Knesom. TyT 3HOBY 3ibpanncb Hebampyxi
AO NPOBAEM eKOAOTiT CTYAEHTU 3 YCiel YkpaiHn Ans pob0oTU Hap HOBUMM inesimu. Liboro pasy
nepemMoxXuem cTaa NPoeKT «buTBa 3a BoAy». KoMaHAa nponoHyBaAa CTBOPUTU CEPItO POAUKIB,
AKi ByAyTb 3aKAMKATKU OLLAAAMBO BUKOPWUCTOBYBATWU BOAHI pecypcU. 3 HETEPMIHHAM OUiKyeMO
pe3yAbTaTiB TBOPYOCTI KOMaHAM!

EKO®AH

B ouikyBaHHi YemnioHaTty €Bponu 3 ¢yt6ony YEDA €BPO-2012™, HanpukiHui 2011 p. Ko-
ka-Kona YkpaiHa 3anouyaTtkyBana npoekt «Coca-Cola® ExkodaH - 3MiHM cBOE MicTO A0 YEDA
€BPO 2012™1», MpoeKkT 6yB CNpAMOBaHWI Ha Te, WO6 AONOMOITU YKPaAiHCbKUM MicTam CTa-
TM rapHUMK rocnopapsmMu YemnioHaty, o6’epAHATU MOAOAb AOBKOAA A€l «eko-dinocoodii» Ta
AOBECTH, LLO AOAM 3AATHI pOBUTU 3MiHM Ha Kpale BAACHUMW CUMAAMM, | Bce, LLO iM noTpib-
HO - ue BaxaHHs, ocobucTa iHiuiaTMBa Ta TBOPUYMI Niaxia. OCHOBHI aKTMBHOCTI BiAOYBaAMCh
BNpoaoBX 2012 p. y 4oTMpbOX MicTax, ki npunmann YemnioHat: KueBi, XapkoBi, AbBOBI,
AoHeupKy. [poeKT cknapaBcs 3 OH-AaWH Ta 0d-AaviH akTMBHOCTEW. Cnepluy Ha OCHOBI ABOX
nAaTdopM collianbHUX Mepex Byao CTBOPEHO creuianbHi rpynu: www.vkontakte.ru/ecofan ta
www.facebook.com/ecofanua. Aani B UMX rpynax pPoO3ropHyAUCb OH-A@MH aKTMBHOCTI: BIiKTO-
PUHK, ONUTYBAHHS, KOHKYPCK 3 NpU3amMu, BipTyaAbHi 3ycTpidi Ta dael-mobu. byno 3anyueHo
TaKOX iHLWI couianbHi 06’'eAHaHHA Ta 3alikaBAeHi rpynu i 6Aori. B oHAaHI eko-cninbHOTa Npo-
EKTY CTana AiAePOM 3a KiAbKICTHO yu4acHMKIB - 22,5 T1cad ocib!

Aani OH-AaMH aKTMBHOCTI MEPEXOAMAM B PEAAbHE XMUTTA MICT, 3aAyyaroun BOAOHTEPIB A0 Npw-
6MpaHHSA NapKiB, PO3UULLEHHSA MICbKUX PiYOK,
CTBOPEHHS AaAbBTEPHATUBHUX AAMHOK, BUCAAXY-
BaHHS AepeB i KBITiB, 360py baTtapeiok Ta nepe-
Aadi iX Ha yTUAI3aUIito, yyacTb B MaNCTep-KAacax
3 ancamkaiHry. NMoHap 2 TUCAYi BOAOHTEPIB B3SIAO
yyacTb B 0pd-AaliH aKTUBHOCTAX MPOEKTY.

3a pesyAbTaTaMu 3MaraHHs MK MicTamu, MicTo
AbBiB BUrpano Ta 3000yA0 rpaHT Ha BNPOBaAXEH-
HA NPOEKTY «\bBOBY AMUUTb 3EAEHUM». Y paMKax
LbOro NPOEKTY, WO TpMBaB BNpoaoBxX 2013 p., y
MmicTi 6yno npoBeaeHo 6AM3bKo 20 ceMiHapiB AAS
LWKOAAPIB, BCTaHOBAEHO Maixe 100 Beronapko-
BOK Ta 120 KOMMAEKTIB CMITHUKIB AASI PO3AIABHO-
ro 36opy CMmiTTS.

Y uinomy x npoekT paB 340 MiAbMOHIB KOHTaKTIB
3 ayauTopieto. ToxX He AMBHO, WO «EkodaH» 3p0-
6yB HU3KY [P Ta MapKETMHIOBMX HAropoa: 2-e
Mmicue Bip «Pravda Awards»; Cpibao Bia KMiBCbKO-
ro MiXHapoAHOro GectMBand pekramu; 30A0TO
BiA SABRE Awards.
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The project had digital and offline components and was carried out in 2 phases. During the
first phase groups of activists were formed in two online platforms www.vkontakte.ru/ecofan
and Facebook www.facebook.com/ecofanua. The online activities included quizzes, prize
contests virtual meetings, flash-mobs, and they were interlinked with other social networks
and relevant communities and blogs. The online community became a leader in the number
of participants - more than 22,500!

Online activities translated into the real world in the cities and engaged volunteers to clean
parks, city rivers, create an alternative New Year tree, plant trees and flowers, collect batter-
ies for reuse, and participate in up-cycling master classes. More than 2,000 volunteers were
engaged in the offline activities.

In the final results, Lviv City won the EcoFan project and received a grant for the implementa-
tion of the «Lviv Goes Green» project. Within this project which ran throughout 2013, around
20 lectures on environmental behaviour for schoolchildren were delivered, almost 100 park-
ing places for bicycles and more than 120 sets of containers for recyclable items were in-
stalled.

The whole EcoFan project generated 340 million contacts with its audience - an impressive
result for an environmental project.

The project also received several accolades at various PR and Marketing contests: second
place in the «Pravda Awards»; a silver award at the Kyiv International Advertising Festival; and
gold at the SABRE Awards.




Ha wanaxy Ao maubyTHboro

YABIiTb CBIT iHWWM, Kpalmm. CBIT, y AKOMY BCi AFOAM MatOTb AOCTYN AO YMCTOI BOAM, A€ NaKy-
BaHHA MPOAOBXYE CAYXXMTU NICAA CBOIO NEPBUHHOIO BUKOPUCTAHHSA, | A€ CYCMiIAbCTBO 3A0P0OBE
i barate. Lle Hawe 6ayeHHss MaibyTHbLOTO.

CucteMa KomnaHin Koka-Koaa nparHe npautoBaTv Tak, Wob BHOCUTH TPUBaAAI MO3UTUBHI 3Mi-
HW. M1 HEBMMHHO BNPOBAAXYEMO iIHHOBALLIHI PilLEHHS, LLIO6 HaLLa NPOAYKLIA MPOAOBXYBaAa
6yT AOCTYMHOI Ta BUFIAHOKO AAA AOBKIAAS Ta FPOMaA, AKUM MU CAYTYEMO. MU NepeKoHaHi y
TOMY, LLLO 3pOCTaHHA 6i3HECY 3aAeXUTb BiA iIHBECTULI B EKOHOMIYHWI, EKOAOTIUHWIA Ta COLLiaAb-
HUIM PO3BUTOK FPOMAA.

ETuka 6i3necy

Koaekc AinOBOI NOBeAIHKH

KoaeKkec AINOBOI MOBEAIHKM € HaLLOK YHIBEPCAAbHOK BCEOCAXHOM MOAITUKOL. Bei cniBpobit-
HUKK Koka-Kona BiaNoBiAaAbHI 3a Te, 106 KOMMNaHis BUKOHYBaAa B3SiTi Ha cebe 3060B’s13aHHSA
Yy BiANOBIAHOCTI 3 HAMBULLIMMW CTaHAGPTaMK BEAEHHS Bi3Hecy.

HanexHa KoMyHikaLifa Koaekcy AIANOBOI MOBEAIHKM € 3aMOopykoro BEAEHHS! 6i3HeCy Ha OCHOBI
HaLKX UiHHOCTEN. Lle mpocTuit i AOCTYNHUIM AOKYMEHT 3 MPaKTMYHUMK NopasamMu K cebe no-
BOAWTU BIAMOBIAAABHO.

KoxeH Hal cniBpobiTHUK Mae 03HAMOMMUTUCb 3 KoaeKCcoM npu npuiomMi Ha poboTty. Takox
Ha PEeryAsipHi OCHOBI CAyX0a nepcoHaAy OpraHi3oBYE HaBUYaHHS Ta TECTyBaHHA Ha 3HAHHSA
Koaekcy.

Mu peryasipHO HarapyeEMO HaluM chiBpPobiTHUKAM MNpo AOCTYMHi cnocobu NoBIAOMAEHHS
iHpopMaLii PO MOXAMBI NOPYLIEHHSA KOAEKCY AINOBOI MOBEAIHKM, Y TOMY YMCAI — LLASIXOM
AHOHIMHOIO 3BEPHEHHA Ha rapsauy AiHito. Yci 3BepHEHHS, NOB’A3aHi 3 MOTEHUIMHUM MOpPYLLEH-
HAM KOAEKCY PO3CAIAYHOTECS BIAAIAOM BHYTPRILLHLOMO ayAUTY.

Kopynuis aast Hac HenpunyctuMma. LLLlopiuHi 060B’A3KOBI HaBYaAbHI NporpaMu HanpaBAEHi Ha
Te, Wob cniBpobITHUKM PO3YMIAM BUMOTU aHTUKOPYMLIMHOIO 3aKOHOAABCTBA i AiIAM BIAMOBIAHO
AO HUX. Mporpamu po3pobasie LOPUANYHKI BiaAiA. Bei cniBpoBITHUKM LWOPIYHO OTPUMYIOTb BiA
reHepaAbHOro AMPEKTOPa AMCT NPO HEMPUNYCTUMICTb MOPYLLIEHb KOAEKCY AINOBOI MOBEAIHKN.

Fo6anbhun Aorosip OOH

FhobanbHWIA AOTrOBIp € iHiLiaTMBOLO, CNPSIMOBAHOK Ha CMPUSAHHA coLiaAbHIN BiANOBIAAABHOCTI
6i3Hecy Ta MIATPUMKY BUPILLEHHS NIANPUEMHULBKUMIW KOAGMK NPobAaeM raobanisalii Ta cTBo-
PEHHS BiAbLL CTaBIAbHOT Ta BCEOXOMAIOHOUOT EKOHOMIKMU.

UaeHu MobanbHoro Aorosopy 6epyTb Ha cebe A0HBPOBiAbHI 3060B’A3aHHSA i3 coUianbHOT Bia-
NOBIAAABHOCTI, MPUAIASIFOUM OCOBAMBY yBary AOCSArHEHHO Lianel OOH y 4-x 0CHOBHUMX chepax.
Lle — npaBa AtOAMHM, TPYAOBI BiAHOCHHM, TypboTa Npo AOBKIAASE Ta BopoTbba 3 Kopynuieto.
2006 p. Koka-Kona B YKpaiHi pooayunaacs po MobanbHoro Aorosopy OOH i 3 ycieto BianoBiaanb-
HIiCTIO CTaBUTbCA AO BNPOBAAXEHHSA Moro Aecaty MpuHUMNIB.

NMpaBsa AlOAMHM

MpuHumn 1: NiaATPUMyBaTM Ta NOBaxaTu AOTPMMAHHS MPaB AFOAMHU, MPOrOAOLUEHUX MiXKHa-
POAHWM CMNiBTOBAPUCTBOM.




Meeting the Challenges Ahead

Imagine a better world. A world where all people have access to safe water, where packaging
has a life beyond its original use, and where communities are healthy and prosperous. This
is our vision.

The Coca-Cola System is committed to making a lasting, positive difference in the world. We
are constantly innovating to keep our products affordable and make our business more envi-
ronmentally and economically beneficial to the communities we serve. And we believe that
investing in the economic, environmental and social development of communities will help
business to grow.

Our Ethics

Code of Business Conduct

Our Code of Business Conduct is our overarching policy. All Coca-Cola employees are respon-
sible for upholding the company’s commitment to the highest standards of business conduct.

The communication of this Code of Business Conduct ensures doing business based on our
values. It is a clear and accessible document with practical guidance on our individual re-
sponsibilities.

Each of our employees learns a Code when applying for a job. Human Resources Service also
organizes trainings on the Code on the regular basis.

We regularly make our employees aware of various avenues to raise their concerns and re-
port any violations of the Code of Business Conduct, including through an anonymous hot-
line. All allegations involving potential Code of Business Conduct violations are investigated
by Internal Audit team.

We have a zero-tolerance approach to corruption. Annual mandatory training programmes
ensure employees understand applicable anti-bribery and anti-corruption laws and act in
compliance with those. Programmes are developed by the Legal Department. All employees
receive an annual letter from the CEO underlining our zero-tolerance approach to Code of
Business Conduct violations.

UN Global Compact

The Global Compact is a network-based initiative which aims to promote responsible corpo-
rate citizenship and enlists the support of the business sector in achieving a more sustaina-
ble and equitable global economy.

The Global Compact stands for social responsibility in business and focuses on companies’
contributions to UN goals in four key areas: human rights, labor, the environment and an-
ti-corruption.

Coca-Cola in Ukraine joined the UN Global Compact in 2006 and is committed to apply its Ten
Principles throughout its business.

Human Rights

Principle 1: businesses should support and respect the protection of internationally pro-
claimed human rights.

Principle 2: make sure that they are not complicit in human rights abuses.




MpuHuMn 2: 3a6e3neuUnT BAAGCHY HEMPUUYETHICTb A0 MOPYLLEHb NPaB AOAUHMU.

TpyAoBi BIAHOCUHM

MpuHumn 3: niaTpuMyBaTHM CBOBOAY acouiaLii Ta Ha NpaKTULL BU3HABATU NPaBO Ha 3aKALOUEH-
HSA KOAEKTUBHUX YTOA.

MpuHUMN 4: BUCTYNaTK 3a BUKOPIHEHHSA BCiX GOPM NPUMYCOBOI MpalLli.
MpuHUMN 5: CNPUSATY NOBHOMY 3HUKHEHHIO AUTAYOI MpaLli.
MpuHUMN 6: BUCTYNaTK 3a AiKBiAALLIKO AMCKPUMIHALLIT y chepi 3aMHATOCTI Ta NPaLEBAALLTYBaHHS.

3axucT HAaBKOAMILHbLOIO CEepeAoBHLIA

MpuHUMN 7: AOTPMMYBATUCb MPEBEHTUBHOIO MIAXOAY A0 BUPILLEHHS EKOAOTIYHUX MPOBAEM.

MpuHumn 8: 3piMCHIOBATK iHiLiaTUBK, CNPSIMOBAHI Ha MIABULLEHHA BiANOBIAAABHOCTI 3a CTaH
HaBKOAULLHBLOIO CEpeAOBMLLA.

MpuHLMN 9: CNpPUATA PO3BUTKY Ta NOLUMPEHHIO EKOAOTUHO 6E3MEeYHUX TEXHOAOTIN.
AHTUKOPYNUWINHMKA NPUHLMA
MpuHumn 10: npoTHAIATK Byab-aKMM GOpPMaM KopynLi, BKAOUAKOUM 3AUMPHULTBO | xabapHMLITBO.

Hawi Haropoau Ta BiA3HaAKH

Mpautotoun Ha yKpaiHCbKOMy PUHKY, Koka-Kona B YKpaiHi AocArna BaroMux npodpecinHux,
BUPOOHMUMX Ta FPOMAACbKKX YCMixXiB, MPO LLLO CBiAYaTb YUUCAEHHI HAaropoAu Ta Bip3HaKK. Ce-
peA HUX:
- 2014 - BceykpaiHCbKWMI KOHKYpPC AKOCTI Mpoaykuii «100 Kpawux ToBapiB YKpaiHu»,
«Rich®» - nepemoxeLb y HoMiHaLii «[TpOAOBOABYI TOBaAPK».
2014 - «<MixHapOAHWN KOHKYPC NMBa, 6E3AaAKOrOAbHUX, CAABOAAKOrOAbHUX HAMOIB, Mi-
HepaAbHWUX Ta MUTHUX BoA» — «Coca-Cola®», «<BonAqua®», «Fanta®» Ta «Hpunao» otprma-
Av 30A0Ti | CpibHI MepaAi Ta AMNAOMM 3a SAKICTb.
2014 - Haropopaa «HalKpalua coujanbHO-eKOAOriYHa komnaHia 2014» 3a yuacTb y Bee-
YKpaiHCbKOMY KOHKYpCi «EKOAOTiSl, AOBKIAAS Ta MPUPOAOKOPUCTYBaAHHSA B YKpaiHi 2014».
2013 - Haropoaa «HalKkpalua coujaAbHO-eKoAOriYHa komnaHia 2013» 3a yyacTb y Bee-
YKpaiHCbKOMY KOHKYpCi «EKOAOTiSl, AOBKIAAS Ta MPUPOAOKOPUCTYBAHHSA B YKpaiHi 201.3».
2013 - lepemora y HauiOHaAbHOMY KOHKYpCi «KoprnopaTMBHE BOAOHTEPCTBO-2012» y
HOMIHaUjT «KyAbTypa»r.
2013 - AMNAOM 3a CYMAIHHE BUMKOHAHHA MOAATKOBMX 3000B’A3aHb Ta BUCOKUN PIiBEHb
NMOAATKOBOI KyAbTYpU Bia MiHicTepcTBa AOXOAIB Ta 360piB.
2013 - BceykpaiHCbKMM KOHKYpC AKOCTI npoAaykuii «100 Kpalumx ToBapiB YkpaiHu»,
«BonAqua®» - nepemMoxeLpb y HoMiHaLil «[TpoAOBOAbLYI TOBaPW».
2013 - «MiXHapOAHUIM KOHKYPC NMBa, HE3aAKOrOAbHWUX, CAAOOAAKOrOAbHUX HAMOIB, Mi-
HEPaAAbHUX Ta MUTHUX BOA» — «BonAqua®» Ta «Fanta® AMMOH» oTpUMann 30A0Ti MEAAAI
Ta AUNAOMMU 38 AKICTb.
2013 - «MiXXHapOAHUIM KOHKYPC NMBa, 6E3aAKOrOAbHWUX, CAAOOAAKOrOAbHUX HAMOIB, Mi-
HEpPaAbHUX Ta NUTHUX BOA» — KBac «Apuno» otpuman paH-lpi.
2013 - «Coca-Cola® ExkodaH - 3miHK cBOE MicTo A0 YEDA EBPO 2012™!» oTpumasB:
2-e micue Bia «Pravda Awards»;
Cpibno Bip KMIBCbKOrO MiXkHapOAHOro GECTUBAAID PEKAGMMU;
3onoto Bia SABRE Awards.
2012 - «Aipep NpUpPoAOOXOPOHHOT AisAbHOCTI 2012» 3a yuacTb y 3araAbHOYKpaiHCLKOMY
nNpoekTi «<EKoAOri, AOBKIAAA Ta MPUPOAOKOPUCTYBAHHS B YKpaiHi».
2012 - BceykpaiHCbKMM KOHKYpC AKOCTI npoaykuii «100 Kpalumx ToBapiB YkpaiHu»,
«BotaniQ kids» - nepemoxeLb y HoMiHaLii «[TpoAOBOAbYI TOBapU».-—
2012 - lNepemora y HaLioOHAaAbHOMY KOHKYPCi «KoprnopaTMBHe BOAOHTEPCTBO-2011» y
HoMiHaLji <Ekonoris».




Labour Standards

Principle 3: businesses should uphold the freedom of association and the effective recogni-
tion of the right to collective bargaining.

Principle 4: the elimination of all forms of forced and compulsory labor.
Principle 5: the effective abolition of child labor.
Principle 6: the elimination of discrimination in respect of employment and occupation.

Environment

Principle 7: businesses should support a precautionary approach to environmental challenges.
Principle 8: undertake initiatives to promote greater environmental responsibility.

Principle 9: encourage the development and diffusion of environmentally friendly technologies.
Anti-Corruption

Principle 10: businesses should work against corruption in all its forms, including extortion
and bribery.

Our Awards and Recoghnition

Operating in the Ukrainian market, the Coca-Cola system in Ukraine has received humer-
ous awards in recognition of its achievements in business, product innovation, high-quality
production and corporate citizenship. In particular:

- 2014 - «100 Best Products of Ukraine» national award, «<Rich®» won in the nomination
«Consumer goods» among beverages.
2014 - «Beer, Beverages and Mineral Waters» International Quality Competition - Gold
and Silver medals and diplomas for high product quality of «Coca-Cola®», «<BonAqua®»,
«Fanta®» and «Yarylo».
2014 - «The Best Social & Ecological Company 2014» Award for the All-Ukrainian con-
test «Ecology, Environment & Environmental Management in Ukraine 2014».
2013 - «The Best Social & Ecological Company 2013» Award for the All-Ukrainian con-
test «Ecology, Environment & Environmental Management in Ukraine 2013».
2013 - Award in the national «Corporate Volunteere Contest — 2012», first place in the
Culture category.
2013 - A diploma for the faithful tax obligations fulfillment and a high level of tax cul-
ture from the Ministry of Revenue and Duties of Ukraine.
2013 - «100 Best Products of Ukraine» national award, «<BonAqua®» won in the nomi-
nation «Consumer goods» among beverages.
2013 - «Beer, Beverages and Mineral Waters» International Quality Competition - Gold
medals and diplomas for high product quality of «<BonAqua®» and «Fanta® Lemon».
2013 - «Beer, Beverages and Mineral Waters» International Quality Competition -
Grand Prix to Kvass «Yarylo».
2013 - «Coca-Cola Ecofan - Change your city for UEFA EURO 2012!» received:
Second place in the «Pravda Awards»;
Silver at the Kyiv International Advertising Festival;
Gold at the SABRE Awards.
2012 - «Leader of Environmental Protection» for Participation in the all-Ukrainian pro-
ject «Environmental Protection in Ukraine».
2012 - «100 Best Products of Ukraine» national award, BotaniQ kids won in the nomi-
nation - «Consumer goods» among beverages.
2012 - Award in the national «Corporate Volunteere Contest — 2011», first place in the
Environment category.




AOAATOK 1. TABAULA BIANOBIAHOCTI GRI G3
APPENDIX 1. TABLE OF GRI G3 INDICATORS

GRI Moka3Huk / Indicator 2012 2013 2014
EN3 | BukopuctaHHs eHeprii /Energy MJ/Ipb MJ/lpb MJ/Ipb
MpsAmMe BUKOPUTCAHHA eHepril
0.58 0.52 0.49
Direct energy use
EnekTponocTavaHHs
0.27 0.27 0.25
Electricity
MpupoaHUii ras
0.01 0.01 0.01
Natural gas
3piAKeHUNn ras3
0.02 0.02 0.02
LPG
EN8 |BukopuctaHHs Boamn / Water usage I/1pb I/Ipb I/Ipb
Bopao3abip
2.20 211 2.00
Water used
EN21 | Quantity of wastewater discharge min litres min litres min litres
06cArn CTiuHMX BOA 0.641 0.661 0.499
EN22 | Waste / YTBOpeHHS BiAX0OAiB g/Ipb g/Ipb g/Ipb
3aranbHe YTBOPEHHSA BiAXOAIB
4.17 5.06 3.62
Total amount of waste
MepepobaeHi Biaxoam
85.67 87.39 87.98
Recycling recovery
3aranbHa KiAbKiCTb NpaLiBHKKIB, OCib
LA1 1660 1522 1285
Total workforce (no. of employees)
YacTtka cniBpobIiTHUKIB, Ha SIKMX PO3MOBCHOAXYETLCS Aifl
LA4 KOAEKTUBHUX AOI’OBOpiB 100% 100% 100%
Employees covered by collective bargaining agreements
YacTtka cniBpobiTHUKIB, NPEACTABAEHMX B OQiLLIMHUX KOMi-
TeTax 3 OXOPOHU npadi
LAG 10% 10% 10%
Percentage of total workforce represented in formal
health and safety committees
PiBeHb BMpOBOHMYOro TpaBmaTnamy Ta NpodecinHux
LA7 3axBOpPOBaHb 5 0 6
Accident incidence




A\ 1D

GRI

Moka3HukK / Indicator

2012

2013

2014

LA7

KiAbKiCTb HEWACHMX BUNAAKIB 3i CMEPTEABHUMM HACAIA-
Kamu

Number of fatalities

LA7

KiAbKiCTb NponyLLEHNX AHIB | MPOryAiB Yepes3 3axBOpto-
BaHHA

Sickness absence (days absent)

5425

7577

6079

LA8

Mporpamu ocBiTU, HaBYAHHSA, 3amnobiraHHs i KOHTPOAIO
PU3NKIB AAS AOMIOMOTM CRIBPOBITHUKAM, YAeHaM X ciMel
Nno BiIAHOLLIEHHIO AO TAXKMX 3aXBOPIOBaHb

Education, training, counseling, prevention and risk-
control programs in place to assist workforce members,
their families, or community members regarding serious
diseases

LA12

AOAS! cMiBPOBITHUKIB, LLLO PETYASPHO NMPOXOAATb OLLIHKY
pPE3YABTAaTUBHOCTI | Kap'€PHMX MOXAMBOCTEMN

Percentage of employees receiving regular performance
and career development reviews

Crop.38-45 /
Page 38-45

Crop.38-45 /
Page 38-45

Crop.38-45 /
Page 38-45

LA13

Posnoain npauiBHUKIB 3a CTaTiO — KiAbKICTb XiHOK

Breakdown of employees according to gender - women

237 (14.3%)

228 (15%)

214 (18%)

LA13

Poanoain npauiBHuKiB 3a Bikom (<30 / 30-50 / >50
POKIB)

Breakdown of employees per category according to age
group (<30 / 30-50 / >50 years)

736/ 824/
105

641/ 784/
97

462/ 736/
87

HR3

3aranbHa KiAbKiCTb TOAMH HaBYaHHS NPaLiBHUKIB NOAITULL
Ta NpoueAypam LWOAO acnekTiB npas AtOAUHW, AKi BIiAHO-
CATbCS AO AIAABHOCTI OpraHisaldii, BKAtoUatoum BiACOTOK
HaBYEHMWX NpaLiBHUKIB

Total hours of employee training on policies and
procedures concerning aspects of human rights that
are relevant to operations, including the percentage of
employees trained.

Crop. 86-87 /
Page 86-87

Crop. 86-87 /
Page 86-87

Crop. 86-87 /
Page 86-87

HR4

3aranbHa KinbKiCTb BUNAAKIB AMCKPUMIiHALLT Ta BXMTI
3axoau

Total number of incidents of discrimination and
corrective actions taken.




GRI Moka3HukK / Indicator 2012 2013 2014
Br3HaueHa AifAbHICTb, Ae NpaBo Ha cBoHOAY acoujalii i
KOAEKTUBHMX NEPEroBopiB Moxe 6yTh nopyLueHi abo nia
3arpo3oto, Ta 3axX0AM, 3aCTOCOBAHI AAA MIATPUMKM LIMX
npas
HR5 0 0 0
Activity identified in which the right to exercise freedom
of association and collective bargaining may be violated
or at significant risk, and actions taken to support these
rights.
AiSIAbHICTb, B paMKax KOl € 3Ha4YHWI pU3MK BUMNAAKIB BU-
KOPUCTaHHA AMTAYOT NpaLl, i Aii, 3aCTOCOBaHi AN BUKODI-
HEHHA AUTAYOI npadi
HR6 0 0 0
Activity identified as having significant risk for incidents
of child labour, and measures taken to contribute to the
effective abolition of child labour.
AiAbHICTb, B paMKax KOl € 3Ha4YHWUI PU3MK BUMAAKIB
BUKOPUCTaHHA NPMUMYcoBOi abo 060B’sI3K0BOI Npalli, i Aii,
3aCTOCOBaHi AN BUKOPIHEHHS MPMMYCOBOi abo 0608’53~
KOBOI Mpadli
HR7 0 0 0
Activity identified as having significant risk for incidents
of forced or compulsory labour, and measures to
contribute to the elimination of all forms of forced or
compulsory labour
KoaeKe AINOBOI MOBEAIHKU, B SIKOMY 3a3HauyeHe
. . . . . AOTPUMAHHSA BCiX NMOAITUK KOMMaAHii, pPO3MNOBCIOA-
BiACOTOK npaLiBHUKIB CAYX6M 6e3neku, ki NPONLIAN : ) )
. XKYETbCSA Ha BCIX MPaLIBHUKIB, BKAKOUAKOUMN CAYX-
HaBYaHHS 3 MOAITUKM Ta MNPOLEAYP KOMMNaHii WoAO npas . ) . . .
, o . 6y 6e3neku. biabLLICTb CNiBPOBITHUKIB CAYXOU
AHOAMHW, NOB’A3aHMX i3 AIAABHICTIO KOMNaHii . . :
6e3neKku € NIAPSAHUKAMMU, SIKIi TAKOX NOBUHHI
CAiAYyBaTH BCIM MOAITUKAM KOMMNaHii.
HR8
The Code of Business Conduct, which notes
. . . compliance with all company policies, is rolled
Percentage of security personnel trained in the P . P -y P . .
Lo . . out to all employees, including security service.
organisation’s policies or procedures concerning aspects .
. . Most of the security personnel are employees
of human rights that are relevant to operation. :
of contracted partners, who also have to abide
by all company policies.
3aranbHa KinbKiCTb MOPYLUEHD, WO MNOB’A3aHi i3 npaBamMu
KOPIHHUX i MAAOYMCENBHMX HAPOAIB, | 3aCTOCOBaHI Al
HR9 0 0 0
Total number of incidents of violations involving rights of
indigenous people and actions taken.
Mporpamu i NpakTU4Hi NIAXOAM, AKi OLIHIOKOTL BMAWB Pospian «byayemMo cUAbHI rpomMaan», «ABaemo
AISIAbHOCTI OpraHisaluii Ha rpomaau Npo AOBKIAAS».
SO01
Implemented local community engagement, impact Please see “Building Strong Communities” and
assessments and development programmes. “Protecting the Environment” sections.
BiACOTOK NpaLiBHUKIB, LLLO NPONLUAN HABUYAHHS LLIOAO
503 AHTUMKOPYMLIMHMX NOAITUK Ta NPOLIEAYP OpraHisauii Crop. 86-87 / | Crop. 86-87 / | Crop. 86-87 /
Page 86-87 Page 86-87 Page 86-87

Percentage of employees trained in organisation’s anti-
corruption policies and procedures




GRI

Moka3HukK / Indicator

2012

2013

2014

S04

3axoAM, 3AIMCHEHI WOAO BUNAAKIB KOpynuji

Hemae noBiAOMAEHb NPO BUMAAKM KOPYNLi

Actions taken in response to incidents of corruption.

No reported incidents of corruption

PR6

Mporpamu 3abe3neyeHHa AOTPUMAHHSA 3aKOHIB, CTaH-
AAPTIB i AOOPOBIABHUX KOAIB NMOBEAIHKMW, MOB’A3AHUX i3
MapKETUHIOBUMW KOMYHIKaLiAMK, BKAIOUAIOUU PEKAAMY,
NPOCYBaHHSA i CMOHCOPCTBO

Programmes for adherence to laws, standards, and
voluntary codes related to marketing communications,
including advertising, promotion, and sponsorship.

Crop. 14-19 /
Page 14-19

Crop. 14-19/
Page 14-19

Crop. 14-19 /
Page 14-19

PR7

3aranbHa KiAbKiCTb BUMNAaAKIB HEAOTPMMAHHSA HOPMaTKB-
HUX aKTiB Ta AOBPOBIABHUX KOAIB MOBEAIHKM LLIOAO MapKe-
TUHFOBUX KOMYHIKaLiN, BKAKOUAOUM PeEKAAMY, MPOCYBaAHHS
i CMOHCOPCTBO (3 PO3BUTTAM 33 BUAOM HACAIAKIB)

Total no. of incidents of non-compliance with
regulations and voluntary codes concerning marketing
communications, including advertising, promotion,
sponsorship by outcomes.

PR8

3aranbHa KiAbKiCTb OBIpPYHTOBAHUX CKapr Ha NMOpYyLLIEHHS
HEAOTOPKAHHOCTI NPUBATHOMO XUTTA KAIEHTA Ta BTpaTU
A@HUX MPO KAIEHTIB

Total number of substantiated complaints regarding
breaches of customer privacy and losses of customer
data.

PR9O

[powoBa BapTiCTb iCTOTHMX WITPadiB 3a HEAOTPUMaAHHS
3aKOHIB i HOPMAaTUBHMX aKTiB LLOAO HaAaHHA Ta BUKOPU-
CTaHHS NPOAYKTIB i MOCAYr

Monetary value of significant fines for non-compliance
with laws and regulations concerning the provision and
use of products and services.




AOAATOK 2. SAAYYEHHA 3AUIKABAEHUX CTOPIH

3auikaBneHa
CTOpOHa

AK MM 3anyyaemo

30HU 3aUiKaBAEHOCTi

CniBpo6ITHUKM

AOCAIAKEHHST PiBHA 3aAYyUYEHOCTi Ta MPUXUMABHOCTI LiH-
HOCTAM KOMMaHii, BCTAHOBAEHHS LIAEN Ta OuiHKa pe-
3yAbTATIB MO 7 KAKOYOBMM HanpsMKaM, OAHA 3 SIKMX
- KCB, nporpamu AMb6acapopcTBa, NPOEKTU CrPAMO-
BaHi Ha 3A0POB’A | 6e3MneKy, aKTUBHWUI CNOCI6 XUTTH,
BOAOHTEPCbKI Nporpamu, LWOKBapTaAbHi 3yCTpidi cnis-
POBITHUKIB 3 reHepanbHUM AUPEKTOPOM, LLOPIUHI Ai-
AEPCbKi KOHPEPEHLi, rapsiua AiHif AN 3BEPHEHDb

MpAamMKUin/  HENPAMWUA  €KOHOMIYHUI
BNAMB; besneka Ta p06pobyT cnis-
POBITHUKIB; 3aAydeHHs CniBPOOITHUKIB;
MpaBa AOAMHM | PIBHOMAHITHICTb; 3any-
YeHHA rpomMap; BiakpuTicTb y Kopriopa-
TUBHOMY YNpaBAiHHI.

KAiEHTH

CniAbHi Nporpamu CTBOPEHHSA LiHHOCTEW, TPENA-Map-
KETUHIOBI aKTMBaLli, cniBpobITHMUTBO y Nporpamax
NnoB’AA3aHMX 3i 3A0POB’SIM Ta CTAaAMM PO3BUTKOM, pe-
TYASIPHI 3yCTpivi, KOMaHAM MO POBOTI 3 KAHOUYOBUMMU
KAIEHTaMM, cninbHe 6i3HEC NAAHyBaHHS, LEHTPWU Mo
pobOoTi 3 KAIEHTAMKU Ta 3aMOBHUKAMMU, AOCAIAKEHHS
pPiBHA 3aA0BOAEHOCTI

Mpsmui/  HenpAMWUA  EKOHOMIYHWM
BNAMB; BiANOBIAGAbHUI  MAPKETUHT;
AKicHi Ta 6e3neyHi Hanoi; Kaimat Ta
eHepro3bepexeHHs; YnpaBAiHHS BiA-
X0AaMU YNakoBKW; OXMPIHHS/ LyKOp B
Hanosix.

CnoxwuBadi

«fapsiua AiHis» AAA CNOXUBaAYiB, KOPNOPATUBHUIA CaMT,
EKCKypCii Ha 3aBOA, AOCAIAXKEHHS, GOKYC rpynu, cer-
MeHTOBaHa iHTerpoBaHa KOMyHikaLlifl yepes iHHOBa-
LiMHI KaHaAK, BKAOYAKOUM COLLiaAbHI Meaia.

AKicHi Ta 6e3neyuHi Hanoi; OXWPiHHSA/
LyKOp B Hanosix; BianosiaanbHUI Map-
KETUHT; 3aAyYeHHsI rpoMaA.

lMocTtayanbHUKK

CninbHi mporpaMmu CTBOPEHHSI LLIHHOCTEW, rany3eBi
acoujiaLii, BOPKLIONK 3 BiAMOBIAAAbHMX 3aKyMiBEAb

Mpsmui/  HenpAMWUA  E€KOHOMIYHWM
BNAUB; BianoBiaaAbHi 3akyniBAi; Kaimat
Ta eHeprosbepexeHHs, BianosiaanbHe
CTaBAEHHS A0 BOAM; [MpaBa AIOAMHM i
PiBHOMaHITHICTb

YpsapoBi opraHi-
3auii

KoHcyabTauii, nybAiuHi 06roBopeHHs, Aianor 3 areh-
LisMM 3 NUTaHb xapuyoBoi 6e3nekn Ta 3aXUCTy AOB-
KiIAAA, KOHCYABTATUBHOIO PaAOKD 3 MUTaHb iIHO3EMHMX
iHBECTULiM, NMOCOALCTBAMM TOLLIO.

MpAamMKin/  HEenpaAMUU  EKOHOMIYHUIN
BNAMB; bisHec eTuka/ aHTMKOpynuis;
AepxxaBHa MoAiTMKa; BiaAkpUTICTb ¥ KOp-
NopaTMBHOMY YMpPaBAiHHI; OXWpPiHHS/
LYyKOP B Hanosx; YnpaBAiHHA BiAxopaMun
ynakoBKM; Kaimat Ta eHeprosbepexeH-
HA; MpaBa AIOAMHU | PIBHOMAHITHICTD;
BianoBiaanbHi 3aKyniBAi

HeypsipoBi opraHi-
3auii

KoHdepeHLji, KoHCyAbTalii, nybAiYHi 06roBOpPeHHS,
NMapTHEPCTBO Y CRIAbHWX Nporpamax (36epexeHHs
AOBKIAASI, aKTMBHWI CMoOCi6 XWUTTS Ta 3A0POBE Xap-
yyBaHHSA, MporpamMu MIATOUMKU MiCUEBUX FPOMaA),
UYAEHCTBO Y 6i3HecC Ta rany3eBuMx acoliaLlisx

MpsMuin/HenpaMUi €KOHOMIYHMI
BNAMB; 3aAyyeHH rpomap; Bia-
NoBiAAAbHE CTABAEHHS A0 BOAU; KAaimaT
Ta eHepro3bepexeHHs; BianoBipanbHi
3akyniBAi; NpaBa AFOAMHM | PIBHOMAHIT-
HIiCTb

MicueBi rpomaam

EKckypcii Ha 3aBoA, CyCMiAbHI NPOEKTU AAS TPOMAA,
NapTHEPCTBO CMNPAMOBAHE Ha PO3BUTOK MOAOAI Ta
PO3LLUMPEHHSI NPaB i MOXAUMBOCTEN XIHOK, AOKAAbHI
coujanbHi NPOEKTU, BUCTYNMW B YHiBepcuTetax; BO-
AOHTEPCTBO, 3aXMCT HAaBKOAMULLIHBOMO CepeAoBMLLa Ta
3MEHLUEHHS HaLLOro BNAUBY.

3anyueHHA  rpomap;  BianosipanbHe
CTaBAEHHS A0 BOoAM; [MpaBa AIOAMHM i
pi3HOMaHITHiCTb;  MpsaMUI/HenpaMKi
EKOHOMIYHWUIA BMNAMB; YNpPaBAIHHA BiA-
X0AaMU yNnakoBKW; OXMPIHHS/ LyKOp B
Hanosix.




APPENDIX 2.

STAKEHOLDER ENGAGEMENT

Stakeholders

How we engage

Areas of interest

Employees

Engagement and values surveys; management
by objectives along 7 key result areas including
Corporate Social Responsibility, ambassadorship,
health, safety and sustainability communications
programme; community and active lifestyle projects,
quarterly CEO business updates, annual Leadership
Conference, Employee Works Council, whistleblower
hotline and materiality survey

Direct/ indirect economic impacts;
Employee safety and wellbeing;
Employee engagement; Human rights
and diversity; Community engagement;
Transparency on corporate governance.

Customers

Joint value creation initiatives, trade marketing
activities, cooperation on health and sustainability
related initiatives, regular meetings, dedicated
account teams, joint business planning, customer
care centres, satisfaction surveys

Direct/ indirect economic impacts;
Responsible marketing; Healthy and
safe products; Carbon and energy;
Packaging waste management;
Obesity/ sugar-sweetened beverages.

Consumers

Consumer hotlines, local websites, plant tours,
research, surveys, focus groups, segmented
and customised integrated communications via
innovative channels including social media

Healthy and safe products; Obesity/
sugar-sweetened beverages.
Responsible marketing; Community
engagement.

Suppliers

Joint value creation initiatives, supplier award event,
industry associations, workshops on sustainable
supply

Direct/ indirect economic impacts;
Sustainable procurement; Carbon and
energy, Water stewardship, Human
rights and diversity

Governments
and regulatory
authorities

Participation in consultations, discussions and
dialogue with food safety and environment agencies,
foreign investment advisory councils, embassies, etc.

Direct/ indirect economic impacts;
Business  ethics/  anti-corruption;
Influencing public policy; Transparency
on corporate governance; Obesity/
sugar-sweetened beverages;
Packaging waste management; Carbon
and energy; Human rights and diversity;
Sustainable procurement

Non-
governmental and
intergovernmental
organisations
(NGOs and IGOs)

Conrences, consultations, discussions, partnering on
common issues (e.g. nature conservation, health and
nutrition and community investment programme),
memberships in business and industry associations

Direct/ indirect economic
Community engagement;
stewardship; Carbon and
Sustainable  procurement;
rights and diversity

impacts;
Water
energy;
Human

Communities

Plant visits, community stewardship programme,
partnerships on common issues such as youth
development and empowerment of women and other,
locally relevant social issues; lectures at universities;
volunteerism, protection of the environment,

decreasing our footprint

Community engagement; Water
stewardship; Human rights and
diversity; Direct/ indirect economic
impacts; Packaging waste
management; Obesity/ sugar-
sweetened beverages.




AOAATOK 3. CAOBHUK TEPMIHIB
BoTaepu - cyb’eKTM rOCNOAAPIOBaHHS, IKi BUPOOASItOTb, MPOAALOTb Ta 3AIMCHIOKOTL
AMCTPUBYLItO HanoiB Toproerx Mapok The Coca-Cola Company Ha ymoBax dpaHLLW3K.

Botaep-3aBoA — MOTYXXHOCTI 3 BUPOOHULUTBA HANOIB, y TOMY UMCAI CKAAAW, BUPOBHMUI AIAAHKM,
iHWi 6yaiBAI Ta 06AapHAHHA. Y 3BIiTi TAKOX 3rapyeTbCs K «3aBOAY.

robanbHuin Aorosip OOH - e iHiuiaTMBa, cnpsAAMoBaHa Ha CNPUSAHHSA COLjaAbHIl BiaANOBiAaAb-
HOCTI 6i3Hecy Ta NIATPMMKY BUPILLEHHS NIAMPUEMHULBKUMU KOAaMK Npobaem raobanizadii Ta
CTBOPEHHA BinbLL CTabiAbHOT Ta BCEOXOMAKOOUOI EKOHOMIKM.

AvcTpubyuin - Le noTik onepaLlin, Lo BKAIOYAE AOCTABKY MPOAYKLIT 3i CKAAAY HA PUHOK, NPO-
AQX, MEepPUYaHAAN3UHT Ta YNPaBAiHHA PO3paxyHKaMu.

3aMOBHHMK - TOUKa PO3APiIOHOI TOPriBAi, pecTtopaH UM byab-aKa iHwa 6i3HeC-0AMHULS, LLIO NPO-
AAE NPOAYKIO KoMNaHii Koka-Koaa cnoxnsadam.

IHaAeKke cTtanoro po3BUTKY Aoy ADKOHCa - CBITOBMI GOHAOBUM IHAEKC CTAAOTO PO3BUTKY, OAUH
i3 HAMBaXAUBILLIMX MiDXHAPOAHMX NOKA3HUKIB OLUiHKM KCB, 3anpoBaaxeHunin y 1999 p.

KBaaporeHepauiiHUi 3aBOA — TENAOEAEKTPOCTAHLA MO BUPOOHULITBY EAEKTPOEHEPTIi, XOAOA-
HOT BOAW, Mapy Ta BYIAEKWUCAOIO rasy B KOMOiHOBaHOMY NPOLECI.

KKBY - Koka-Kona beBepipxn3s YkpaiHa.

KCB (KkopnopaTtuBHa coujaAbHa BiANOBIAAAbHICTb) - KOHUEMNLUiA, 3riAHO 3 AKOK KOMMaHis
6epe Ha cebe BiANOBIAAAbHICTb 3@ CBili BNAMB Ha AOBKIAASL, CYCMIABCTBO Ta EKOHOMIKY.

ABn (AiTpiB BUrOTOBAE€HOI NMPOAYKLIii) - OAMHMUA BMMIPIOBAHHS TPYMM €KOAOTIUHWUX MOoKas-
HUKIB.

HYO - HeypsapoBa opraHisaduis.
HOK - HaujioHanbHUI OAIMNiCbKUIA KOoMITET.

MET (nonieTuneHTepedTanaTt) — TEPMOMNAACTUK, HANBIAbLL NOLIMPEHWUI NPEACTABHUK KAACy
noaiedipis. MET moxe 6yTM NOBTOPHO NepepobAeHU Ha HOBY YNaKOBKY, OAAT, KUAMMOBI NO-
KPUTTA Ta NPOMUCAOBI MaTtepiaAu.

Mpedopmu - MNET-3arotoBKU AN BUAYBAHHSA NAALLKM.

Cnoxusay - 0coba, L0 CnoxXMBae Hanoi koMnaHii Koka-Koaa.

TCCC - abpes. Bip «The Coca-Cola Company».

TUXY - ToBapucTBO YepBOHOro Xpecta YKpaiHu.

YMOBHMI ALWMK - OAMHWLA BUMIipY 00’eMy NPOAYKLi, WO AOpiBHIOE 5.678 AiTpiB.
ISO - MixHapoaHa OpraHi3auifa 3i CtTaHaapT13aLji.

ICPDR - MixHapoaHa KoMmicis i3 3axucty pikm AyHan. Bottlers: Business entities that
sell, manufacture, and distribute beverages of The Coca-Cola Company under a franchise
agreement.



APPENDIX 3. GLOSSARY OF TERMS

Bottling plant: A beverage production facility, including associated warehouses, workshops,
and other on-site buildings and installations. In this report also referred to as «production
plant».

UN Global Compact: A network-based initiative which aims to promote responsible corporate
citizenship and enlists the support of the business sector in achieving a more sustainable
and equitable global economy.

Distribution: Getting the product from bottling plant to the marketplace; includes sales,
delivery, merchandising and local account management.

Customer: Retail outlet, restaurant or any other business that sells Coca-Cola products to
consumers.

Dow Jones Sustainability Index: A global indices tracking performance of the most
sustainable companies worldwide, launched in 1999.

Quad generation plant: a power generation system that can produce power, cold water, heat
and CO2 in a combined process.

CCBU: Coca-Cola Beverages Ukraine.

CSR (Corporate Social Responsibility): a concept whereby organizations take responsibility
for the impact of their operations on environment, society and economy.

Lpb (Liters of produced beverages): Unit of reference for environmental indicators.
NGO: Non-Governmental Organisation.
NOC: National Olympic Committee.

PET (Polyethylene Terephthalate): a thermoplastic polymer resin of the polyester. PET can
be recycled into new containers, clothing, carpeting and industrial materials.

Preforms: PET forms which are blown into PET bottles.

Consumer: person who drinks beverages of Coca-Cola.

TCCC: The Coca-Cola Company.

URCS: Ukrainian Red Cross Society.

Unit case: a sales volume measure, equals 5.678 litres.

ISO: International Standards Organisation.

ICPDR - International Commission for the Protection of the Danube River.
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AOAATOK 4. NEPEAIK KOPUCHUX MOCUAAHD
APPENDIX 4. USEFUL LINKS

Mpo Hac

About Us
http://www.coca-colahellenic.com.ua/
http://www.coca-colahellenic.com/
http://www.coca-colaukraine.com/
http://www.coca-cola.ua/
http://www.coca-colacompany.com/
http://www.fanta.ua

MiasuLLyOun A0OGPOBYT KOXKHOIO
Enhancing Personal Well-being
http://ball.coca-cola.ua/
http://noc-ukr.org/
http://www.antiaids.org/
http://safeconnection.org/
http://www.klitschkofoundation.org/
http://specialolympics.org.ua/

ByayeEMO CUABHI rpomMaau
Building Strong Communities
http://www.redcross.org.ua/
http://www.unicef.org/ukraine/
http://charitymay.com/
http://artarsenal.in.ua/
http://art-arsenalfund.org/
http://bookforum.ua/

Ab6aemo npo A0BKiAnA
Protecting the Environment
http://www.icpdr.org/
http://www.danubeday.org/
http://letsdoitukraine.org/
http://www.aqua-kiev.info/
http://birdlife.org.ua/
http://koktebel.info/new/
http://www.zavtra.in.ua/




AOAATOK 5. KOHTAKTHA IHOOPMALIA
APPENDIX 5. CONTACT INFORMATION

IN <Koka Kona BeBepinxus YkpaiHa Aimitea» FE «Coca Cola Beverages Ukraine Limited»

a/c 403

51-11 km CaHkT-lMeTepbyp3bKkoro woce

cMT Beanka Anmepka

BpoBapcbkuii panoH

KuiBcbka obAacTb

07442, YkpaiHa

Ten.: +38 (044) 490-07-07

®dakc: +38 (044) 490-07-71

EAnekTpoHHa nowta: ccbu@cchellenic.com
www.coca-colahellenic.com.ua

IHbOpMaLiMHA AiHIA AN CNOXMBAYiB

AKLLO BM CNOXKWBAY i xoueTe oTpumaTu iHdopma-
Ljto abo AaTU BIATYK NPO HaLLy NPOAYKLIHO UM aKLii,

TenedoHymTE:

+ 38 0800-30-80-08

3 NuUTaHb NpaueBAaLUTYBaHHS

Bu moxeTe HapicaaTh CBOE pe3tome Ha daKce:
+38 (044) 490-07-71

ab0o eneKTPOHHOK NOLUTOO:
uaresume@cchellenic.com

Anst npeacTaBHUKIB SMI
Menepxep no poborti 3i 3MI:
Ten: + 38 (044) 490-07-07

TOB «Koka-Kona Ykpaina Aimitea»
Bya. CkoBopoan, 17t

M. K1iB

04070, YkpaiHa

Ten. +38 044 490 08 80
www.coca-cola.ua

TOB «<KBac beBepipkus»
Byn. TamboBcbka 3

M. 3anopixxs

69000, YkpaiHa

P.0. Box 403

51 km of St.-Petersburg highway
Village of Velyka Dymerka
Brovary District

Kyiv region

07442, Ukraine

Tel.: +38 044 490 07 O7

Fax: +38 044 490 07 71

E-mail: ccbhu@cchellenic.com
www.coca-colahellenic.com.ua

Consumer info line
If you are a consumer and would like to gain

information or give feedback about our products

and promotions, please call:
+ 38 0800 30 80 08

Job applications

You can submit your CV at fax:
+38 044 490 07 71

or on e-mail:
uaresume@cchellenic.com

Media contact
Media Manager:
Tel: + 38 044 490 07 O7

LLC «Coca-Cola Ukraine Limited»
17G, Skovorody St.

Kyiv

04070, Ukraine

tel.: +38 044 490 08 80
www.coca-cola.ua

LLC «Kvass Beverages»
3, Tambovska St.
Zaporizhzhia

69000, Ukraine
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